It’s  a  fact,  proved  by  the  experience  of  the  way.  What’s  more,  these  tough,  dur* 
printers  the  nation  over,  that  Daycos,  able  Daycos  are  tailored  to  the  exactii 
the  original  and  leading  synthetic  rubber  plasticity  that  your  work  requires. 


rollers,  take  the”bark”outof  dog  days.  So, 
when  the  thermometer  skyrockets  todizzy 
heights,  it’s  the  right  time  to  switch  to 
Daycos  and  get  trouble-free  production. 

Daycos  need  no  coddling  and  no  time 
out  to  cool  off— they  won’t  melt  down— 
they  won’t  swell.  With  Daycos,  there’s 
no  need  to  reduce  pressroom  speeds  from 
20  to  25%— all  you  do  is  to  set  Daycos 
once  and  forget  them  because,  even  on 
multiple  shifts  of  high  speed  runs. 


Keep  your  pressroom  out  of  the  stew' 
this  summer — get  the  one  and  onlj) 
genuine  Dayco  Roller,  with  renewablil; 
surface'  (Re-Daycoing)  feature,  that’t 
typical  of  every  Dayco.  ^ 

THE  DAYTON  RUBBER  MFC.  CO. 
Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers  j 
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Maximum 
Purchasing  Power 


To  be  accepted  for  membership  in  the  National  Business 
Papers  Association,  a  business  publication  must  give 
proof  of  reaching  the  maximum  purchasing  power  in  its 
selected  field. 


This  publication  has  been  accepted  because  its  audited 
circulaiion  reports  substantiate  the  claim  that  it  does 
just  this  for  its  advertisers  and  readers. 


Copies  of  these  audited  circulation  reports  are  avail¬ 
able  to  anyone — as  are  statistics  on  the  market  which  it 
covers.  We  believe  that  this  policy  goes  a  long  way  in 
removing  the  “pig  in  a  poke”  methods  of  buying  ad¬ 
vertising. 


The  GRAPHIC  ARTS  MONTHLY 


Circulation  audited  semi-annually  by  Controlled  Circulation  Audit,  Inc. 
Member  NATIONAL  BUSINESS  PAPERS  ASSOCIATION 


The  Graphic  Arts  Monthly — June,  1941 


Tl 


^TcH  ALLENGE 


PAPER  DRILL 


THAT  DRILLS 
IND  SLOTS  AT  A  SINGLE  STROKE! 

#  Here’s  a  "stable  mate” 
for  the  famous  champion 
of  paper  drills  —  a  foot- 
power  replica  of  the  Chal¬ 
lenge  EKH. 


The  new  EK  Drill  will  handle 
the  same  range  of  work  as  the 
electro -hydraulic  powered  EKH, 
the  only  difference  being  in  the 
foot -power  operation.  It  drills, 
drills  and  slits,  or  drills  and  V- 
slots  in  one  operation  and  can  be 
equipped  to  do  round  cornering 
and  cut  Kalamazoo  and  many 
other  types  of  U-openings.  An 
electro-vacuum  chip  disposal 
whisks  all  chips  into  a  steel 
container  at  the  side  of  machine. 

Write  now  for  full  data! 

%  THE  LdiOSt  OF  7  MODELS  .  .  .  The  complete  line  of  Chal¬ 
lenge  Paper  Drills  offers  a  size  and  style  for  every  re<piirement ... 


from  a  hand-operated  bench  model  to  heavy  duty  power  models. 


THE  CHALLENGE  MACHINERY  CO. 

''AIN  office  and  FACTORY: 

SRAND  HAVEN,  MICHIGAN 


EASTERN  SALES  OFFICE: 

50  Church  Street,  NEW  YORK 
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To  Catch  the  Big  Ones — and  More  of  Them 


Like  the  fisherman  the  printer  must  use  good  bait  if  he  is  going 
to  get  orders.  Of  course  the  printer’s  best  bait  is  the  quality  of 
his  work  and  the  reasonableness  of  his  charges.  But  a  close  sec¬ 
ond  is  the  paper  stock  he  uses.  The  finest  design  and  typography 
can  be  cheapened  and  made  commonplace  by  a  background  of 
poor  paper.  When  you  use  Buckeye  Cover  you  know  that  you 
have  a  stock  that  will  give  your  customer  the  prestige  and  beauty 
he  has  a  right  to  expect.  He  will  know  that  you  are  giving  him 
the  best — but  far  from  the  most  expensive.  Would  you  like  a 
sample  book?  We.  will  gladly  send  you  one.  Write  us,  please. 


raE  BECKETT  PAPER  CO.  .  .  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 


'A:  Take  a  London  trade  society  of  10,* 
682  journeymen  members,  with  an  un¬ 
employed  list  hovering  between  300 
and  400.  Its  usual  financial  statement 
shows  a  credit  balance  of  some  10,000 
dollars.  Suddenly  in  one  week  the 
headquarters  are  thronged  with  unem¬ 
ployed,  the  numbers  rising  from  428  to 
746,  then  speedily  turning  the  thou¬ 
sand;  doubling  that  figure  four  weeks 
later,  and,  by  one  of  those  ironies  of 
history,  reaching  a  high  peak  of  2355 
on  Armistice  Day. 

That  was  the  position  in  which  the 
London  Society  of  Compositors  found 
itself  in  the  weeks  following  the  out¬ 
break  of  war  in  September,  1939.  By 
the  end  of  the  year,  with  only  four 
months  of  war  conditions,  its  credit  bal¬ 
ance  had  become  a  deficit  of  a  quarter 
of  a  million  dollars. 

Such  a  state  of  affairs  obviously 
could  not  be  allowed  to  continue.  Bene¬ 
fits  were  cut  and  a  levy  imposed.  The 
unemployed  and  superannuated  men, 
who  had  been  receiving  about  7%  dol¬ 
lars  a  week,  were  reduced  to  6  dollars, 
and  on  the  man  in  full  work,  previ¬ 
ously  paying  1%  dollars  when  earning 
the  minimum  of  18  dollars,  was  im¬ 
posed  a  levy  of  1.25  dollars,  making  his 
union  subscription  2.75  dollais  a  week. 
In  other  words,  roughly  one-sixth  of 
his  wages  went  to  meet  the  demands  of 


,-  his  trade  union.  Higher  wages  paid  on 
i-  an  increased  scale. 

^  In  September,  1939,  printing  in 
^  Great  Britain  came  abruptly  to  a  stand- 
^  still.  A  big  majority  of  the  advertising 
®  ceased  overnight.  It  was  not  panic;  it 

I-  - - 

o  Mr.  Harold  E.  Waite  has  been  in  the 
i-  printing  trade  since  he  left  school  at 
:s  14;  he  is  now  59.  He  served  an  appren^ 
if  ticeship  as  a  compositor^  and  became  a 
5  Monotype  operator  thirty  years  ago. 

His  name  is  known  in  English  printing 
e  circles  through  his  contributions  to  the 
d  trade  press,  as  well  as  for  his  activi- 
t-  ties  in  the  London  Society  of  Compod- 
y  tors  and  its  auxiliary  organizations,  h 
Lr  addition,  he  is  on  the  part-time  teach- 
1-  ing  staff  of  the  printing  schools  asso- 
5r  dated  with  the  North-Western  Poly¬ 
technic  (London),  as  well  as  at  Guild- 
y  ford  (Surrey)  and  Maidstone  (Kent), 
B-  He  is  the  author  of  a  useful  little  book 
le  Alternative  Type  Faces,**  which  was 
1,  reviewed  on  p.  70  of  the  G.AM.  for 
1-  April,  1937.  Mr.  Waite  tells  us  that  he 
s,  will  welcome  correspondence  from 

i-  Monotype  operators,  and  teachers.  His 

ig  address  is  22,  Woodland  Way,  West 
Wickham,  Kent,  England. 

is - - 

If  The  photograph  on  this  page  and  the 

r  one  on  page  16  of  this  issue  are  used 
through  the  courtesy  of  Acme  Newspic- 
)f  tures,  Inc. 
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but  ^mmon  seAse.  Eytryo^^^  ar^orlTing  on  that  sYstem/TK^  • 
^dirig  the  Government,  expected  that  wa^that  evwy  membw  of  thi^  ' 

«ho^fd  have\7share t 

would  m>Jv>nibed  within  a  few  min*  was  «nfgii«i»i^  _ i  i  ii 

utes  of/ Ihei,  declaration  of  «.r.  We  mry^e  aice^/& 

Sh“Lrhad^^.1^sl7l^gas 

maska  were  being  lisu'ed^nd,  let  it  Emergency  Agreement  Sh  tb^  1. 7 
be  added,  mortuaries  7  had  been  pre-  ers  -ot  the  1 

pare^  That  we  hath  aCfnll  twelve  mpkyeFhad  *?'* 

iKii'^isr "■  “" 't  ■•  T  . 

/During  that  firfet  SeptemJtjfx fieft  th^  France.  .  The  closing  of  the  pcandir 
<^ce  iu  the  center  oJ.>^:^ndoh'f6r'tny.  J»aviaiv^ports  cut  off  supplies  fif  pui^ 
vacation  with  a  foijWught’s  notice  in  my  Paper  mills,  and  the  setting  up 

pocket.  One  of  the  papers  which  ,  my  9^'  the  Paper  Control,  which 

firm  prints  decided  to  evacuate  itself  to  /Rationed  what  paper  there  wrfC  addSf 
/a  safer  district  ^  the  country  (inci*  ^  difficulties  of  the  trade.  The^ 
dentally  the  are6  was  bombed  months  '"aail//  papers  had  imposed  on  them- 
before  LondonJ'.  Our  other  journals  sjlve^a  voluntary  restriction,  reducing 
lost  advertising,  jobbing. -work  ceased,  pages  to  an  agreed  number  per 

and,  like  the  |est  of  the  .trade,  we  found  njonth.  The  weeklies  and  monthlies 

ourselves  at  d^oose  end.  ./  ?.l50  reduced  their  bulk,  partly  through 

/  Returning  ft,-".  Holiday,  I,  in  coro^ '  P"'*?' loss 

pany  with  the  otlVer  pieceworkers  Ion  ®  ! A* j  ^  revenue.  As  the  months 


- - ^  Ay  jja 

pany  with  the  other  pieceworkers  ,  | On 
a  Monotype  .ke^oard),  wasx given 
casual  employmem,  which  worked  out 
at  two  days^  a  wCelc,  with  a  third  now 
and  then.'  For,thi^  other  days  We.  signed 
register  and  drew  State 
■  "ben^t'^Qf— ,g'  dollar  a  day.  There  were 
hundreds  doing  that,  in  addition 
to  another  group  who  were  ^lly  un- 
eniployed.'  All  the  daily,,  newspapers 
(morning  and  evening):  V^ere,  and  still 


,  -O  %-vr*  J.m.9  me  lUUllUld' 

nave  passed,  the  position  has  gotten 
^OTse.  Urgent  and  insistent  props- 
ganda  has  been  used  supporting  the 
salvage  of  waste.  All  kinds  '  of  mate- 
rials— -reeds,  straw,  and  ey'en  rhubarb, 
in  addition  to  waste  paper — ^ia  being 
pressed  into  service.  "campaign 
has  gone  to  the  length /bf  censuring  , 
r  old  Newspapers  for  I 

lighting  their  mornfifg  fjre^!  Muiiici- 
^.'palities  running  brfs'services  tell  theif  A 

-  -i-'  M 
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u  n  L  I  m  I  T  E  D 


Good  advertising  on  Champion  paper  gives  utmost 
visibility  to  message  and  product.  It  negotiates  non¬ 
stop  flights  to  known  destinations;  avoids  flying 
blind,  because  the  message  is  visual;  and  knows  no 
ceiling  to  the  results  it  can  obtain  for  advertiser  and 
printer.  A  good  product  deserves  the  best  sales  liter¬ 
ature  a  customer  can  afford.  And  since  no  printed 
piece  is  better  than  its  paper,  always  give  him  Cham¬ 
pion,  the  complete  line  of  coated  and  uncoated 
book,  offset,  cover,  postcard,  envelope,  cardboard. 


IHE  CHAMPION  PAPER  AND  FIBRE  CO.,  Hamilton.  Ohio 


MILLS  AT  HAMILTON.  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturers  of  Advertisers’  and  Publishers’  Coated  and  Uncoated  Papers,  Owdboards 
Bonds,  Envelope  and  Tablet  JPriting  ,  .  .  Over  1,500,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

KKW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 
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public  the/weight  of /tickets  issu«Wuf^  aft  in  sections.  Mine  measure  J 

period  and  ^ntrast  it  with  the  4^>4'  wide  and  is  6'  high.  Il  '4 

weighty  stived,  urg^  their  passengers  is  sahk  4'  ha  the  ground,  and  cove^ea  \ 

to  leavesvthe  bus  tickets  behind  in  the  with  3'  of  efith  all  round.  In  that  I 

boxes  provfded.  /  have  slept  since  Sfeotember,  1940,  when, 

Wrapping^  are  also  scarce.  When  again  returning  frorh  holiday,  I  reached 
you  shop,  oniy^i^Jocise  articles,  such  home  (13  miles^  toVthe  south-east  of 
as  biscuits  auo^v^te^ajre  given  a  London)  as  the  raidsW  the  Metropolis 
wrapping ;  sodp,  vegetable^,  and  simi-  started;., /The  plan  of  j^miUpaign  and  how 

lar  things  arte  placed  sin  'Vour  basket.  the  had  tho^^tlaylight  attacks 

And/we  people  accept  \  alL.witbout  a  ,  beaten  to  a  frazzle  nee Anot  be  retold 
murinur.  We  know,  all  oT~ii<  pHnters,/  on  this  page.  lU*  <iescrjbed,  well  and 
or  ^ot,  that  paper  is  scarce  by  the  siz^f^^  truly  in  “The  B^Jttle^' Britain.”  Get 
of  /our  morning  papers.  Today  theie  a  copy  and  read  for  yourselv^.  It  is  a 
are  generally  reduced  to  fouKpag^  stirring  >ale,  telling  how  and  Vby  we 
akhougK  tbt’DaUy  re/sgnSpft-k^Ww  /">o^  *>***"}>  >l»e  Lultwalte. 

six  every  day,  but  reatftets  ite  prinShg  .  •}'«  raids  gave  t^pnat- 

drder.  /urging  its  r'eaders  to  lend  their  «  new  problem  At  th^i 

;  •  uu  J  u  '  au  y^fng  of  the  Alert  siren  (then  o6lled  tm 

eopy  to  neightors  who  are  ^.P"g  the  their  jobs  J\ 

unlueky^ones  that^rooming.  Uis  policy  {,_.,„i,Vto  the  shelter  which  each  firm  was  I 
.*  r  ,  a  reductior^ln  comi^lled  to  provide.  In  my  firm  a 

circulation  of  ^0,000  copies  a  dtiy,  but  larg^^aper  store  beneath  the  adminis- 

that  is  not  shlncient  to^.meet/fhe  re-  trative  section  of  the  works  had  been 

quirements  ofi  the  rationingyUrder.  To  str^gthened  with  steel  sheets  and 

prevent  a  further  reduction  in  circula-  >f)6sts.  It  was  here  that  we  gathered 
tion  of  40,0(X)Wpi^  a  day,  the  new^'^*  till  the  All  Clear  was  sounded.  Some- 
paper  has  today^dopted  a  four-page  times  as  many  as  five  or  six  Alarms 
paper  on  Satur^^'^  ..z  were  sounded,  the  output  on  these  days 

Came  the  l^t^f  Of  course,  we  knew  being  very  considerably  reduced.  But 

it  would  come/io^eT  or  later,  knd  had  it  was  speedily  recognized  that  such  a 

used  the  ^elve,,pionths*  respit^,^o  good  procedure  was  indeed  playing  the  Nazi 

advant^e.'  \^y  more  and  better  shel-  game.  Production  must  go  on.  By 

t^exs>-^5f^te.._erarcted,  all  people  included  agreement  therefore  roof  spotters  from 

in  th^  NatTdo^  Insurance  schemjef  were  among  the  staffs  were  aroroved,  pro- 

offered  a  ga^en  shelter  for  thft^amily.  ceeding  to  the  top  of  the  .gilding  when 

Th^e-lAnd arsons”  (from  tlxj^  name  of  thj^::^ren  was, jieard.,.^ Work  continued 

,.the  Home  Secretary  ^wlj^  introduced  normally  till  a  signal,  soupding  in  allj 
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StXBOtO  3  ^ 


Seybold  3<Knife  Trimmer  Reduces  Trimming 
Costs  for  Famous  Music  Publisher 


using  the  Seybold  3*Knife  Trimmer, 
our  cost  of  cutting  this  type  of  work 
has  been  materially  reduced.” 

Note  that  the  Seybold  3-Knife  Trimmer, 
shown  in  the  view  above,  is  equipped 
with  two  side  tables  which  provide 
convenient  working  space  for  handling 
piles  of  pamphlets  or  books  immediately 
before  and  after  the  trimming  operation. 

Write  for  illustrated  catalog  folder 
which  shows  the  sequence  of  operations 
of  the  Seybold  3-Knife  Trimmer  and  de¬ 
scribes  the  safety  features  and  time-sav¬ 
ing  advantages  of  this  modern  machine. 


G.  SCHIRMER,  Inc.,  Music  Publishers, 
Woodside,  Long  Island,  N.  Y.,  investi¬ 
gated  several  types  of  pamphlet  trim¬ 
ming  machines  before  purchasing  the 
Seybold  3 -Knife  Trimmer. 

"Our  experience  since  making  the  pur¬ 
chase,”  states  Mr.  R.  Tauhert  of  that 
company,  "has  satisfied  us  that  our  de¬ 
cision  was  correct.” 

"We  trim  all  types  of  pamphlets  and 
books  in  piles  approximately  6”  high 
at  the  rate  of  six  to  eight  piles  per 
minute,”  explains  Mr.  Tauhert.  "By 


831  Washington  Stroet  •  Dayton,  Ohio 
SEYBOLD  SALES  AND  SERVICE: 

NMvYerkt  C.  P.  LAWSON  Central  Salaa  District, 

CO.,  INC.,426-488W.83rdSt.  Dayton.  OhioiHARRIS- 

SEYBOLD-POTTCRCO.  .  .  . 

. 881  Washinaton  Street 

iinlSili  .*  WU  ’  1  Francisco, Los AnBolas, 

110-116  West  Harrison  Street  Saattloj  H.  W.  BRINTNAU. 

Soathsrn  Salas  District,  COMPANY. 

Atlanta,  Gaorgia:  HARRIS-  Toronto  and  Montreal  I 

SEYBOLD-POTTER  CO.  ...  HARRIS- SEYBOLD -POTTER 

...  120  Spring  Street.  M.  W.  'CANADA)  LTD. 
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told  us  tJiat  enemy  p 
were  iii,  sifiht  or  al^ny  rate,  in  the 
opinion  Ipf  the  sp<^tters,  danger  was 
imminent^/dt  was  tl)'en  that  work  ceased 
and  the  j^afefy  of/  the  shelter  sought. 
With  the  passip^  of  the  immediate 
danger,  the  day’^mut rfffe. was  resumed. 
That  is,  the  method  ih  fofe^  today  in 
all  ind^ietries.  In  fact,  if -Is  ipany  weeks 
now  sihce  I  have  had  to  ^igo  Vlownstairs. 
The  d^aylight /raids  are  alinostiljgn^red. 
We  know  that  our  spotters  will  tell  'us  ; 
when'  danger  is  near;  we  kiiow  also/' 
that/our  fighters  are  scouting  stround{^ 
The;'  Times,  by  the  way,  claims  th^have  ( 
he^  the  first  to  arrange  ^he'f^ 'spotty  ‘  . 
system.  ' 

With/the  defeat-gutter  and  complete 
~r6{  the  daylight  £i.ttacks,  that  problem 
passed.  The  nigl|t  raids  now .  take 
precedence.  Thc^'e  raids  affect  the 
morning  newspsteers  principally  (an¬ 
other  touch  of  Jlfony  was  that  the' first 
time  production  on  the  dailies  was  so 
seriously  interfered  with  as  to  make 
them  late  in  pulfficatioh  was  in  June  of 
last  year  on  the  nigM  wheu  our  B.B.C 
was  broadcastingXputenberg  celebfa- 
tion  programme)  ,  put  even  this  diffi¬ 
culty  has  been^iarw^y  overcome^  Most 
of  the  new/paper^ offices  have' dupli¬ 
cate  printing  vyo'rks  in  other  paVts  of 
the^cpuptiT,  ag(d  all  of  them  have  fitted 
dp  pai?(soTlhi^ir  basements  as  complete 
composing  ro^s. 

While  the-  day  attacks  brcfught  a 
little  uneasiness  and  inco^eiiience  to 
those  in  printing  ,Qffiees,'ihey  never  did 


erious  damage.  The  night  raids, 
howe^^r;'  and  the  introduction  of  the 
fire  bomb  have  caused  more  concern/ 
Several  of  tlte'  ptjnting  offices — The 
Times,  for  ejtample/Vliave  been  hit  by 
high  explosives,  ah^Vthers  have  suf¬ 
fered  from  fire.  But  Yondon  is  a  big 
place,  and  well  supplitd  with  printers 
— ^ere'-dte'>dearly  601^ 'names  in  the 
London  Fair  List — aridNyhere  it  has 
been  impossible  to  carry  o^,  other  firms 
have  willingly  loni  a  h^pg  hand, 
pending  the  cominciiod"  of  r'l&pairs. 

Following  the  night  of  the '^econd 
( Continued  on  paj^e  72) 
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FOR  THE  NEW 


BAND  SAW 


SMALL  PLANTS,  setting  run-arounds 
for  ads  and  catalog  pages,  will  find  that 
the  NEW  Economy  Rouse  Band  Saw  is 
ESSENTIAL  equipment. 

The  Rouse  Economy  Band  Saw  does 
the  work  of  hours  in  minutes.  It  saws 
slugs  to  variable  measures  as  fast  as 
straight  matter.  It  has  automatic  slug 
length  selection  and  saws  to  precision 
measures.  Feed  is  by  hand.  Write  on 
your  letterhead  or  mail  the  coupon  be¬ 
low  for  complete  information. 


B,  R  O  U  S  iri&  C  O  M  PAN 

2214  NORTH  WAYNE  AVENUE,  CHICAGO,  ILLINOIS 


WITHOOT  OBLIGATION, 
plete  iiiformation  on  tbej||| 

Name _ 

Address _ 


ase  mail  com- 
KS  Band  Saw. 


<ut  SaJei. 

or  Profit  on  investment] 


luf  A.  C  KiecMin 


★  “We  made  8  per  cent  net  profit  on 
sales  in  1940  plus  a  substantial  salary  ' 
for  my  services  to  the  business,  so  1 
guess  youUl  give  me  a  good  rating  on 
managerial  efl&ciency,”  said  Fred  Phil¬ 
lips,  manager  and  part  owner  of  the 
Central  Printing  Company,  as  he 
showed  me  his  profit  and  loss  statement 
for  the  year. 

“You’re  below  par,”  I  told  him. 

“How  come?”  he  countered.  “I  think 
that  8  per  cent  profit  plus  a  good  salary 
is  not  a  bad  business  performance.” 

“You  are  not  making  your  invested 
dollars  work  hard  enough,”  I  explained. 
“Your  balance  sheet  shows  that  your 
net  worth,  otherwise  capital  invest¬ 
ment,  is  $200,000.  Your  net  profit  for 
1940  is  $6,000,  so  you  are  making  only 
3  per  cent  on  invested  capital.” 

Phillips  admitted  he  had  never 
thought  about  the  profit  on  their  invest¬ 
ment  before;  but  that  he  had  consid¬ 
ered  only  the  profit  on  sales.  If  the 
company  made  6  per  cent  on  sales,  after 
deducting  his  salary  as  manager,  he 
figured  he  passed  muster  as  a  good 
business  man. 

There  are  many  printers  like  Phil¬ 
lips.  They  never  give  a  thought  to  the 
profit  on  invested  capital,  but  just  focus 
their  all  on  profit  on  sales.  Veterans 
sometimes  suffer  more  from  this  defi¬ 
ciency  than  newcomers  to  this  business 
because  the  former  keep  adding  to  net 


worth  from  year  to  year  until  it  reaches 
a  sizable  sum  and  never  check  the  profit 
on  investment  to  determine  whether 
their  sales  are  maintaining  sufficient 
headway  to  make  the  increasing  net 
worth  pay  an  increasing  return  propor¬ 
tionately.  That  was  the  trouble  with 
printing  plant  manager  Phillips.  His 
company  had  been  in  business  20  years, 
made  profits  each  year,  and  now  the  net 
worth  had  reached  the  tidy  sum  of 
$200,000,  according  to  the  books,  yet 
company  sales  did  not  justify  this  capi¬ 
tal  investment.  Of  course  the  net  worth 
wasn’t  all  in  cash;  it  never  is,  but  it 
represented  the  original  investment 
plus  the  profits  left  in  the  business 
these  past  20  years.  This  $200,000 
should  pay  a  satisfactory  return  the 
same  as  an  investment  in  stocks  or 
real  estate. 

I  estimate  that  80  per  cent  of  print¬ 
ers  never  consider  the  return  on  capital 
investment,  because  either  they  do  not 
understand  it  or  they  never  think  about 
it  in  connection  with  their  business. 
This  paper  is  presented  to  enlighten 
the  printer  on  capital  investment  so 
that  he  may  utilize  this  important  yard¬ 
stick  in  checking  managerial  efficiency. 

The  word  “capital,”  to  most  printer^ 
means  money.  It  covers  a  wider  terri¬ 
tory.  The  printer  should  know  four 
types  of  capital:  (1)  working  capital, 
the  excess  of  current  assets  over  cur- 
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LEADING  PRINTERS 

OJleaii! 

L  lit#  periodical  field,  among  large,  high-quality  have  a  natural  affinity  for  inks,  are  precision* 
(osuntrcial  plants  and  in  the  pressrooms  of  hun-  ground  and  are  not  affected  by  weather  in  any 
drsdi  of  progressive  printers — Ideal  Roller  equip*  way.  For  extra  strength  and  durability,  order 
■Mt  is  first  choice.  Durotypes,  the  newer,  tougher  Ideal  Vulcanized- 

u  *  L  ...  .  .  j  .  O'l  Rollers. 

Mony  of  the  new,  high-speed  presses  are  Ideal- 

iquipped  when  they  leave  the  factory.  ‘  The  Ideal  Process  system  for  medium-sized  and 

large  pressrooms  consists  of  extremely  soft,  dura- 
This  selection  of  Ideals  is  the  result  of  careful  b|«  base  rollers,  a  roller  surfacing  machine  and 
SMiysis,  experimentation  to  determine  quality,  surfacing  composition  compounded  to  meet  sea- 
snd  proof  of  the  efficiency  of  these  rollers  in  ac-  sonal  changes. 

Hnl  service  over  a  period  of  many  years.  ..  ..  ^ 

'  Ideal  Synthox  Rollers  present  a  perfectly  smooth, 

Ths  original  (deaf  Vuiconized-Oif  distributing  rollers  lathe-ground  surface  of  full  synthetic  material, 
«•  mode  from  abundant  domestic  materials  not  affording  constant  and  proper  application  of  both 
rsquired  in  defense  preparations.  These  rollers  linseed  and  heat-set  inks  tp  type  and  plates. 

Ask  about  these  popular  rollers  I 

IDEAL  ROLLER  &  MANUFACTURING  CO. 

CHICAGO,  ILLINOIS  Branch  sales  offices  located  in  principal  cities  LONG  ISLAND  CITY,  N.Y. 


rent  liabilities,  (2)  fixed  capital,  the 
money  tied  up  in  fixed  assets,  such  as 
real  property  and  fixtures,  (3)  bor¬ 
rowed  capital,  money  borrowed  from 
others,  which  in  reality,  isn’t  capital, 
but  by  such  it  is  known,  and  1  follow 
through,  (4)  invested  capital  or  capital 
investment,  which  means  just  what  it 
says,  the  capital  invested  by  the  owner 
or  owners  in  a  business.  As  time  goes 
on,  the  original  investment  is  aug¬ 
mented  with  profits  made  each  year  and 
losses  deducted,  the  remainder  being 
the  net  worth  or  current  capital  invest¬ 
ment.  On  the  balance  sheet,  the  net 
worth  of  a  non-corporate  business  is 
the  difference  between  the  assets  and 
the  liabilities.  The  net  worth  of  a  cor¬ 
poration  is  the  capital  stock  plus  the 
surplus.  If  you  keep  losing  money  so 
that  you  under-cut  the  credits  to  net 
worth,  you  will  have  a  deficit.  It  is  con¬ 
tended  that  a  deficit  on  a  balance  sheet 
doesn’t  always  indicate  insolvency.  One 
is  insolvent  only  when  he  can’t  meet 
his  obligations.  Nevertheless,  it  is  un¬ 
wise  to  try  to  get  credit  from  a  banker 
with  a  balance  sheet  that  shows  a 
deficit. 

The  profits  on  investment  should  he 
checked  periodically,  the  same  as  profits 
on  sales  and  working  capital.  In  the 
case  of  the  Central  Printing  Company, 
such  a  check-over  would  have  dis¬ 
closed  that,  although  profits  on  sales 
were  passable,  the  profits  on  investment 
were  too  low  because  the  net  worth  was 
more  than  twice  the  annual  sales  when 
the  ratio  should  hear  the  other  way. 
The  ratio  of  sales  to  net  worth  varies  in 
the  commercial  field  from  2  to  1  to  5 
to  1  and  sometimes  higher,  depending 
upon  conditions.  There  is  no  set  ratio 
of  sales  to  net  worth  but  if  it  does  not 
approximate  2  to  I  in  the  printing  field, 
it  is  advisable  to  start  test-checking  the 
business  machinery  for  possible  flaws 
in  operation.  Notice  that  the  Central 
Printing  Company  lists  no  reserves  on 
the  balance  sheet,  which  means  that  it 


charges  off  no  depreciation,  but  is  car¬ 
rying  its  working  assets  at  original  cost 
thereby  inflating  net  worth  and  yearly 
profits.  This  inflation  prevents  the  com¬ 
pany  from  appraising  its  profit  on  capi- 
tal  investment  with  any  degree  of  accu¬ 
racy. 

Another  thing  to  watch  when  check¬ 
ing  profit  on  investment  is  the  ratio  of 
net  worth  to  fixed  assets :  namely,  real 
estate,  machinery  and  non-mechanical 
equipment  and  trucks.  If  this  ratio  ap¬ 
proximates  1  to  1  ,  it  indicates  undue 
expansion,  money  invested  too  heavily 
in  fixed  assets  with  resulting  high  up¬ 
keep  and  low  working  capital.  Too 
much  money  invested  in  fixed  assets  is 
a  continual  drain  on  working  capitd. 
When  the  net  worth  approximates  the 
fixed  assets,  the  ownership  is  supplying 
capital  for  none  of  the  current  assets. 
The  reason  why  it  is  necessary  to  watch 
this  ratio  is  that  the  owner  of  a  business 
should  supply  the  capital  for  the  fixed 
assets  plus  at  least  25  per  cent  of  the 
current  assets.  Circumstances  may  alter 
cases  and  conclusions  when  this  ratio 
is  checked,  nevertheless,  it  is  conceded 
hazardous  when  the  net  worth  approxi¬ 
mates  the  total  of  fixed  assets  and  the 
wise  printer  will  make  periodical  com¬ 
parisons  to  find  out  where  he  stands  on 
this  ratio.  The  Central  Printing  Com¬ 
pany  comes  out  rather  well  on  this 
ratio,  net  worth  to  fixed  assets,  or 
$200,000  to  $135,500,  much  better  than 
1  to  1  and  not  quite  2  to  1. 

Some  printers  charge  interest  on  in¬ 
vestment  as  an  internal  expense,  han¬ 
dling  it  like  depreciation,  so  that  the 
expense  is  included  in  overhead  and 
the  customers  pay  it.  Whether  or  not 
to  make  this  charge  is  a  moot  question. 
Some  contend  that  the  capital  invested 
in  a  business  should  pay  interest — ^that 
if  an  owner  took  his  share  of  yearly 
profits  out  of  a  business,  he  would  have 
to  replace  it,  as  needed,  with  borrowed 
capital  bearing  interest,  hence,  he  is 
entitled  to  equal  consideration.  Dis- 
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1940 

Sales - - 

Cost  of  sales 


CENTRAL  PRINTING  COMPANY 
PROFIT  AND  LOSS  STATEMENT 


1940 

_ $75,000 

_ 52300 


Gross  margin  of  profit  on  sales _ $22,500 

Overhead  expenses -  16,500 

Net  profit  on  sales _ _ _ 8% _ $  6,000 

1940  BALANCE  SHEET  1940 


Assets 

Cash  on  hand  and  in  bank_$  6,500 


Accounts  receivable _  28,000 

Notes  receivable _ 15,000 

Inventories  of  work  in  proc- 

,  ess  and  raw  stock _  14,000 

Land  and  building  for  busi¬ 
ness  purposes _  85,000 

Machinery  and  non-mechani¬ 
cal  equipment -  45,000 

Office  furniture  and  office 

equipment _  3300 

Delivery  trucks _  2,000 

Other  assets,  including  de¬ 
ferred  insurance,  goodwill, 
investments,  misc.  items _  5,000 


Total  assets _ $204,000 


Liabilities 

Accounts  payable _ $  2,000 

Notes  payable _  2,000 


Net  worth _ $200,000 

($6,000  net  profit  is  8%  of 
$75,000  sales  but  only  3% 
of  this  capital  investment 
—$200,000) 


Total  liabilities _ $204,000 


senters  state  that  borrowed  capital  re-  t 
ceives  interest,  nothing  else.  It  doesn’t  c 
get  a  profit  on  the  business  resulting 
from  the  borrowed  money  invested.  The  j 
owner  does.  Therefore  he  shouldn’t  ex¬ 
pect  additional  interest  on  his  invest-  t 
ment.  Mechanically,  from  a  bookkeep¬ 
ing  standpoint,  the  charge  goes  into  ^ 
overhead  expense  and  the  offsetting 
credit  to  profit  and  loss,  so  one  entry  ^ 
offsets  the  other,  but  in  setting  selling 
prices,  this  interest  is  included  in  the  ( 
overhead  expense,  the  customers  pay  it  i 
and  sales  are  that  much  more  profitable. 

At  any  rate,  if  you  charge  interest  on  i 
investment,  deduct  it  after  you  have  i 
computed  the  net  profit  the  same  as 
Federal  taxes  so  that  it  is  not  figured  j 
with  other  overhead  expenses.  1 

If  the  profit  on  invested  capital  in 
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the  printing  field  is  too  low,  that  is,  un¬ 
der  5  per  cent,  it  may  be  that : 

1.  You  are  not  doing  a  good  selling 
job. 

2.  You  are  cutting  prices  too  dras¬ 
tically. 

3.  You  are  not  figuring  enough  mar¬ 
gin  or  spread  on  sales. 

4.  You  are  not  getting  enough  large- 
volume  business. 

5.  Your  machinery  is  too  old  and 
can’t  deliver  a  profitable  return  on  in¬ 
vested  capital. 

6.  You  are  over-capitalized — ^invest¬ 
ment  is  too  high  for  the  volume  trans¬ 
acted. 

7.  The  credits  to  reserve  accounts 
are  too  low  or  no  reserves  for  deprecia¬ 
tion  have  been  opened  at  all.  In  other 

( Continued  on  page  65) 
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Creative  Printing 


by  LOUIS  E.DELSON 

Director,  Selling  Through  Advertising  Clinic 


'At  Bang!  Bang!  Bang!  Down  goes  the 
gavel.  The  sales  meeting  is  now  in  ses¬ 
sion.  The  subject  is  “Sales  Policy  and 
Sales  Force.”  So  sit  back  comfortably — 
“yes,  you  can  light  up  that  smoke — and 
exchange  notes  after  the  meeting — by 
proxy” : 

“How  much  of  your  money  do  you 
spend  before  you  ‘open  a  job  ticket* 
for  an  advertisers  printing  job?”  That 
depends  on  how  soon  and  how  much 
“selling”  effort  you  convert  to  “service” 
effort.  The  high  cost  of  “extra”  serv¬ 
ices,  speculative  work,  estimating  time 
(on  jobs  that  never  see  a  press),  and 
other  factors  that  fail  to  materialize 
into  jobs,  add  a  big  burden  to  cost. 
Financing  a  job  costs  money,  and  is 
often  an  item  overlooked  in  figuring 
costs.  Yet  you  must  know  total  costs 
to  be  able  to  make  profits.  A  planned 
“new  business  program”  with  a  longer 
look  ahead  can  inject  servicing  into 
selling,  and  thereby  avoids  spending 
the  profit  of  the  prospective  job  “in 
getting”  the  order  closed.  To  do  this, 
you  must  set  up  a  definite  sales  policy 
that  will  make  a  sales  force  stick — pay 
out  and  generate  advertising  printing 
campaigns — in  good  times  and  bad. 

The  first  principle  in  formulating 
such  a  sales  policy  is  to  keep  up  with 
the  changing  times  in  production  facil¬ 
ities,  equipment,  and  processes.  It  also 
calls  for  a  knowledge  of  “testing  lab¬ 
oratory”  results  of  the  newest  type  of 


mailing  pieces  being  manufactured  in 
various  parts  of  the  country. 

The  second  principle  is  to  set  up  fea¬ 
tures  that  move  merchandise  off  Ae  * 
shelves.  This  is  more  important  to 
printers  than  to  other  businesses,  be¬ 
cause  the  printer  deals  mainly  in  in¬ 
tangibles — he  really  is  a  converter  of 
fine  paper — with  often  little  knowledge 
of  how  paper  should  be  converted.  With 
definite  items  or  “styles”  of  formats,  a 
printer  can  quicken  the  operation  from 
the  first  thought:  “Get  me  up  some¬ 
thing  that  I  can  mail” — to  getting  the 
presses  going. 

The  paper  merchant  and  mill  can  be 
helpful — but  the  printer  must  know 
how  to  fit  the  various  papers — old  and 
new — to  a  campaign.  Often  a  new  pa¬ 
per  makes  greater  production  bene&ts 
possible — or  enhances  the  appearance 
of  the  finished  job. 

If  the  elements  of  “style”  and  “bar¬ 
gain”  move  millions  of  dollars  of  mer¬ 
chandise  in  most  lines  of  business'— 
why  not  in  printing?  Style  is  attained 
by  offering  new  ideas  that  are  apropos 
of  printing.  Items  such  as  art  and  copy 
and  planning  a  merchandising  series 
comprise  a  separate  function — outside 
the  primary  function  of  the  printer- 
manufacturer. 

The  element  of  “bargain**  may  not 
mean  cheap  prices,  but  can  mean  more 
for  the  advertisers  money — great  util¬ 
ity  of  the  printed  pieces — or  a  better 
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The  ^ooklet,  33  Reasons 
Why  printer's  Prefer  the 
Craftsman  Press," expl&ins 
these  and  the  remainder  of 
the  reasons  in  complete 
detail.  Write  for  your  copy 
today .  .  .  You  can't  afford 
to  buy  a  platen  press  with¬ 
out  checking  first  to  find 
out  how  a  C  &  P  automatic 
unit  fits  your  demands 
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grouping  of  a  campaign,  i.  e.  to  elimi¬ 
nate  the  printing  of  single  pieces  when 
a  series  might  he  produced  at  one  time 
— or  the  re-use  of  cuts  and  copy  in  as 
many  ways  as  possible — or  the  plan¬ 
ning  of  a  campaign  to  include  as  a 
part  of  the  present  run,  a  constant  test¬ 
ing  of  new  ideas  for  future  runs.  To¬ 
day,  many  advertisers  are  testing  for¬ 
mats  that  will  form  the  basis  for  their 
1942  campaigns! 

The  printing  salesman  is  a  service 
man  who  must  be  close  to  the  problems 
of  the  advertiser — the  very  nature  of 
his  work  is  confidential  and  must  be 
adjusted  to  each  job.  Speed  and  “doing 
the  impossible”  is  an  everyday  task. 
His  is  a  professional  job  that  has  re¬ 
ceived  little  recognition  thus  far.  Let 
me  suggest  a  special  degree  for  the 
printing  salesman  who  qualifies  in  fol¬ 
lowing  through  on  advertising  printing, 
i.  e.  Bill  Smith,  C.  P.  (creative  printer) . 
To  gain  a  higher  level  of  recognition 
would  be  fitting  when  we  consider  the 
value  of  such  services  to  advertisers.  It 
would  be  the  one  real  factor  that  would 
eliminate  price  buying  for  service  buy¬ 
ing  of  printing.  Clients  would  take  the 
printer  salesman  into  confidence  in  the 
same  manner  as  C.  P.  A.  or  an  attorney. 

The  salesman  who  makes  it  a  habit 
to  service  a  prospect  “right  off” — order 
or  no  order — will  soon  find  the  phone 
ringing  with  “Can  you  come  right 
over?” — often  an  hour  after  there  was 
nothing  in  sight  on  the  same  call.  The 
printing  salesman  with  initiative  and 
creative  talents  can  go  far  in  interpret¬ 
ing  the  needs  of  a  client — from  a  prin¬ 
ter-manufacturer  standpoint. 

It  is  0.  K.  to  follow  instructions.  A 
customer  expects  that  much.  But  in 
addition  to  supplying  dummies  desired, 
the  printer  should  give  serious  study 
and  planning  to  real  problems  at  hand. 
He  should  learn  the  margin  of  profits 
on  the  advertisers’  items  to  prove  the 


futility  of  a  one  time  shot  when  a  cam¬ 
paign  is  in  order.  Ideas  for  the  use  of 
paper,  type,  ink,  format— particularly 
letterheads  in  advertising  pieces — and 
other  items  that  enter  into  the  job,  are 
bound  to  reward  him  with  more  busi¬ 
ness — even  though  his  suggestions  are 
not  always  adopted. 

Salesmen  come  and  go — some  “click” 
right  off,  and  others — well,  they  simply 
can  not  do  much  with  only  a  new  call¬ 
ing  card — and  a  shop  of  equipment  to 
talk  about.  It  takes  more  than  presses 
to  impress  a  prospect.  It  takes  a  defi¬ 
nite  appeal.  Selling  by  example  or 
samples  can  prove  the  extra  value  of 
planned  advertising  printing  and  will 
provide  a  definite  sales  appeal. 

What  type  of  creative  printer  are 
you?  This  is  important  in  classifying 
the  “merchandise”  or  service  you  have 
to  offer.  It  determines  the  sales  method 
to  apply  most  effectively. 

Do  you  hound  a  prospect  with  the 
hope  of  gambling  a  dummy  or  idea  to 
induce  an  order? 

Do  you  prefer  to  consider  yourself  as 
a  manufacturer  —  a  craftsman  —  who 
knows  how  to  produce  a  quality  job  at 
a  fair  price? 

Do  you  act  as  a  professional  adver¬ 
tising  printer  and  maintain  a  merchan¬ 
dising  service  to  analyze  the  business 
development  possibilities  for  an  adver¬ 
tiser,  prescribing  the  campaign  re¬ 
quired,  or  do  you  prefer  to  let  the  plan¬ 
ning  to  the  client’s  advertising  manager 
or  agency? 

Printed  advertising  should  be  the 
testing  laboratory  for  selling  through 
advertising  effort.  Direct  mail  adver¬ 
tising  is  the  safety  valve  of  general, 
display  and  radio  advertising  when 
properly  used  to  test  copy,  markets, 
dealer  helps,  salesmen’s  sales  talks,  and 
sampling  campaigns. 

For  the  first  time  in  20  years  many 
( Continued  on  page  71) 
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"We're  got  another  big  iob 
to  mn  . . .  and  it's  due 
first  thing  tomorrow. 


"Seems  like  everything's  rush 
these  days.  But  I  don't  mind. 
Because  in  America's 
business  speed-up.  we  printers 
bare  a  real  part  to  play. 


"So  I're  just  got  to  keep 
the  old  press  humming.  And 
one  way  to  do  it  is  to 
feed  her  good  paper  . . .  that 
runs  smooth,  prints  clean, 
helps  me  get  Jobs  out  on  time. 


"More  important  stiU.  it's 
got  to  be  paper  that  will 
please  my  customers  in  use. 

I  can't  risk  getting  rejections. 

"That's  why  I  have 
standardized  on  Hammermill  Bond, 
It  gives  me  a  double  profit: 
me  when  I  run  the  job  the 
first  time  ...  a  second  when  my 
satisfied  customer  re-orders." 


the  Working 


Name . (/attach  coupon 


.Position— y--- 
I  letterheads 


BHD  DEBfS 

CAM  BE  AVOIBEC 

^  Ernest  0.  Eisenber^ 


★  Whenever  any  printer  finds  that  his 
bad  debt  losses  exceed  2%  of  his  gross 
sales,  it  is  time  for  him  to  stop  and 
analyze  his  credit  and  collection  pro¬ 
cedure. 

All  too  often  the  job  printer  fails  to 
realize  that  he  is  engaged  in  a  business 
in  which  the  extension  of  credit  plays 
a  predominant  role.  Even  if  he  does 
deliver  his  merchandise  on  a  C.  0.  D. 
basis — and  few  printers  can  afford  to 
do  so  today  in  the  face  of  keen  compe¬ 
tition — ^he  is  extending  credit  to  his 
customer  from  the  moment  he  takes 
the  initial  order,  purchases  his  stock  of 
paper,  sets  his  type,  and  finally  gets  his 
presses  to  rolling. 

Moreover,  the  printer  is  unlike  other 
retail  credit  merchants  in  that  whatever 
he  sells  is  a  special  production  job,  cre¬ 
ated  for  the  particular  needs  of  one 
customer  only. 

Thus,  while  the  retail  radio  dealer 
can  repossess  a  standard  model  and 
sell  it  to  a  new  customer,  it  is  obvious 
that  the  printer  can  realize  practically 
nothing  from  the  repossession  of  a  spe¬ 
cial  letterhead  or  catalogue  job. 

As  a  matter  of  fact,  the  legal  protec¬ 
tion  of  the  conditional  sales  contract,  or 
the  chattel  mortgage,  so  frequently  re¬ 
sorted  to  by  retail  credit  merchants,  can 
seldom,  if  ever,  be  made  use  of  by  the 
printer. 

It  follows,  therefore,  that  since  the 
printer’s  legal  and  practical  remedies 


for  the  collection  of  an  indebtedness ' 
are  not  nearly  so  broad  as  those  of  the 
average  retail  merchant,  the  printer  < 
should  consequently  exercise  greater 
caution  and  care  in  the  extension  of 
credit. 

Yet,  all  too  often,  the  average  printer  ^ 
fails  to  adopt  any  basic  credit  extension] 
procedure,  and  continues  to  sustain  bad  \ 
debt  losses  without  learning  the  funda- 1 
mental  rules  of  credit  extension  which, 
most  merchants  now  regard  as  being' 
standard. 

If  you  or  your  firm  have  any  doubts 
as  to  what  these  fundamental  rules  are, 
test  yourself  with  the  following  ques¬ 
tions  : 

1.  Do  you  get  a  credit  report  on  each 
new  customer  applying  for  credit? 
Yes  (  )  No  (  ) 

2.  Do  you  get  a  new  credit  report 
on  an  old  customer  who  places  an 
order  that  is  unusually  large? 
Yes  (  )  No  (  ) 

3.  Do  you  have  your  customer  sign 

a  written  order  specifying  the  ex¬ 
act  details  of  the  job  he  wants 
with  regard  to  finish,  weight  and 
color  of  paper,  type  face,  ink, 
etc.?  Yes  (  )  No  (  ) 

4.  Do  you  accept  jobs  for  “ad-boob" 
for  fraternal  or  charitable  organi¬ 
zations  without  a  deposit  equal  to 
your  cost  of  production? 

Yes  (  )  No  (  ) 

( Continued  on  page  70) 
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Wotta  Rlachi  •  .  . 

Non-Offset  —  Non-Scratch  —  Quick  Dry  —  Super  Black 
More  Impressions  per  Pound! 


1  ^ 

valuable 

DoP«»  •  .  ^  and  ® 
about today  o® 

in*?-  "^''  tetteibead. 

Yout  tiitu  leu 


GUARANTEE 


If  for  any  reason  our  inks  do  not  prove  completely 
satisfactory,  you  have  only  to  return  them  at  our  expense 
and  your  money  will  be  refunded,  or  your  account  credited 
in  full  for  the  price  of  the  ink  only. 


PROVE  IT  WITH  A  FREE  TRIAL  OFFER 
Mail  coupon  for  details. 


E.  J.  KELLY  CO.,  Kalamazoo,  Mich. 


You've  got  to  show  me!  What  about  that  FREE 
TRIAL  OFFER  for  Wotta  NO  OFFSET  Inks. 


GAM  6-41 


E.  J.  KELLY  Company 


KALAMAZOI 

MiCHIGAN 


SpocebfuidsySc 

Thin,  Regular,  Teletype,  Jumbo 
5c  allowed  for  old  bands. 


Liners  . . . .  $1 


Solid  style.  Lino,  or  Intertype. 
Recessed  $2.25 :  head  letter 
$3.25 

Molds  ...  $55 

Universal  or  advertising  figure 


Sec.  El.  Bars _ $6.40 

Dis.  Box  Bars _ $4.50 


\/ 


FREE  SOc  bottle  Wmteh  Oil 
for  keyboard  eatn»  with  cath 
order  of  $S 


Many  other  bargains  in  catalog 

MONTGOMERY  &  BACON 

Frank  A.  Montgomery,  Owner 
Towanda  Pennsylvania 


i  Fewer  Errors 

3  BLACK  &  WHITE  processing  of 
^  Linotype  and  Intertype  matrices  is 
guaranteed  to  reduce  total  errors  at  least 
25%  ...the  average  is  33%.  For  large  plants 
in  all  parts  of  the  East  and  Middle  West, 
and  for  all  plants  in  the  principal  printing 
centers,  this  service  offers  very  substantial 
savings.  Write  for  Booklet  to 

Matrix  Contrast  Corporation 
Empire  State  Building  New  York  City 


BLACK  &  WHITE 

MATRIX  CONTRAST 


answered  by 
H.  C.  ROCKWELL 


Band  Wedges  Bent  in  Justi¬ 
fication — Fitting  a  Crucible 

QAm  enclosing  a  spacehand  that 
m  has  been  bent  just  beUm  the 
slide.  This  is  not  as  bad  as  some  of 
them.  It  occurs  on  a  Model  14, 
equipped  with  a  Mohr  saw.  It  always 
happens  on  short  measures^  such  at 
four,  five,  six,  seven  and  eight  emi 
( sometimes  longer  measures)  i  when  the 
line  is  unusually  tight,  ordy  one  or  two 
bands.  This  machine  has  three  molds: 
8, 10  and  14  point.  It  is  used  as  our  ad 
machine  and  has  18  and  24  point  over¬ 
hanging  ad  figures.  Have  checked  every¬ 
thing  I  can  think  of  but  it  still  contin¬ 
ues  to  damage  the  bands.  Could  it  pos¬ 
sibly  be  that  the  justification  springs 
are  too  strong?  Or  could  it  be  that  the 
wedge  block  is  too  smooth?  Have  read 
where  they  use  a  block  that  has  indenta¬ 
tions  in  it  to  keep  the  band  in  place 
during  justification.  Would  you  recom¬ 
mend  the  use  of  such  a  block? 

We  have  a  machine  that  the  cruci¬ 
ble,  or  1  should  say,  the  well  has  be¬ 
come  badly  worn  and  consequently  the 
plunger  does  not  function  properly  due 
to  the  fact  that  it  allows  too  much  metal 
to  escape  during  casting,  thus  giving 
us  a  very  porous  slug.  We  also  have  a 
crucible  that  had  been  removed  from  a 
machine  sometime  ago  and  I  took  it  to 
a  machine  shop  where  they  used  a  brake 
cylinder  hone  on  the  well  and  trued  it 
up  so  that  it  measures  .024  over  two 
inches  when  the  crucible  was  cold. 
What  size  plunger  would  it  be  necessary 
to  order  and  what  if  any  would  be  the 
mechanical  possibilities  that  it  would 
not  work? 

L.  G.  C.,  Twin  Falls,  Idaho 
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like  the  glow  you  get  when  you 
bang  a  beautiful  tee  shot  straight  down 
middle  fairway  is  the  feeling  of  satisfac¬ 
tion  that  comes  from  ^tting  beautiful, 
clean-cut  ads  from  Hammond-cast 
stereotypes. 

In  many  plants,  the  Easy  Raster  has 
reduced  casting  time  as  much  as  50%. 
The  4-point  lock-up  .  .  .  plus  scientific 
bed  ribbing  . . .  insures  maximum  accu¬ 
racy  in  every  cast . . .  moreover,  the  big 
300-lb.  meltmg  pot  will  always  keep  you 
supplied  with  plenty  of  hot  metal. 

No  stooping  ,  .  .  beds  are  at  conve¬ 
nient  height.  No  ladling . . .  the  attached 
metal  pot  stops  that.  No  waiting  for 
hot  metal. 

Why  not  “swing**  to  a  HAMMOND 
EASYKASTER  yourself  and  shelve 
casting  troubles.  A  model  for  every  plant. 
5Col.  X  18",  5  Col.  X  24",  6  Col.  x  24" 
and— full  page  EK  8.  Write  for  descrip¬ 
tive  bulletin  and  prices  TODAY. 


HAMMOND  MACHINERY  BUILDERS,  IN 

1412  DOUGLAS  AVE.  •  •  •  KALAMAZOO,  MICHIGA 


Branch  —  7’  West  23rd  Street,  New  York  City 


100% 
AUTOMATIC 
SLUG  SAWING 

WITH 

MOHR  SAW 

FREE  BOOK 

MOHR  LINO-SAW  CO. 

124  N.  Union  Avenue,  Chicago 


A  Practical  Touch  System 
for  Operating  the  Linotype 
by  E.  B.  Harding 

• 

Send  check  for  $2,27  to 
GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  Street 
Chicago,  III. 

^  cNew  Yorks  lopular 

§  HOTEL 

I  LINCOLN 

44»l#  45"  fTS.IT  •"AVI. 

OUR  CHOiaST  ROOMS  FromM 

ruoo  ROOMS  eoch  with  0  7? 

Both,  Servidor,  and  Radio.  AL 

*  Four  fine  restourontt 
awarded  Grand  Pnx  1940 
Culinary  Art  Exhibition.fcwB^M^^R 


^^^.uiinoi 


MARIA  KRAMER 

MSIOtUT 

John  L  Morgan 
Gen.  Mgr. 
NOm  f  OISOR 
tMM  ommtaamif 


A  Your  spaceband  wedge  “kinked” 

•  just  below  the  sleeve  indicates 
bending  pressure  sidewise  toward 
right  at  justification  and  cast.  The 
block  is  evidently  smooth  when  it  con¬ 
tacts  to  drive  band  wedges,  its  left  end 
apparently  rising  above  the  proper 
horizontal  in  final  justification  on  short 
lines  tightly  justified,  the  wedges  then 
slipping  down  grade,  bending  just  be¬ 
low  the  sleeve  as  shown,  driven  by  a 
possibly  excessive  spring  action  of  one 
or  both  justification  levers. 

The  block  may  be  removed,  heated  if 
necessary  to  remove  temper,  and  hack¬ 
saw  grooves  1/16"  deep  cut  in  its  con¬ 
tact  face,  crosswise,  about  apart, 
its  entire  length,  keeping  wedges  ver¬ 
tical  under  pressure.  The  block  may 
then  be  corrected  horizontally,  the  jus¬ 
tification  lever  springs  readjusted;  or 
these  last  two  details  may  require  no 
attention  after  cross-grooving  the  block. 
However,  justification  springs  should 
be  carefully  adjusted  to  safeguard 
J  single-band  tight  lines  and  still  snugly 
justify  the  longest  lines,  and  a  fairly 
level  block  adds  safety.  A  graphite 
^  bath  on  band  wedges  keeps  them  sensi¬ 
tive  and  responsive,  in  long  lines  espe¬ 
cially. 

Later  machines  are  now  supplied 
with  justification  blocks  with  stepped 
or  corrugated  faces  to  eliminate  the 
spaceband  damage  complained  of. 

Regarding  your  pot  crucible  well 
honed  to  .024"  oversize,  a  .020"  over¬ 
size  plunger  should  operate  satisfac¬ 
torily  without  bind,  if  dressed  in  hot 
with  rotary  movement,  with  valve  grind¬ 
ing  compound  liberally  applied  to  elim¬ 
inate  irregularities  or  possible  binding 
points.  A  uniform  clearance  or  “safety 
zone”  is  thus  created  to  guard  freedom 
of  action.  Should  work  equal  to  new. 
j  Your  old  crucible,  with  a  slightly 

t  oversize  plunger  ground  in  with  first 
coarse,  then  fine  valve  grinding  com¬ 
pound,  rotating  back  and  forth,  auto¬ 
matically  fits  plunger  and  well  to  each 
/ Continued  on  page  61) 
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CHICAGO 

AHANTA  KALAMAZOO 

OLVEIANO  KANSAS  OTY 

MIAS  MINNEAPOLIS 

D6  MOINES  NASHVIUE 

ttnOIT  OKLAHOMA  CITY 

HOUSTON  PITTSeuPGH 

MIANAPCXIS  ST.  LOUIS 

SPBNCflELD,  OHIO 

ALSO  DISTRIBUTED  BY 

CMJFOINIA  INK  CO.  .  .  StftFrtKiKO 
nr  CLIMATE  INK  «  ROUER  CO.  .  Denver 
MdONliy  UTHO  SUPPLY  CO.  .  CHieinneW 

HAMGAN  roller  CO . Belimiore 

KWV  PRINTERS  SUPPLY  CO.  .  .  .  Me«ii>l«« 
OOCriEY  teXLER  CO. . PNIedelpke 


OFFSET  rollers 

w*  Samson  (Vulcanized  Oil)  and  Lithoprint  (Rub¬ 
ber)  Offset  Rollers,  Bingham  co-operates  with  American 
printers  in  producing  offset  printing  of  outstanding  quality 
at  minimum  cost. 


The  new,  improved  Samson,  rapidly  becoming  famous  among 
fine-quality  offset  printers,  has  as  its  most  noteworthy  feature 
the  smexpthest,  yet  toughest  surface  available  in  Vulcanized 
Oil  rollers;  its  performance  has  set  new  standards  in  the 
offset  world. 

Litho-Print,  Bingham's  modem  rubber  roller  for  offset  work, 
supreme  in  the  field,  combines  perfection  in  ink  distribution 
with  the  durability  and  long  life  inherent  in  rubber  materials. 

And  —  the  sixteen  modern  Bingham  plants,  strategically  b- 
cated,  insure  maximum  convenience  and  economy  for  our 
customers.  Our  nearest  representative,  backed  by  Bingham's 
94  years  of  roller-making  experience,  will  be  glad  to  assist 
you  with  your  offset  roller  problems. 


BUILD  UP  OLD  ONES 


EUER  RERDV  LRBEL  CORP. 

144  EAST  26th  ST  NEW  YORK  N  Y 


answered  by 
CHARLES  BROAD 

Cleaning  Monotype  Metal 

( Continued  from  May) 

Fluxes,  or  metal  cleaners  should  be 
thoroughly  united  with  the  molten 
metal,  preferably  by  plunging  the  flui 
to  the  bottom  of  the  pot  with  a  special 
rod  manufactured  for  this  purpose. 

However,  not  even  cleaners  or  fluxes 
will  take  the  place  of  good  stirring. 
The  drofis  which  forms  on  the  surface 
normally  would  have  the  appearance  of 
a  grey,  heavy  scum.  This  scum  is  very 
high  in  tin  and  antimony  and  these 
metals  must  be  separated  before  skim¬ 
ming.  Therefore  the  metal  cleaner  or 
flux. 

After  the  addition  of  the  metal 
cleaner,  or  flux  pour  a  small  quantity 
of  mineral  or  vegetable  oil  on  the  sur¬ 
face  of  the  metal,  ignite  and,  while  the 
oil  is  burning  off,  stir  and  stir  thor¬ 
oughly.  The  hot  temperature  of  the 
burning  oil  serves  to  raise  the  tempera¬ 
ture  of  the  dross  without  raising  the 
temperature  of  the  body  of  the  metal; 
melting  out  the  drops  of  tin  and  anti¬ 
mony  that  has  been  mechanically  mixed 
with  the  dross,  the  so-called  shotted 
metal.  The  burning  oil  burns  off  all 
ignitable  waste  matter;  and  it  also 
forms  a  blanket  of  gas  between  the 
surface  of  the  metal  and  the  base  of 
the  flame,  thus  preventing  oxidization. 

Respirators  (gas  masks)  should  he 
standard  equipment  and  their  wearing 
compulsory  in  all  metal  remelting  op¬ 
erations.  Fumes  emanating  from  the 
metal  pot  not  only  are  dangerous  and 
unhealthy,  they  definitely  are  deadly. 
Many  respiratory  ailments  among  em¬ 
ployees  of  composing  rooms  and  of 


CMP  THIS  AD  Td  YOUR 
UTTiRHSAD  -  MAti  IT 
TODAY  fOR  SVat  READY  S 
ERIE  lATALOC 
MID  COillfiDiNTIAL 
OmCOUliT  SCMfOULi 


HO  OB  LIBATION 


YOU  MEN 

Who  Travel  To 


MILWAUKEE 


Here's  Your  Best  Location 

Ok  A'/tA  S*  THOMAS 

yw  Manager 


HOTEL  ^ 

WISCONSIN 
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SNAP.OUT  F08MS 


SIfAtL  CA8TOH$ 


MATCH  BOOH  COVm 


ALL  OF  THE  WORK  SHOWN  ABOVE  .  .  .  and  many  other  kinds,  too  .  .  .  can  be 
done  on  the  New  Era  multi-process  press  at  speeds  up  to  7500  impressions  per 
hour,  in  from  one  to  five  or  six  colors,  or  more,  on  one  or  both  sides  of  a  web  of 
paper,  cardboard,  or  cipth.  Attachments  are  available  for  slitting,  punching,  per¬ 
forating,  cutting,  scoring,  and  numbering,  and  for  reinforcing  and  eyeletting  tags, 
all  in  one  operation.  The  finished  product  is  delivered  either  sheeted,  re-wound, 
or  zig-zag  folded,  as  required.  When  writing  for  Catalog,  please  mention  the 
kinds  of  work  in  which  you  are  interested. 


New  Era  Manufacturing  Co.,  371  Elerenth  Ave.,  Paterson,  N.  J 


trade  plants  are  directly  due  to  the  in¬ 
halation  of  these  deadly  fumes. 

Using  a  perforated  skimmer,  remove 
all  the  black  dross,  placing  it  in  a 
shallow  pan,  in  an  old  galley,  or  di¬ 
rectly  on  a  clean  (not  concrete)  floor. 
Any  free  metal  (or  shotted  metal)  re¬ 
maining  in  the  dross  will  run  out  and 
then  can  be  returned  to  the  metal 
supply. 

The  black  dross  that  you  have 
skimmed  from  the  melting  pot  is  some¬ 
times  erroneously  called  “dirt.”  On  the 
contrary  it  is  an  oxide  of  tin  and  anti¬ 
mony,  with  some  lead,  and  it  does  have 
value.  It  should  be  saved  in  drums  and 
sent  to  your  metal  company  in  ex¬ 
change  for  toning  metal. 

After  skimming  look  for  those  long, 
fine  cob-web  lines  which  should  cover 
the  entire  surface  of  the  molten  metal. 
This  will  indicate  that  cleaning  and 
skimming  have  been  correct  and  that 
any  zinc  still  remaining  will  not  seri¬ 
ously  interfere  with  casting  operations. 

At  this  point  in  the  cleaning  and 
metal  operation  the  G.P.O.  remelting 
operator  ladles  an  8-ounce  bar  and 
sends  it  to  the  chemical  laboratory  for 
analysis.  You  should  do  the  same;  but 
this  with  exception:  Label  each  bar, 
date  it  and  file  it  away  until  your  metal 
company  representative  calls  on  you. 
Permit  him  to  select  those  samples  he 
wishes,  which  he  will  have  analyzed  at 
the  metal  company  laboratory. 

At  this  point  you  may  add  the  toning 
metal  in  the  proportions  recommended 
by  your  metal  company  necessary  to 
bring  your  metal  formula  up  to  the 
proper  standard  for  your  plant,  and 
stir  vigorously  for  about  one  minute 
for  each  100  pounds  of  metal  in  the 
pot.  Correct  proportions  of  toning 


metal  to  add  to  your  supply  is  deter¬ 
mined  by  the  periodic  analysis  previ¬ 
ously  referred  to,  a  service  of  your 
metal  company.  (This  paragraph  does 
not  refer  to  the  Monomelt.) 

If  your  metal  has  become  saturated 
with  excess  arsenic  and  zinc  (deter¬ 
mined  by  laboratory  analysis)  the  en¬ 
tire  batch  should  be  sent  to  your  metal 
company  in  exchange  for  new  metal. 
The  low  differential  charge  between  old 
metal  and  new  metal  (called  the  refin¬ 
ing  charge)  usually  is  far  less  than  it 
would  cost  you  to  attempt  to  purify  the 
metal  yourself. 

I  might  here  mention  that  zinc  is  the 
worst  impurity  in  type  metals.  In 
amounts  as  small  as  0.01  per  cent  it 
makes  Monotype  metal  sluggish,  im¬ 
pedes  its  flowing  qualities,  impairs  cast- 
ability.  Poor  type  face,  leading  up, 
scoring,  frozen  nozzle,  are  oftentimes 
traceable  to  zinc. 

Arsenic  usually  is  present  in  amounts 
ranging  from  0.01  to  0.15  per  cent.  The 
G.P.O.  reports  that  up  to  0.15  per  cent 
of  arsenic  is  present  in  their  type  metal 
with  no  resultant  difficulties  encoun¬ 
tered.  Some  writers  argue  that  arsenic 
hastens  corrosion  of  the  pump  body  and 
piston ;  others  disagree  on  this  point. 

A  European  writer  of  note  recom¬ 
mends  up  to  0.75  per  cent  arsenic  as 
being  beneficial  to  the  flowing  quality 
of  metal.  It  also  hardens  the  alloy  a 
bit  and  intensifies  the  grain  structure 
noticeably,  he  says. 

Copper  in  the  percentages  usually 
present  seems  to  have  little  effect  on 
the  Monotype  and  unless  present  in  ex¬ 
cessive  amounts,  need  not  be  removed. 

The  relative  purity  of  your  metal 
( Continued  on  page  66) 


Write  for  our 
folder 

TYPE  METAl 
HELPS 


(as  line  a  type  metal  as  is  made) 

UNITED  AMERICAN  TYPE  METAL 

United  American  Metals  Corp'n,  2246  West  Hubbard  Street,  Chicago,  Illinois 
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IT  DIDN'T 
HURT  U5.^ 


ICO  WONDER 
5 PRAY  WAS 
TESTED  ON  us/ 


SLEIGHT  METALLIC  INK  COMPANIES,  Inc. 

New  York:  Philadelphia:  Washington:  Cleveland:  Chicago: 

T5  West  St.  538-540  N.  Third  St.  1315 — 14th  St.  620  Caxton  Bldg.  717-719  W.  Congress 
Milwaukee:  Kansas  City,  Mo.:  Fort  Worth:  Los  Angeles: 

1929  W.  Clyboum  St.  722  Wyandotte  St.  243  W.  13th  St.  1204  Maple  Are. 
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sov-^"^ 
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Ceape  Strip  Mottrials  ort 

V  rtstihs  of  yoon  of  oxptriooco 

Cast  to  enable  the  printer  or  typographer  to 
save  time,  money  and  mental  effort  in  all 
shop  operations. 

Handfinished  to  highest  possible  accuracy 
from  hi-test  metal. 

HANDFINISHED  LEADS  AND 

RULES  SLUGS 

now  only  now  only 

15'/2e  per  lb.  11c  pet  lb* 

All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and 
spacing  materials.  Immediate  shipment. 
These  low  prices  compel  us  to  request  check 
with  order  to  eliminate  bookkeeping.  Wall 
chart  on  request. 


COMPO  RULE  CO 

55  E.  W  acker  Drive  Ch  Icago, 


TUIO-THIRDS 


ON  YOUR  RULED  FORM 
COMPOSITION  costs: 


WITH  THE 

UNIVERSAL 

MONO-TABULAR 

BROACH 


FAST! 
ACCURATE! 
ECONOMICAL! 

• 

Most  Outstanding 
and  Variatile 
Method  of 
RULED  FORM 
PRODUCTION 


WRITE  FOR  FULL 
PARTICU  LAR  S 


UNIVERSAL  MONO-TABULAR  CORP 


1905  BRYAN  ST. 


DALLAS.  TEXAS 


COIUPOSIOG 

outsTions 


answered  by 
HAYWOOD  H.  HUNT 

Photographic  Composition 

QSome  time  ago  I  read  of  a  man 
m  in  New  York  who  had  developed 
a  system  or  process  by  which  he  could 
take  a  proof  of  a  given  face  of  type 
and  through  photographing  make  it 
heavier  or  lights  taller  or  shorter,  etc. 
Is  this  system  in  general  use  through¬ 
out  the  country  now?  And  do  you  know 
of  any  simple  method  by  which  the 
ordinary  advertising  typography  house 
might  be  able  to  increase  the  weight  of 
a  line  of  type  in  proofing? 

J.  T.,  Houston,  Texas 

A  We,  too,  have  seen  examples  of 
m  the  work  done  by  the  photo¬ 
graphic  process  you  mention — or  at 
least  by  a  similar  system.  We  do  not 
believe  it  is  in  general  use  about  the 
country,  but  it  certainly  seemed  to  have 
a  lot  of  possibilities  for  getting  mechan¬ 
ically  perfect  letters,  using  proofs  from 
type  at  the  pattern  to  work  on.  We 
have  seen  proofs  of  type  lines  worked 
over  by  good  lettering  artists  to  thicken 
or  make  thinner — preserving  the  basic 
design  of  the  type,  and  likely  saving 
some  time,  where  there  was  not  much 
lettering  to  be  retouched.  We  have 
also  seen  type  thickened  up  a  trifle  in 
proofing,  by  an  extra-heavy  impression 
which  spread  the  thickness  of  the  face 
of  type.  However,  such  proofs  usually 
distort  the  face  of  type,  and  unless 
proof  is  pressed  out  smooth,  it  will  not 
photograph  clean.  Another  thing  that 
is  sometimes  done  is  to  lock  the  form 
on  the  bed  of  a  precision  proof  press 
which  has  grippers  and  movable  side 
guide — or  to  lock  the  form  and  print 
on  an  ordinary  platen  or  cylinder  press. 
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KO  HDNTlllG  AUOWED 


It  is  closed  season  on 
wasting  time  and 
money  in  “hunting'" 
for  things  in  your  com¬ 
posing  room.  Here  is 
how  a  new  Hamilton 
Imposing  Table  re¬ 
duces  hunting  time 
and  speeds  up  produc¬ 
tion  in  your  compos¬ 
ing  room. 

1.  No  hunting  for  lock-up  materials  .  .  .  they  are  conveniently  stored  and 
indexed  in  the  table  to  save  you  time. 

2.  No  hunting  for  live  work  in  process  .  .  .  it's  safely  indexed  on  one  of  the 
1 10  galleys  in  the  table. 

3.  No  hunting  for  locked-up  forms  .  .  .  they  are  out-of-the-way  and  safe 
from  harm  in  the  built-in  chase  rack  units. 

4.  No  hunting  for  tools  .  .  .  they  are  In  the  drawer  above  the  reglet  or  in 

special  compartments.  « 

5.  No  hunting  for  the  working  surface  ...  it  Is  always  clear  because  provi¬ 
sion  is  made  under  the  table  for  everything  that  ordinarily  clutters  up 
the  top. 

Send  for  the  Hamilton  Catalog  of  Imposing  Tables  and  see 
how  they  can  save  you  money  by  reducing  waste  **hunting^* 

time, 

Hamilton  Manufacturing  Co.,  Two  Rivers,  Wisconsin 


HAMILTON  MFG.  CO.,  Two  Rivers,  Wis.  GAM-6-41 

Send  me  your  complete  catalog  of  imposing  Tables  and  Composing  Room 
equipment. 

Signed _ _ _ 

Firm _ 

Address _ _ _ 

City  and  State _ - _ 
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After  making  one  impression,  then 
move  the  side  guide  the  desired  dig. 
tance  and  take  another  impression. 

GREATER  WEIGHT 

TO  THICKEN  HPE 

GREATER  WEIGHT 

TO  THICKEN  TYPE 

GREATER  WEIGHT 

TO  THICKEN  TYPE 

Proofs  herewith  show  a  word  or  two 
of  two  faces  of  type — first,  in  normal 
weight;  then,  two  heavier  versions— 
with  no  retouching.  Naturally,  only  a 
sans-serif  or  square-serif  face  will  re¬ 
produce  at  all  well  in  this  manner— at 
least  not  without  considerable  retouch¬ 
ing.  Even  with  the  sans-eerif  types 
there  may  be  some  little  retouching 
necessary  to  smooth  out  ends  of  letters 
which  are  not  drawn  at  right  angles. 
However,  there  are  occasions  when  a 
little  experimenting  will  satisfy  a  par¬ 
ticular  customer,  when  the  exact  face 
of  type — or  weight — is  not  readily  ob¬ 
tainable.  Don’t  try  to  overdo  this  fak¬ 
ing,  as  the  thickening  is  only  on  verti¬ 
cal  lines. 

»  <€ 


Revised  Edition 

Tips  on  Presswork 

Price  $1.50 

GRAPHIC  ARTS  PUBUSHING  CO. 
608  S.  Dearborn  St.  Chicago,  111. 
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IT'S  TIME 

for  brides 


We're  Ready  With  Our 

NEW  1941  WEDDING 
ANNOUNCEMENT  LINE 

Place  our  new  line  of  1941  Wedding 
Announcements  and  Invitations  on 
your  counter.  Tell  your  customers 
about  it.  They’ll  be  delighted  with 
the  many  new  designs  .  .  .  the  large 
variety  of  paper  stocks  .  .  .  the  su¬ 
perb  craftsmanship  .  .  .  the  reason¬ 
able  prices. 

Your  profit  is  a  full  40%.  We  pay 
transportation  charges  on  all  orders. 

Every  order  is  shipped  the  same  day 
it  is  received  at  our  plant.  Request 
our  beautiful  new  sample  book  on 
your  letterhead.  There  is  no  charge, 
of  course. 

RODNEY  B.  JANES  &  COMPANY 

333-351  East  Ave.  Dept.  P  Rochester,  N.  Y. 


Specialists 
in  Wedding 
Announcements  and 
Invitations 


$7.25  for  100 

$4.25  for  25 

• 

POSTPAID 

24-hr.  Service 


DRILLS  •  GRINDS  •  SANDS  •  SAWS 
POLISHES  •  SHARPENS  •  CARVES 

The  new  WHIZ  ELECTRIC  TOOL  is  the  handiest  power  tool 
ever  made.  A  rugged  tool  for  power  and  precision  work.  Drills 
through  M  inch  iron  plate  in  42  seconds  or  engraves  intricate 
designs.  Handles  any  material:  Metals — ^Woods — ^Alloys — Plas¬ 
tics — Glass — Steel— etc.  Saves  time.  Eliminates  labor.  Plug 
into  any  socket  AC  or  DC.  110  volts.  Chuck  %  inch  capacity. 
Ball  bearing  thrust.  Powerful,  triple-geared  motor.  STANDARD 
MODEL  with  Normal  Speed  (uses  200  accessories,  instantly  inter¬ 
changeable).  Price  only  $7.95. 


The  only  DRILL-TOOL  with  a  full  year's  guarantee 


CD  BE  Accessory  outfit  (Value  $2)  includes  set  of  drills,  mounted  1%  inch  grinder,  sanding 
^  discs,  cutting  wheels,  mounted  brush,  polishing  wheel,  carving  burr,  etc.  FREE  with 
sach  Tool  ordered  NOW.  We  pay  postage. 


10-DAY  TRIAL— MONEY  BACK  GUARANTEE 


PARAMOUNT  PRODUCTS  CO. 

Dept.  7GAM  545  Fifth  Ave.,  New  York 
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For  Better  RESULTS  from 
RUBBER  PLATES  Anchor 
them  to  PMC  METAL 
RUBBER  PLATE  BASES 

The  increased  use  of 
rubber  plates  makes 
it  highly  desirable  that  the 
printer  using  them  standard¬ 
ize  on  the  base  which  has 
proved  its  ability  to  guaran¬ 
tee  proper  printing  results 
and  assure  such  plates  longer 
life. 

PMC  Rubber  Plate  Bases 
(available  in  Semi-Steel  or 
Aluminum  Alloy)  are  preci¬ 
sion  machined  . . .  strong  and 
rigid  .  .  .  easily  handled  .  .  . 
and  afford  a  perfect  "sticking 
surface**  for  adhesives. 

Write  for  a  circular  describ¬ 
ing  PMC*s  complete  line  of 
Rubber  Plate  Bases. 


IE  PRINTING  MACHINERY  COMPANY 

commircial  souarc 


,  ONCIHNATI  •  OHIO 


PRfSSlDOtiH 

oufsiions 


answered  by 
MAGNUS  A.  ARNOLD 

Manila  Versus  Pressboard 

QI  dm  still  in  the  dark  as  to  why 
m  you  call  pressboard  a  soft  pack¬ 
ings  and  manUa  a  hard  packing  for 
tympan. 

For  my  tympan  packing  I  regularly 
use  one  sheet  .015  pressboard  under¬ 
neath  which  are  from  two  to  four  sheets 
of  80  lb.  manila  such  as  the  sample  I 
enclose.  Perhaps  the  manila  I  use  is 
not  the  same  kind  as  that  you  recom¬ 
mended  in  the  **Presswork  Questions” 
departments  but  to  me-  it  seems  much 
softer  than  the  pressboard. 

G.  W.  H.S  Greenports  L.  I.s  N.  Y. 

A  All  manila  packing  is  recom- 
mended  because  of  its  firmness 
and  resiliency.  Pressboard,  while  hard 
on  the  surface,  has  a  soft  pulpy  interior 
and  will  easily  matrice. 

The  manila  sample  you  sent  is  too 
light  and  is  untreated.  You  should  use 
a  treated  manila  of  .006  thickness. 

»  «c 

Thank  You,  Mr.  Shepherd 
Mr.  Magnus  A.  Arnold 
Dear  Sir: 

In  addition  to  your  answer  to  "Rules 
Cut  Rollers**  page  42,  April  issue,  to 
A.  E.  P.  of  Linden,  New  Jersey. 

I  have  had  the  same  trouble.  In 
using  Expansion  trucks  on  a  10  x  15 
Gordon  I  found  trucks  v/ere  too  low 
and  adjusted  them  so  they  did  not 
strike  the  form  so  hard.  Another  time 
using  trucks  with  rubber  rings  I  over¬ 
came  the  trouble  by  replacing  the  rub¬ 
ber  rings.  With  solid  metal  trucks  1 
have  on  occasion  washed  the  tracks 
clean  and  glued  a  narrow  strip  of  tag- 
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FOR  TOUGH  SPOTS  ONLY 


Each  and  every  wash~up  has  its  tough  spots,  that  waste  valu*  „  /'US 
able  time  and  slow  up  getting  that  next  run  started.  These  are 
cleaning  tasks  for  no  ordinary  type  wash — they’re  for  Phenoid. 

Phenoid  is  a  powerful,  fast,  quick-drying  cleaner  that  doesn’t 
need  to  be  rubbed  in  to  penetrate.  It  tackles  any  hard  caked 
ink — whether  it  be  process,  high-gloss,  quick-drying,  etc. — and 
turns  out  a  spic-and-span  surface  in  a  jiffy.  It’s  ideal  for  use 
on  type,  cuts  and  all  parts  of  the  press. 

Try  a  few  drops  of  Phenoid  on  a  thick-encrusted  halftone — note 
its  instantaneous  action,  how  quickly  it  dries,  and  how  harmless  ' 

it  is  to  metal,  wood,  fabric  and  the  hands. 

Order  from  your  dealer  or  write  for  booklet 
Chalmers  Chemical  Company,  123  Chestnut  Street,  Newark,  N.  J. 


INSTANTANEOUS 

TYPE  CLEANER 


For  Extra  Profits . 

THE 

ESS 

for 

General  ENVELOPE  PRINTING 


Speed  6500  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Type,  Machine 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  .  .  .  Little  or  no  Make- 
ready  .  .  .  Quick  Change  of  Forms 
.  .  .  Handles  all  Envelope  Styles. 


r  BRISTOLS 
Plus  BOOKLETS 
imprinting  i  TAGS 

of  FOLDERS 
L  LABELS 


B.  VERNER  &  COMPANY 

52  Duane  Street  New  York  City 
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Just  Twist 


The  Knob! 


It’s  “as  easy  as  pie” 
...  a  twist  of  the 
knob  and  back  the 
numerals  ko  to  zero. 
But  Redinston  add¬ 
ed  other  Important 
improvements  to  its 
famed  Counter — 
plastic  wheels  with 
white,  easy 'to -read 
numerals  on  black 
that  can’t  wear  off 
.  .  .  modem  crackle 
finish.  Replace  the 
old  counters  on  your 
presses  with  this 
improved  Redinston 
...  it  costs  so  little. 


New  Redington 

KNOB-RESET 

COUNTERS 

for  Chandler  &  Price  and  Kluge 
presses.  Model  DR,  $8.25  . . .  for 
other  machines.  Model  AR,  $7.7 5 


F.  B.  REDINGTON  CO. 


1 1 0  S.  Sangamon  St.  Chicago,  III. 


board  on  the  tracks  which  helped  lift 
the  rollers  away.  I  have  tried  friction 
tape  around  the  trucks  also,  but  care 
must  be  used  to  apply  the  same  amount 
of  tape  to  each  truck  or  the  ink  will  be 
distributed  unevenly. 

Where  these  methods  have  made 
trouble  with  the  proper  inking  of  the 
form  I  have  pasted  a  heavy  card  on 
the  (both)  tracks  in  line  with  the  ends 
of  the  rules  at  the  top  and  bottom;  this 
lifted  the  rollers  a  little  higher  just 
before  they  touched  the  form  and  did 
prevent  the  ends  of  the  rules  from  “dig¬ 
ging”  into  the  rollers. 

1  run  many  rule  forms  on  Gordon 
Presses  and  when  I  find  pieces  of  roller 
being  distributed  on  the  ink  plate,  no 
matter  how  small,  I  check  three  things: 

1.  Form  must  be  locked  up  so  it  lays 
perfectly  flat.  Any  spring  in  a  ruled 
form  will  cause  rules  to  stick  up  and 
cut  the  rollers — the  greater  the  spring 
in  the  form,  the  more  the  rollers  will  be 
cut. 

2.  Check  the  trucks.  They  must  not 
be  any  smaller  in  diameter  than  the 
rollers.  If  they  are  smaller,  the  rollers 
will  bear  too  heavily  on  the  form. 

3.  On  (k)rdon  Presses  that  have  been 
in  use  a  long  time  or  that  have  been 
run  at  high  speed,  the  tracks  become 
worn  down  from  “roller  slap”  as  the 
rollers  come  down  from  the  ink  plate. 
Where  I  have  found  tracks  so  badly 
worn,  I  have  overcome  trouble  by  hav¬ 
ing  the  old  tracks  ground  level  and  a 
new  strip  of  steel  track  welded  in  place. 
This  should  be  done  only  by  qualified 
press  machinists  who  know  the  exact 
original  measurements  of  the  tracks. 

This  is  in  addition  to  your  answer  to 
which  I  fully  agree.  If  you  care  to 
pass  the  information  on,  it  might  help 
a  fellow  craftsman. 

Sincerely, 

/.  Edward  Shepherd 

2417  Do  swell  Ave. 

St,  Paul,  Minn. 
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NO  DEAD  SPOTS 
9  pts. 


A 


9  pts. 


12  pts. 


The  New  improved 

blatghford 

Honeycomb  Base 

The  Blatchford  System  insures  fast, 
accurate  make-up.  The  Blatchford 
Hook  has  a  measured  move.  There 
is  no  guess  work  in  register.  This 
feature  cuts  register  time  to  a 
minimum. 

Margins  as  close  as  are  entirely 
practical.  The  Blatchford  Hook, 
with  its  top  support,  insures  abso¬ 
lute  register,  regardless  of  the  length 
of  the  run. 

To  Avoid  Coitly  Regrets — 

Buy  Blatchford 

E.  W.  BLATCHFORD  COMPANY 
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Blatchford  Base  completely  eliminates  Dead 
Spots  or  Positions  where  plates  cannot  be  held 
with  adequate  catches.  The  12  point  travel  of 
the  jaw  of  the  hook  is  greater  than  the  9  point 
distance  between  holes. 


63  Park  Row,  NEW  YORK 


900  West  18th  St.,  CHICAGO 


AMERICAN  BLUE  BOY 


5  WHEEL  BLUE  Bl 
MODEL  5 


6  WHEEL  BLUE  BOT 
MODEL  6 


MUTOMATI 

Precision 


AT  Ati  BRAWCMES  AMERICAN  TYPE  POUNDER 


.90  AMERICAN  NUMBERING  MACHINE  CO. 

ATLANTIC  AND  SHEPHERD  AVES..  BROOKLYN  N.  Y 

BRANCH  — 105  WEST  MADISON  STREET,  CHICAGO  ILL 
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A  RELIABLE  $|r  O  50 
CASTING  BOX  D 


lOx  14 
BENCH 
MODEL 

Complete 

with 

□ectric 

Preheated 

Platens 

Gas  Heated 
Metal  Pot 


Also  other  sizes  up  to  full  page.  Complete 
with  Gas  or  Electric  metal  pot.  Built-In 
Electric  platen  preheating  units. 


Scorchers  and  mat  molding  Presses 
Complete  supplies.  Send  for  circulars 


Mannfaeturmd  by 

STEREOTYPE  EQUIPMENT  CO. 

2815-21  IRVING  PARK  ROAD,  CHICAGO 


VER-E-GOOD 

Ink  Softener  and  Drier 

Simplifies  Production 

It  eliminates  oflfset,  stops  ink  picking 
and  prevents  sheet  sticking.  By  eliminat¬ 
ing  these  costly  annoyances,  non-produc¬ 
tive  time  is  cut  and  profits  increased. 
Write  for  a  sample. 

DEVERE  COMPANY 

1 365  -  20th  St.  Racine,  Wis. 


Your  Chicago  Office  Should  Be  in  the 

Transportation  Bnilding 

because  of  these  reasons: 

Center  of  Chicago’s  printing  district. 
Parking  space  available. 

Excellent  city  transportation  and  close 
to  all  railroad  terminals. 

Every  office  has  outside  light. 

First  class  building,  service  and  main¬ 
tenance. 

TRANSPORTATION  BUILDING 
Dearborn,  Harrison,  Federal  Sts. 
Chicago,  III. 


PHOTOffltCHflOim 

QOtSTIOnS 


answered  by 
I.  S.  MERTLE,  A.R.P.S. 
National  Defense  and 
Photomechanics 

★  Jufit  what  eflfect  defense  preparations 
will  have  on  the  supply  and  availability 
of  photomechanical  supplies  is  as  yet 
impossible  to  predict,  though  there  is 
no  doubt  that  in  the  face  of  this  pro¬ 
gram  and  actual  warfare  in  Europe, 
Asia  and  Africa,  possible  restrictions 
may  occur  on  the  use  of  vital  materials. 

Since  photography  is  an  essential  in¬ 
dustry,  it  is  not  likely  that  difficulty 
will  be  experienced  in  obtaining  plates, 
films  and  negative  papers,  though  with 
supplies  of  European  emulsion  gelatins 
more  or  less  cut  off,  it  will  necessitate 
use  of  substitute  American  gelatins, 
which,  for  the  time  being,  may  influence 
the  working  property  of  one’s  favorite 
plate  or  film.  In  the  matter  of  color- 
sensitizing  dyes,  American  research 
during  the  past  twenty  years  has  made 
this  country  practically  independent 
of  the  monopoly  exercised  by  the  Ger¬ 
man  dye  trust  prior  to  and  during 
World  War  I. 

During  the  last  war  some  stress  was 
laid  on  the  use  of  pyroxylin  for  the 
manufacture  of  negative  and  stripping 
collodion,  but  when  it  was  shown  that 
the  total  annual  volume  of  pyroxylin 
used  in  wet  collodion  photography  was 
less  than  that  required  for  a  single 
broadside  from  the  guns  of  a  battleship, 
this  agitation  was  quickly  dropped.  * 

Wet  collodion  images  must  be  inten¬ 
sified,  the  most  popular  agent  being 
the  cupric  bromid  intensifier,  generally 
employed  in  conjunction  with  an  iodin 
bleach.  Potassium  salts  already  are 
on  the  restricted  list  in  Great  Britain, 
and  it  is  possible  that  this  situation 
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HARRIS  •  SEYBOLD  •  POTTER  COAAPANY 


HARRIS  LITHII  CHEMICALS 

Through  research,  Harris  has  developed  and 
standardized  new  chemicals  for  both  deep 
etch  and  surface  plate  making  processes. 
Full  details  upon  request.  Write  us  with 
reference  to  your  lithographic  problems. 


BUILDERS  OF  SUCCESSFUL  OFFSET  PRESSES 

lOMm:  4Su>  EmI  7»tt  St.,  Ct»«*l*it4,  Okie  •  Offktt:  MmI  St.  •  Ciiicaso,  **a  So.  Oo«fbeni  St.  •  Piyton,  *14  VMhioftoo 

ImU<  ISO  Spring  St.,  N-W.  *  S«a  FraneiMO,  WO  Markot  St  •  Hai'^t-Saykold-Pottar  (Cana^)  Uti,  Toronto,  Montro^  •  F*<torht:  Clxotand,  Oayton 


ARRIS  OFISII  M 


•  The  addition  of  Offset  to 
your  printing  methods  is  a 
definite  step  toward  expanding 
your  market  because  today’s 
market  recognizes  the  advan¬ 
tages  of  Offset. 

In  choosing  Harris,  you  set 
your  standard  of  production  as 
high  as  Offset  craftsmanship  can  provide. 
With  Harris,  you  adopt  Offset  at  its  best; 
you  install  equipment  made  by  the  pioneer 
builders  of  successful  Offset  Presses. 


SINGLE  COLON 


super  binding 
permanently  flexible 

FADS-IT 

Cold  Process  PADDING  CEMENT 

IS  UNEXCELLED  FOR 
ECONOMY  AND  RESULTS 

Strong  enough  to  hold  cardboard— so 
flexible  it  bends  without  cracking,  or 
chipping.  One  thin  coat  enough  for 
average  job  ...  ready  to  cut  in  15  to 
20  minutes.  IFon’c  burn  or  explode. 
Made  in  red  and  transparent  white. 
Packed  in  handy  wide  month  glass  quart 
jars-  1  to  a  case  at  S4  per  gallon  de> 
livered. 

If  your  jobber  can’t  supply 
you,  just  write  to 

THE  COMMERCIAL  PASTE  CO. 

524  Buttles  Avenue,  Columbus,  Ohio 


Visit  your  ATF  Branch  TODAY! 


verything 

for  Printers  •  Letterpress  or  Offset 

AMERICAN  TYPE  FOUNDERS 


Covcrwcll 
Printing  Inky’ 

<0 

MANUFACTURED  BY 
Jiartm  Driscoll  &  Co. 

CHICAGO 


will  be  extended  to  America,  since 
potassium  compounds  are  an  imponant 
constituent  of  explosives.  Familiar 
potassium  compounds  in  photography 
are  the  bromid,  cyanid,  ferricyanid, 
and  iodid ;  in  most  cases,  these  can  be 
substituted  by  tbe  corresponding  so¬ 
dium  salt  or  by  commercial  substitutes 
(in  tbe  case  of  ferricyanid) ;  in  the 
case  of  the  iodin  bleach  for  collodion 
images,  use  can  be  made  of  a  bichro¬ 
mate-hydrochloric  acid  bath,  which 
dispenses  with  both  potassium  iodid 
and  iodin. 

The  two  most  popular  developers  for 
gelatin  images  in  photomechanics  are 
hyxlrochinon  (hydroquinone)  and  me- 
tol,  both  of  the  coal  tar  family,  having 
anilin  as  their  base.  It  is  unlikely  that 
any  shortage  will  be  felt,  but  if  so, 
tbe  array  of  photographic  developing 
agents  is  very  wide  and  more  than  apt 
to  provide  at  least  a  temporary  sub¬ 
stitute. 

In  the  field  of  vehicles  or  carriers  for 
bit:hromates  used  to  sensitize  photo¬ 
mechanical  surfaces,  four  materials 
must  be  considered:  albumen,  gum 
arabic,  glue  and  shellac.  The  main 
source  of  albumen  (particularly  the 
dried  variety)  has  in  the  past  been 
China,  but  imports  have  been  curtailed 
and  one  now  sees  synthetic  albumens 
on  the  market  for  photomechanical 
purposes.  There  are  also  products  such 
as  Albusol  and  Boval,  which  may  be 
substituted  for  either  fresh  or  dried  egg 
albumen. 

Gum  arabic  has  a  long  history  in 
photomechanics,  especially  in  photo¬ 
lithography — it  is  the  mainstay  of  lith¬ 
ographic  printing.  The  two  principal 
commercial  varieties  of  gum  arabic  are 
Khordofan  or  Arabian  gum  (Egypt, 
Khordofan,  Nubia  and  other  regions  of 
the  Upper  Nile)  and  Senegal  or  West 
African  gum  (Soudan  and  Senegal). 
Khordofan  gum  is  the  finest  variety, 
being  nearly  white  or  faintly  yellowish 
and  yielding  a  more  or  less  transparent 
mucilage. 

With  Africa  in  the  throes  of  war, 
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THE  DIXON  ROUTER  and 
TYPE-HI  PLANER 

Bench  Model _ $110 

Pedestal  Model  - $140 

Automatic  Saw  Sharpening  Co. 
730  E.  Ohio  St.  Indianapolis,  Ind. 


TODRVxNNfe 

...THE  6UMMED  PAPER  : 

I  SAMPLE  I001[_^  TOMOBBOW  I 

I  CotlVtkitl^  ...  Easy  to  Handle 
I  C^idWt  ...  Supplies  Selling  Tools  i 

I  ...  Tells  all  and  sells  i 

j  1  WRITE  ioa  FREE  copy  today  |  | 

>  MID-STATES  GUMMED  PAPEB  CO. ' 

till  SOOTB  BAMEN  AVENOE  •  CHICASO  V 


"SpmiT" 

hand  power 

PAPER  DRILL 


$3750 


Chip  Disposal 
IS'x  18' Table 
Adj.  Gauges 


EXTRA  BITS 
$3  each 


LASSCO 


PRODUCTS 

INC. 


tliS  HAGUE  STREET 
ROCHESTER.  NEW  YORK 


supplies  of  Khordofan  and  Senegal 
gum  are  uncertain:  attention  may  there¬ 
fore  be  devoted  to  substitutes — the  East 
Indian  variety  {Gummi  Indicum)^  also 
forms  of  gum  from  India,  Australia, 
Brazilian  gum  (Acacia  Angico)  and 
the  Chagual  or  Magyey  gum  of  Chili. 
Just  how  these  products  will  meet  with 
photomechanical  and  litho  require¬ 
ments  is  a  matter  of  trial  and  research. 

It  is  further  possible  that  supplies  of 
even  inferior  gums  may  be  interfered 
with  by  further  disruption  of  oceanic 
shipping:  in  such  event,  necessity  may 
again  become  the  mother  of  invention, 
as  it  has  in  Germany,  which,  practi¬ 
cally  shut  off  from  sources  of  gum, 
has  developed  synthetic  substitutes 
used  for  all  litho  and  photomechanical 
purposes  except  plate  sensitization. 

For  the  latter  purpose,  fish  or  process 
glue  can  be  used,  particularly  for  deep 
etch  litho  platemaking;  in  fact,  glue 
was  the  vehicle  in  the  Vandyke  proc¬ 
ess,  one  of  the  forerunners  of  modern 
deep  etch  procedure.  American  fish 
glue  (Le  Page)  was  the  first  on  the 
photomechanical  market,  and  with  at 
least  two  concerns  now  regularly  en¬ 
gaged  in  the  manufacture  of  process 
glue  in  this  country,  there  is  little  likeli¬ 
hood  of  any  restriction  on  the  product. 

The  same  contention  cannot  be 
voiced  in  favor  of  shellac,  the  base  of 
modern  cold  enamels  in  photoengrav¬ 
ing,  as  well  as  a  familiar  material  for 
varnishes,  etching  powders,  crayons 
and  inks  used  in  the  graphic  arts.  De¬ 
rived  from  a  resinous  substance  ob¬ 
tained  from  trees  native  to  the  East 
Indies,  India  and  Burma,  supplies  of 
shellac  undoubtedly  will  be  curtailed 
because  of  wide  sinkings  of  cargo  ves¬ 
sels,  also  because  of  demand  for  the 
product  in  military  activities  and  prep¬ 
arations.  Plastics  already  are  looming 
as  a  partial  substitute  for  shellac;  for 
photomechanical  vehicles,  polyvinyl 
alcohol  is  receiving  wide  attention  in 
Germany  (also  in  this  country),  not 
only  for  photolithography,  but  also  for 
the  displacement  of  cold  enamel  and 
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A  PROFITABLE  COMBINATION 
N«ge  plu$0^.^£ 


I  I  INW  W  VJ  ■  I  (11^  ^lllltll  1^  I  I  IVJ  >  7 

the  Kluge  press  is  recognized  as  a 
producer  of  high  quality  work  at  low  cost. 
Equipped  with  Paasche  AEX  Junior  No- 
Offset  System,  the  efficiency  of  your 
Kluge  is  improved  to  a  remarkable  de¬ 
gree,  enabling  it  to  handle  strong,  full 
colors  on  enamel  stock,  cardboard,  etc., 
without  danger  of  offset. 

By  the  addition  of  this  simple  equip¬ 
ment  the  utility  range  of  the  Kluge  is 
materially  increased.  Quality  color  work 
— gloss  ink  work — and  even  over-print 
varnish  work — become  practical  and 
profitable  when  Paasche  AEX  Junior  is 
on  the  job. 

Put  yourself  ahead  of  competition — 
join  the  hundreds  of  printers  who  have 
demonstrated  the  profit  possibilities  of 
this  efficient  combination. 


Write  today  for 
full  information  about 
Paasche  AEX  Junior 
No’Offset  System 


1913  DIVERSEY  PARKWAY 
CHICAGO,  ILLINOIS 


glue  in  the  production  of  photoengrav¬ 
ing  acid  resists. 

Chromic  acid  and  its  related  com¬ 
pounds,  ammonium  and  potassium  bi¬ 
chromate,  are  important  materials  in 
photomechanics,  but  as  compared  to 
their  use  in  various  industries,  the 
quantity  in  the  graphic  arts  is  rather 
low.  Little  difficulty  will  therefore  be 
met  with  in  securing  adequate  supplies 
for  photomechanical  purposes. 

The  subject  of  metals  is  one  that  de¬ 
serves  eerious  consideration,  especially 
since  those  most  used  in  photomechan¬ 
ics — copper,  zinc  and  aluminum — all 
are  on  the  priority  list  of  the  National 
Defense  program  and  therefore  subject 
to  governmental  regulation.  Copper  is 
mostly  used  in  photoengraving  and  in¬ 
taglio  processes  (rotogravure,  photo¬ 
gravure)  :  while  no  restrictions  are  in 
the  offing  for  its  use  in  the  production 
of  printing  plates,  it  is  very  probable 
that  the  great  demand  for  the  metal 
will  retard  deliveries  and  that  accumu¬ 
lation  of  large  stocks  will  be  officially 
frowned  upon.  , 

As  for  zinc,  there  is  a  shortage  of 
this  metal,  though  the  photomechan¬ 
ical  industries  can  feel  reasonably  cer¬ 
tain  that  their  needs  will  be  met.  The 
annual  consumption  of  zinc  for  general 
platemaking  probably  does  not  exceed 
several  hundred  tons,  a  mere  fraction 
of  the  more  than  700,000  tons  now  an¬ 
nually  consumed  in  the  United  States. 

In  the  event  of  possible  restrictions 
on  copper  and  zinc  for  photoengraving, 
it  is  possible  that  greater  attention  will 
be  paid  to  alloys  of  magnesium,  which 
have  been  used  in  Germany  for  years 
under  the  name  Electron  for  line  and 
halftone  etchings. 


Photomechanically  considered,  alum¬ 
inum  might  be  termed  a  “photolith¬ 
ographic  metal,”  preferred  by  some 
over  zinc  for  litho  pressplates.  A  criti- 
cal  aluminum  shortage  exists,  with  no 
relief  in  sight  until  additional  smelters 
are  erected.  In  the  face  of  this,  it  is 
probable  that  zinc  will  have  to  be  con¬ 
sidered  as  a  substitute  (or  perhaps 
stainless  steel)  until  such  time  as  ade¬ 
quate  production  is  established. 

Acids  are  widely  used  in  photoen¬ 
graving  and  photolithography,  particu¬ 
larly  the  nitric,  acetic,  hydrochloric  and 
phosforic  varieties.  The  first  three  are 
vital  in  defense  industries,  but  the  pro- 
ductional  capacity  of  this  country 
should  be  more  than  sufficient  to  meet 
the  relatively  small  requirements  of 
photomechanics. 

Solvents  such  as  benzin,  benzol  and 
turpentin  are  apt  to  receive  official  at¬ 
tention,  and  some  restrictions  may  be 
placed  on  their  use  as  cleaning  medi¬ 
ums  in  platemaking.  For  the  moment 
this  is  pure  supposition,  but  the  possi¬ 
bility  exists,  which  might  spur  research 
on  materials  considered  as  possible  sub¬ 
stitutes. 

There  is  at  present  no  indication  of 
any  serious  disruption  of  photomechan¬ 
ical  supplies :  barring  unforeseen  emer¬ 
gencies  or  conditions,  it  is  probable 
that  no  difficulty  will  be  experienced  by 
American  platemakers  to  secure  suit¬ 
able  materials  for  the  exercise  of  their 
craft. 

»  « 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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Unconditionally  Guaranteed 

USE  MODELS  27  and  28 
NOW  40%  DISCOUNT 
“VoWs  S7.20  Net 

Model  28—6  Wheels,  $14.  CO  40  Ma#  A 

40%  off  is  $5.60— or _ 

Roberts  Numbering  Machines  wear  I 

considerably  longer  because  plunger 
drives  actuating  pawl  directly — No 

intermediate  parts  to  develop  free  y  ^ 

play  and  quickly  deteriorate. 

Printers!  You  will  enjoy 
more  profits  from  the  clear. 
neat,  and  accurate  work  you 
produce  by  using  "Roberts  Ma* 
chines."  Order  a  lew  Models 

The  Roberts  Numbering  Machine  Co..  694-7 1 0  Jamaica  Ave., Brooklyn. N.Y. 


CASTING 


NOLAN'S 

AUTOMATIC 

CASTER 

^67?? 


HVIIITt  TOMV  con  MtCC$ 
AH»  SPCCIfICATIOCCS 
ON  THIS  SUOCN  VAkUC/ 


NOLAN  MACHINERY  CORPORATION 'ROME.  NEW  YORK 


The  Graphic  Arts  Monthly — June,  1941 


51 


HOW  MANY  OUT? 

Find  the  answer  —  FAST ! 

with  the 

ZALE  PAPER 
ESTIMATOR  S 

Quick  —  Accurate  —  Easy 

Figures  number  of  pieces  out;  and 
waste  in  any  standard  sheet — 
bond,  enamel,  bristol,  offset,  etc. 
Saves  time — eliminates  costly  er¬ 
rors.  No  printer  should  be  with¬ 
out  it! 

Price  reduced  to 

Only  $2.50 

if  you  order  NOW  .  .  .  from 

The  Graphic  Arts  Publishing  Co. 
608  South  Dearborn  St.  Chicago,  III. 


PHPtfi 

Qutsiions 


answered  by 
ARNOLD  I.  McANENY 
Lumps  of  Coating  in  Paper 


QJf  e  are  attaching  a  sample  of  a 
m  clay  coated  board  which  we  use 
for  a  job  that  comes  up  several  times  a 
year.  In  the  last  lot  there  were  several 
sheets  like  this  one,  showing  thousands 
of  little  lumps  of  clay  running  in 
streaks  across  the  sheet. 

It  has  been  suggested  that  perhaps 
the  coating  mixture  was  not  properly 
screened  and  lumps  were  allowed  to 
pass  through,  but  if  this  were  the  case 
it  would  seem  as  though  the  trouble 
would  run  through  the  entire  lot  rather 
than  through  just  a  few  sheets.  Have 
you  any  explanation  to  offer  for  this 
condition?  J.  M.  D.,  Houston,  Tex. 
A  The  sample  enclosed  represents  a 
very  good  example  of  what  we 
know  as  “coating  stops.”  The  explana¬ 
tion  of  this  condition  is  easily  found. 
Each  time  it  is  necessary  to  stop  the 
coating  machine  in  order  to  change  a 
roll,  a  few  yards  of  paper  are  spoiled 
in  this  way.  As  you  probably  know,  the 
coating  is  applied  to  the  raw  stock  by  a 
battery  of  brushes,  operating  across  the 
width  of  the  web  of  paper.  When  the 
machine  is  at  rest,  the  coating  drains 
down  along  the  bristles  resting  on  the 
paper,  forming  these  little  lumps  of  ex¬ 
cess  coating. 

These  sheets  should,  of  course,  have 
been  culled  out,  but  sometimes  this  is 
overlooked.  At  any  rate,  the  propor¬ 
tion  of  damaged  sheets  in  a  run  is  never 
very  large.  »  « 


Receptivity  to  Varnish 


QWUl  you  please  examine  the  ea¬ 
rn  closed  sheets  and  tell  us  what 
you  think  of  this  sheet  for  varnishing? 

( Continued  on  page  66) 
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•  This  is  a  reproduction  of  Goes 
Picture  "Whirl of  Charm.”  This 
subject  is  also  available  as  an  Art 
Blotter. 


Goes 

LITHOGRAPHING 

COMPANY 

61  West  6l8t  Street  •  •  •  Chicago 
53  B  Park  Place  •  New  York  City 


PICTEES!  PICTERES!! 


You*  11  hardly  believe  it 
...BUT  PICTURES  are 
being  used  profitably  for  a  surprisingly  large  number 
of  purposes,  such  as  tip-ons,  booklet  and  program 
covers,  advertising  folders,  attention-getters  for  win¬ 
dow  and  counter  displays,  certificates  of  award, 
menus,  and  in  many  other  ways. 

o  •  •We  have  just  published  a  sixteen-page  booklet, 
"Pictures,”  which  tells  how  YOU  can  use  Pictures 
profitably.  This  booklet  and  our  Special  Sample  Set 
of  more  than  150  DIFFERENT  PICTURES  (priced 
at  $1.(X)  per  set)  will  help  you  solve  many  hitherto 
perplexing  problems.  With  this  Special  Picture 
Sample  Set  and  this  concise,  yet  comprehensive 
treatise  on  Pictures,  you  can  develop  business  you 
never  realized  existed. 

SEND  TODAY  FOR 

Goes  Special  Sample  Set  of  Pictures 

(at  $1,00  per  set)  and  our  informative  booklet  "Picture*” 


EVERY  SHOP  OWNER  SHOULD  CHECK  INTO  THE 


BRACKETT 

JOGGER 

•  It's  one  of  the  greatest  time-savers  and 
money-makers  that  ever  came  along.  Un¬ 
equalled  for  logging  sheets  interleaved 
with  carbons.  Excellent  on  tissues  and 
onion  skin.  Readily  portable  for  use  at 
press,  perforator,  cutter  or  any  place  in 
the  shop.  So  handy,  so  versatile  and 
speedy,  many  plants  use  several.  Get  de¬ 
tails  .  .  .  see  for  yourself  how  mighty 
helpful  a  BRACKETT  JOGGER  is. 


THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 

60S  S.  Dearborn  St.,  Chicago,  III. 
320  W.  42nd  St.,  New  York,  N.  Y. 
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Business  Staff 

A.  F.  Lewis  — _ _ _ General  Manager 

E.  H.  ...Advertising  Manager 

E.  B.  Addison . . Asst.  Adv.  Mgr. 

R.  R.  Berliner . . Eastern  Repr. 

17  East  42nd  Street,  New  York  City 
Telephone:  Murray  Hill  2-6770 


Editorial  Staff 

D.  B.  Eisenberc _ Editor 


Magnus  A.  Arnold  Harold  Marshall 
J.  I.  Biegeleisen  a,  J.  McAneny 

Charles  Broad  J.  S.  Mertle 

Haywood  H.  Hunt  H.  C.  Rockwell 
J.  Gus  Liebenow  E.  H.  Tavel,  Sr. 

Advertising  and  National  Defense 

IT  IS  QUITE  likely  that  the  Defense 
Program,  as  some  printers  fear,  may 
have  an  effect  upon  the  quantity  and 
kind  of  printed  advertising  that  will 
be  produced  during  the  emergency. 

But  alert  printers,  already  rising  to 
meet  the  challenge,  know  that  the  vol¬ 


ume  of  pre-emergency  printing  can  be 
maintained,  and  even  be  increased. 

Keen  advertising  minds  have  very  re¬ 
cently  pointed  out  that  even  those 
manufacturers  whose  production  of 
consumer  goods  has  given  way  to  prior¬ 
ity  demands  must  continue  advertising, 
although  they  have  nothing  to  sell.  The 
future  resumption  of  normal  business 
of  such  companies  may  be  jeopardized 
if  they  let  up  at  all  in  their  work  of 
keeping  their  names  before  the  public. 
Printers  must  help  to  remind  continu¬ 
ally  these  manufacturers  that  even  a 
temporary  cessation  of  advertising  may 
do  much  to  bring  to  oblivion  the  pres¬ 
tige  and  goodwill  that  have  been  won 
over  a  period  of  years  at  great  expense 
and  considerable  effort. 

In  addition,  printers  can  help  to  point 
out  to  these  companies  the  opportunity 
that  is  theirs.  Media  space  and  adver¬ 
tising  literature  can  he  used  to  great 
advantage  by  businesses  engaged  in 
defense  work  to  acquaint  the  public 
with  their  own  patriotic  endeavor,  to 
remind  Americans  of  the  liberties  en¬ 
joyed  in  a  democracy,  and  to  help 
unify  Americans  against  any  possible 
totalitarian  encroachments. 

Another  task  awaits  printers.  And  that 
is  with  the  vast  majority  of  manufactur¬ 
ers  who  still  are  producing  their  lines 
of  normal  consumer  goods;  and  with 
the  many  dealers  and  retailers  who  are 
marketing  these  lines.  It  is  quite  likely, 
however,  that  the  emergency  may  make 
it  necessary  for  manufacturers  to  stand¬ 
ardize  or  redesign  products,  to  use  new 
or  substitute  materials,  or  even  to  engi¬ 
neer  and  put  onto  the  market  entirely 
new  products.  Printers  should  keep  in 
touch  with  their  manufacturer  or  dealer 
customers  and  prospects,  and  be  ready 
to  give  helpful  advice  and  service  in 
connection  with  new  advertising  litera¬ 
ture,  broadsides,  catalogs,  and  other 
helps. 

Alert  printers,  as  we  have  already 
stated,  are  preparing  themselves  to 
meet  the  challenge. 
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Hraphic  Arts  Oddities 


In  certain  remote  sections 
of  China,  the  primitive 
printer,  when  faced  with 
the  ambitious  task  of  com¬ 
piling  a  family's  register, 
takes  his  type,  type  cases, 
and  other  paraphernalia  to 
the  customer's  house  and 
does  the  Job  on  the  prem¬ 
ises! 


The  early  artisans  of  the  isle  of  Crete,  \ 
it  appears,  actually  used  punches  to  \ 
stamp  the  hieroglyphic-like  figures 
of  men,  animals,  and  trees  on  clay 
disks.  Such  a  disk,  BVa"  in  diameter,  dis¬ 
playing  120  hieroglyphics,  was  un¬ 
earthed  in  the  ruins  of  Phacotos. 


Parisian  printers  of  the  late  1890's 
were  setting  their  type  with  this 
machine,  invented  by  a  Dorn- 
^  inican  monk.  ^ 


So  great  is  the  demand  among  the  scholars  of 
China  for  rubbings  of  ancient  inscriptions 
appearing  on  old  buildings,  that  a  special 
profession  has  sprung  up  whose  sole  work  is 
obtaining  these  rubbings. 


I#  iL  Iff  •  f  /# 

You  £ant  pnk  a 


Ludlow  form 


Its  always  ready 
to  raa. . . 


“Yes,  the  form's  standing,  all  ready  to  run. " 
But  was  it?  The  customer  thought  so 
when  he  'phoned  for  delivery  date  on  a 
re-run.  So  did  the  printer  when  he  prom¬ 
ised  prompt  delivery .  .  .  and  until  he 
pulled  out  the  letterhoard  and  found  the 
form  picked  pretty  clean.  Then  came  the 
unexpected  work! 

•  Lines  to  be  reset  and  justified — miss¬ 
ing  characters  to  be  looked  for  all  over  the 
office — pied  type  to  be  righted — proof 
pidled  and  read — and  corrections  made. 
Extra  costs  which  naturally  come  out 
of  the  printer's  hide— delays  and  time 


charges  to  beoiUwit 
if  cost  is  not  tof.kuf 
closely-figiired  nf  iit  or 

•  The  Ludlow  fmji 
set  composition  mm 
Ludlow-set  stoniA  for 
ready  to  run.  IWp’l 
pied  because  thcj\n  CO 
lines,  not  single  ch^^icte^ 
in  a  Ludlow-equiki  c 
there's  no  need  loA^hso 
less  of  how  miuh  nutter 
composition 

•  Ludlow  assiim  the  i 


'/off-sd|giire(u/y  to  print  at  any  time  Standing  form  set  in  single  types  picked  for  needed  sorts 

</ with  the  customer  unlim ited  type  supply— facilities  to  meet 
to^i  1^’  up  pwjit  on  this  any  copy  demand,  and  the  cost  is  still  less 
I  rf  'ill  order.  than  that  of  setting  and  making  up  sin- 

m'i\iMofslug-cast,  hand-  gle  type  forms.  Actual  time  tests  as  well 
Oiumnates  all  of  this.  as  composing  room  records  amply  prove 
mdif  forms  are  always  this  statement. 

mfin't  be  “picked”  or  •  Investigate  Ludlow  thoroughly;  get  all 
tbejin  composed  of  slug-  the  facts.  Write  us  for  full  information 
k  c^^scters.  A  nd  f  urther,  regarding  the  economies  the  Ludlow  will 
CijAi  composing  room,  make  p>ossible  in  your  composing  room. 
1  to  fth  sorts.  For  regard-  a  at  r  L  ^ 

chmticr  is  held  standing,  Ludlow  Typograph  Co. 

unimpaired.  2032  Clyboum  Avenue  .  Chicago,  III. 

sure  the  composing  room  Sot  in  Ludlow  Tempo  Heavy  Condensed  Italic  and  Garamood  Bold  Italic 


ROYAL  CHAIRS 
for 

YOUR  BINDERY 
or 

PRESS  ROOM 

Increase  speed  and 
efficiency  with  Royal 
chairs.  They  reduce 
fatigue  because  seats 
are  saddle-shaped  and 
backs  are  form  fitting. 
Also  adjustable  in 
height.  There  are  many 
chairs  and  stools  to 
choose  from. 

Writm  for  Now  Catalog 

ROYAL  METAL 
MFG.  CO. 

Dept.  C 

190  N.  Michigan  Ave. 
Chicago,  Illinois 


answered  by 
E.  H.  TAVEL.  SR. 

Having  agreed  to  edit  the  '^Bindery 
Questions  and  Answers**  department  in 
GAM,  may  I  urge  readers  to  send  thev 
bindery  questions,  and  I  will  try  u 
solve  the  problems  so  that  the  answers 
will  help  the  inquirer,  as  well  as  many 
other  readers  that  have  been  experi- 
encing  similar  troubles.  Do  not  hesitate 
to  send  in  your  questions,  as  it  may 
save  you  many  dollars  as  well  as  lots 
of  worry  and  hair-pulling. 

/  will  undertake  to  answer  questions 
about  those  problems  that  occur  from 
the  time  the  printed  forms  arrive  in 
the  bindery  from  the  pressrooms,  un¬ 
til  they  are  completed  for  delivery. 
This  covers  pamphlets,  soft  and  hard 
bindings,  and  both  hand  and  machine 
work. 

Preservation  of  Old 
Leather  Bindings 

★  The  question  I  have  heard  discussed 
quite  a  great  deal  is,  “What  will  pre¬ 
serve  the  leather  in  leather  bindings?” 
Some  books  have  been  in  a  dry  shelf 
so  long  that  the  leather  will  peel  up, 
and  even  go  to  powder  if  rubbed  be¬ 
tween  the  fingers. 

The  only  remedy  for  these  is  to  tear 
them  down,  and  rebind  them.  If  care 
is  given  to  the  binding  of  leather  bound 
books  they  can  be  preserved  for  years. 
This  is  done  by  giving  them  a  little 
attention  about  once  a  year  and  then 
the  leather  will  remain  flexible,  and  in 
good  condition  a  great  many  years 
longer.  The  best  thing  to  preserve  the 
leather  is  to  rub  pure  white  petroleum 
jelly  all  over  the  leather.  Be  sure  to 
get  it  down  into  the  joints  or  hinges. 


The  BOLTON  KNIFE 


It  is  the  Knife  that  does  the  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 
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There’S  never  any  hard  tugging  needed 
and  there’s  no  jagged  tearing  in  extract¬ 
ing  sheets  from  one-time  carbon  sets  per¬ 
forated  on  the  N-D  ROTARY  SLOT  PER¬ 
FORATOR.  no  matter  how  many  sheets  to 
the  set. 


Perforating  is  EXACT.  CON¬ 
TROLLED.  with  UNIFORM  DEPTH 
across  the  sheet  .  .  .  and  cutting  is  clean, 
sharp,  true  from  start  to  finish  .  .  .  PRECI¬ 
SION  PERFORATING  that’s  perfect! 

•  Such  work  helps  you  sell  and  satisfy  the 
And  remember,  the 


snap'Out  perforating 


most  exacting  buyer, 

N-D  is  the  pioneer  perforator  in  this  type  of 
heavy,  rigid,  sturdy  .  .  .  with  every 


work 

part  and  bearing  proportionately  built  for 
service.  And  you  can  do  regular  and  cut-out 
slot  hole  perforating,  crimping,  scoring  and 
slotting  on  this  machine.  Ask  for  samples. 
Write  us  today. 


cutout  SLOT  HOLE 

perforating 


SCORING 


THE  N-D  ROTARY 


NYGREN-DAHLY  COMPANY 

218-230  N.  Jeffmon  St.  CHICAGO,  ILL. 


SLOT  PERFORATOF 


ASK  FOR  SAMPLES! 

Co  m parjB  them  ! 


Take  ESTIMATORS'  Jobs! 

Learn  HOW  by  mail  in  25  lessons 

More  PRINTING  ESTIMATORS  are 
needed.  Military  serrice  draft  eanaing 
Tacanciea.  Our  25  lesson  coorie  includes 
personal  coaidiina  and  3  bound  books — 
actual  production  records  on  composition, 
press  work  and  bindery  operations.  National 
Defense  means  better  Jobs.  PREPARE  1 
Write  today  for  details  about  easy  method 
of  pi^ng  as  you  go. 

Jack  Tarrant  School  of  Estimating 

Department  Q 

105  W.  Monro*  St.  Chicago,  III. 


UPRieHTGtAIN  BASE 

A  Self-contained  Tacking  Base. 
Made  any  size. 

Used  where  speed  in  mounting 
plates  is  required. 

The  economy  base  for  Folding  Box 
and  Label  Printers. 

Writ*  for  Information  and  Pricos 

J.  W.  Pitt,  Inc.,  Bath,  N.  Y. 


Coes 


Preparedness - 

Coes 

long  -  service  -  between  -  grinds 

Paper  Knives 

''  udux  C44ii  mti4f  CMi  ut«il  " 


LORING  COES  COMPANY 

Worcester  •  Massachusetts 


Do  not  put  too  much  on;  just  enough 
to  oil  the  leather.  Let  the  book  stand 
in  the  air  until  the  leather  absorbs  the 
oil,  which  will  take  several  hours.  Then 
rub  the  leather  with  a  soft  cloth  to  re¬ 
move  any  excess  that  may  be  left  on 
the  outside. 

There  are  many  more  preparations 
that  are  being  used,  but  I  believe  this 
is  the  simplest,  and  seems  to  be  as 
satisfactory  as  any,  on  most  bindings. 
However,  much  depends  on  the  binding 
condition  and  the  material  that  is  adapt¬ 
able  for  the  preservation  of  that  par¬ 
ticular  binding. 


»  <€ 


Eliminating  Static 

★  Ridding  the  paper  of  static  has  long 
been  a  problem  in  practically  all  bind¬ 
eries.  This  is  especially  true  in  connec¬ 
tion  with  folding  machines,  where  the 
paper  comes  in  direct  contact  with  the 
steel  on  which  it  slides.  What  causes 
static  and  how  can  one  overcome  it  on 
the  folding  machines? 

Static  is  caused  by  the  paper  being 
chilled.  It  does  not  take  very  much 
change  in  temperature  to  cause  static 
in  some  paper.  I  have  seen  paper  run 
on  the  presses  without  any  static,  and 
then  taken  to  the  bindery  in  the  ele¬ 
vator  in  the  same  building,  and  the 
paper  would  be  full  of  static  when  run 
on  the  folder.  A  great  many  things 
have  been  used  to  overcome  static. 
Heat  has  been  a  great  help,  but  it  does 
not  penetrate  the  paper  fast  enough. 

There  are  also  static  eliminators  on 
the  market  that  are  very  satisfactory  in 
most  cases.  I  have  experienced  much 
static,  and  have  had  the  best  results 
from  very  simple  remedies  on  the  fold¬ 
ing  machines.  Take  some  gum  paper 
that  is  used  for  sealing  packages  and 
draw  around  the  ribs  of  the  steel,  where 
the  sheets  touch,  and  stick  the  ends 
together.  Another  remedy  is  to  take 
some  flax  thread,  beeswax  the  thread, 
and  draw  around  ribs  of  steel  so  the 
paper  will  slide  on  the  thread.  I  have 
seen  excellent  results  with  this  method. 
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HERE  WE  SHOW  AN 

ORTLEB  INK 
AGITATOR 

DeLuxe  Motor~Driven  on 
Miller  Major  Press 

This  type  is  desired  by  some 
pressmen. 

Agitation  of  ink  while  press 
is  standing. 

Also  made  co-operable  with 
press  without  motor. 

Seek  Further  Information 
by  Writing 

ORTLEB  MACfflNERY  CO. 

St.  Louis,  Missouri 


FULTON  BLACK 


THE  IDEAL  JOB  BLACK  DIB 

DOES  NOT  DRY  ON  THE  PRESS  OVER  NIGHT 
OR  SKIN  IN  THE  CAN 
WORKS  WELL  ON  ANY  KIND  OF  PAPER 

85c  PER  POUND 

5  pound  lot  at  75c  per  pound  —  10  pound  lot  at  70c  per  pound 
in  one  pound  cans 

VAVRA-FREY  INK  GO. 

312  NORTH  LAFLIN  ST.  CHICAGO,  ILL 
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answered  by 
1. 1.  BIEGELEISEN 


Photographic  Methods 

How  practical  are  the  photo- 

•  graphic  stencil  methods  now  used 
for  the  silk  screen  process? 

M.  S.,  New  York,  N.  Y. 

For  one-color  halftone  or  line 

•  reproduction,  the  photographic 
process  is  being  used  more  and  more. 
For  four-color  work  it  is  still  within 
the  sphere  of  experimentation.  The 
simple  daylight  photo  film  is  very  prac¬ 
tical  and  economical  for  one-color 
work.  It  requires  no  extensive  photo¬ 
graphic  equipment  or  dark  room.  The 
copy  to  be  photographed  may  be  in 
line  or  halftone.  The  original  black- 
and-white  drawing  is  sent  to  a  photo¬ 
engraver  who,  for  a  nominal  fee,  sup¬ 
plies  you  with  a  glass  positive  trans¬ 
parency  of  the  original. 

This  transparency  is  then  exposed  on 
a  special  sensitized  film,  under  a  strong 
light.  After  exposure,  the  film  is  im¬ 
mersed  in  hot  water  to  wash  away  the 
unexposed  parts  of  the  copy,  leaving 
the  image  on  the  film.  Then  the  film  is 
given  a  cold-water  bath  to  “fix”  the 
image.  While  still  wet,  the  film  is  ad¬ 


hered  to  the  silk  screen.  When  the  film 
is  dry,  and  has  been  affixed  to  the 
screen,  the  backing  sheet  of  the  film 
is  removed,  thus  opening  the  printing 
areas  of  the  desired  stencil. 

A  photographic  stencil  of  this  kind 
is  good  for  several  thousand  impres¬ 
sions,  and  like  all  silk  screen  stencils 
is  suitable  for  printing  on  any  flat 
surface  including  cardboard,  paper, 
cloth,  wood,  etc. 

For  best  results,  nothing  finer  than  a 
65-line  screen  should  be  attempted.  A 
fine  No.  18  XX  silk  is  recommended  es¬ 
pecially  for  this  work. 

The  beginner  would  do  well  to  con¬ 
tent  himself  with  one-color  photo  work 
for  the  present,  leaving  four-color  proc¬ 
ess  for  pioneer  experimenters  in  the 
field. 

»  « 

Colors  Fail  to  Register 

We  have  had  trouble  in  color 
a  registration.  Upon  checking  our 
makeready,  we  find  the  guides  satisfac¬ 
tory,  and  we  fail  to  see  any  change  in 
the  stencils  to  account  for  the  off- 
registration.  Why  is  it  we  don*t  get 
perfect  color  registration  under  condi¬ 
tions  that  seem  to  be  ideal? 

M.  G.,  Portland,  Ore. 

If  you  are  sure  that  the  stencils 
a  have  been  made  properly  to  allow 
for  the  necessary  “overdraw,”  and  the 
makeready  is  such  as  to  allow  for  no 
side-to-side  shifting  during  printing, 
(Continued  on  page  67) 


Boost  Your  SHOP  PROFITS 
with  SILK  SCREEN  PRINTING 

.  .  and  one  of  these  low  priced  NAZ-DAR  KITS  will  give  you  eve^- 

thing  you  need  to  get  started !  Ideal  for  short  run  jobs,  inexpensive  color 
work,  gold  and  silver  printing,  light  colors  over  dark,  etc.  Print  as 
Tiany  as  you  need  in  any  number  of  colors — on  paper,  cardboard,  cello¬ 
phane,  bookbinders’  fabrics,  metal,  glass  or  wood. 

KIT  A — Printing  Unit  30x40  In.,  $30.00 
KIT  B — Printing  Unit  20x30  In.,  $25.00 
KIT  C — Printing  Unit  11x14  In.,  $10.00 
Order  Today  or  Write  for  Free  Catalog 


NAZ-DAR  CO. 


4014  NORTH  ROCKWELL  STREET 
CHICAGO,  ILL. 
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from?”  “The  country  we  live  in, 


D.  E.,  Brooklyn,  N.  Y.,  postcards  the 
question:  “What  are  the  names  of 
those  constituting  the  so-called  ‘Hoosier 
School  of  Writers’?” 

Edward  Eggleston,  Lew  Wallace, 
Booth  Tarkington,  George  Ade,  George 
Barr  McCutcheon. 


Holik  10  Utility  Bou* 
5000  plus*  sheets  of 
Caslon  Bond 


It'oBASY  SALEla* 
with  Packatod 
Caahm  Bond 


#  Another  Munising  FIRST! 

A  sturdy,  dust-proof  storage  and 
delivery  unit.  EASY  TO  INVEN- 
TORY... NO  WASTE... READY 
FOR  RUSH  JOBS... ACCURATE 
M I IX  CUT  SAVES.  TI M E . . .  FI TS 
THE  STOCK  ROOM  SHELVES. 

THE  MUNISING  PAPER  CO. 
135  S.  LaSalle  St..  Chicago 


K.  L.  r.,  INew  York,  N.  Y.,  writes: 
“Please  tell  me  which  is  the  correct 
spelling:  eyeleting  or  eyeletting;  easel- 
ing  or  easelling.” 

Eyeleting  (according  to  Webster) ; 
easeling  doubtless  follows  the  same 
principle.  (No  dictionary  consulted 
gives  this  word.) 


Ufioopteadefii 


^  ALBERT  H.  HI6HT0N  ^ 


SEE  YOUR  NEAREST  CASION  BOND  DISTRIBUTOR  NOW 


H.  L.,  Quincy,  Ill.,  writes:  “Isn’t  it 
contrary  to  good  grammar  to  give  pos¬ 
session  to  inanimate  things,  thus  per¬ 
sonifying  them,  as :  ‘a  stone's  throw*  *a 
dollar's  worth,’  etc.?” 

Certainly  early  grammarians  insisted 
on  the  rule,  but  since  it  has  been  hon¬ 
ored  in  the  breach  for  centuries  by  the 
best  writers,  the  usage  can  not  be  gain¬ 
said. 

A.  M.,  Meriden,  Conn.,  postcards: 
“Isn’t  it  generally  considered  incor¬ 
rect,  or  in  rather  bad  form,  to  end  a 
sentence  with  a  preposition?” 

Not  necessarily.  If  the  preposition  is 
not  superfluous,  of  course  [as,  “Where 
will  we  go  to?”  (a  vulgarism  that 
wouldn’t  be  expected  of  an  educated 
person)],  it  may  be  essential,  more  ef- 

PVhi*  incfan/>o  10 


500  plus*  mill  cut  8  'A  X 1 1 
sheets  of  Ctslon  Bond 
ready  to  print  a 


10  Boxes  to  the  “Pak" 


Convenient . . .  Compact . . .  Clean . . .  one 
or  ten  sheets  instantly  available ...  fits 
the  desk  drawer,  voux  lasel  in  patented 
slot  is  there  at  re-order  time.  You  .can 
handle  small  orders  quickly  and  profitably 
•od  deliver  in  the  smart  one-oiece  box. 


Precision  Mad* 


HERE’S  THE  AAA  VALUE  IN  WATERMARKED  BONDS 
Munising  Paper  q  q  ^  Precision  Mad* 

PACKAGED  FOR  PROFIT! 


M  Mkcd  for  by  9387  printers 


PAK 


UP 


NOW! 
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COMMUNICATIONS 


Your  publication  is  certainly  a  life-saver 
for  Linotype  Operator,  Monotype  Operator, 
Pressman,  or  what-have-you.  For  example, 
our  "Old  Faithful"  Linotype  revolted  on 
us.  The  spacebands  were  falling  on  top  of 
the  mats  causing  them  to  jump  ahead  one 
mat.  We  tried  everything  that  we  knew — 
but  to  no  avail.  Then  I  remembered  read¬ 
ing  in  your  GAM  about  this  condition.  So 
I  went  to  our  file  (we  have  a  file  to  keep 
all  copies  of  GAM)  and  looked  it  up.  I 
found  it  in  the  December  issue  and  we 
were  having  the  same  trouble  as  T.  C.  T. 
of  Americus,  Ga.  We  soon  remedied  this 
(thanks  to  your  excellent  publication)  and 
now  "Old  Faithful"  is  working  better  than 
ever.  We  look  forward  every  month  to  our 
copy  of  the  GAM,  as  we  know  that  it  con¬ 
tains  valuable  information,  and  many  of 
our  problems  are  solved  through  this 
medium. 

Larry  Lasseigne 

L'Observateur 

Reserve,  La. 


I  sincerely  wish  to  state  that  yours  is  the 
best  publication  of  the  trades  I've  found. 
It's  just  as  it  should  be:  convenient  in 
size,  brief,  yet  complete  in  its  entirety — 
and  I  keep  them  on  file  for  reference. 
Thanks  in  advance  for  such  courtesies, 
and  wishing  for  Graphic  Arts  Monthly  the 
greatest  year  ever,  I  am 

L.  L.  Wyatt 
Darlington,  S.  C. 

#  *  * 

Congratulations  on  the  many  interesting 
articles  and  features  in  The  Graphic  Arts 
Monthly,  and  thanks  again  for  your  co¬ 
operation. 

Miles  W.  Murphy,  Pres. 
The  Advertisers  Press 
Des  Moines,  Iowa 


Believe  it  or  not,  the  ideas  and  suggestions 
you  give  are  sure  worth  something  to  us. 
You  cater  to  the  "big  'uns  and  little  'uns 
alike."  Even  if  your  monthly  were  all  ads 
and  no  text  it  still  would  be  worth  the 
money.  I  used  to  take  four  different  trade 
publications  and  now  The  Graphic  Arts 
Monthly  is  the  only  one  I  receive.  Have 
been  at  the  printing  business  for  over 
forty-five  years,  ever  since  I  was  a  kid, 
and  "she  sure  has  changed  from  the  old 
days"  and  I  am  sure  for  the  better,  espe¬ 
cially  aided  by  such  publications  as  yours. 

Booker  T.  Gilfillan 
Booker  The  Printer 
Areata,  Calif. 

#  ❖  <8 

As  we  deal  in  machines  and  accessories  for 
printing  shops,  we  are  glad  to  receive  your 
magazine,  which  permits  us  to  be  in  touch 
with  American  manufacturers.  We  have 
already  written  to  several  firms  in  the 
U.  S.,  having  been  guided  by  the  informa¬ 
tion  found  in  your  March,  1941  issue. 
Thanking  you  for  your  kind  attention  and 
for  sending  us  your  magazine  in  the  fu¬ 
ture,  we  are 

Sociedade  Anonima  Nebiolo 
Rua  Buenos  Aires,  263 
Rio  de  Janeiro 
Brazil,  S.  A. 

❖  *  # 

Sincerely  hope  that  my  name  will  remain 
on  your  mailing  list  for  some  time  yet  to 
come.  I  have  found  your  articles  and  ad¬ 
vertisements  very  helpful  to  my  work.  I 
hope  that  you  will  continue  in  publishing 
such  a  helpful  aid  to  the  printing  industry, 
and  I  for  one,  really  appreciate  receiving 
/t  monthly. 

Harold  Stenstrom 
Chatham  Press 
Chicago,  III. 


CAST  IRON  IMPOSING  SURFACES 


Our  Surfaces  are  planed  jserfectly  level  and  smooth.  They  are  braced  on  the  under 
side  by  ribs  running  both  ways  of  the  plate  to  prevent  sagging. 

We  carry  many  standard  sizes  in  stock  and  can  make  up 
special  sizes  on  receipt  of  order 

MORGANS  &  WILCOX  MFG.  CO.,  Middletown,  N.  Y. 
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Profit  on  Sales  i 

I 

(Continued  from  page  21) 

words,  you  are  charging  off  too  little 
or  no  depreciation  on  fixed  assets  as 
was  the  case  with  the  Central  Printing 
Company. 

8.  The  ratio  of  net  worth  to  fixed 
assets  is  inadequate. 

9.  Borrowed  capital  is  too  high. 

10.  The  unit  sale  averages  too  low. 
Your  salesmen  are  taking  too  many 
small  orders. 

Any  one  or  a  combination  of  the 
foregoing  factors  will  have  a  bearing 
on  the  profit  on  capital  investment. 
If  this  return  is  below  par,  start  a 
scavenger  hunt  for  the  cause  in  the 
places  designated.  One  thing  is  cer¬ 
tain.  The  higher  the  profit  on  invest¬ 
ment,  the  more  efficient  the  manage¬ 
ment.  A  low  profit  on  net  worth  or 
capital  investment  indicates  inefficient 
management,  probably  more  so  than 
any  other  element  of  business  opera¬ 
tion.  One  authority  says  that  the  ulti¬ 
mate  measure  of  profitableness  is  the 
ratio  of  profit  to  net  worth  because  one 
company  will  earn  5  per  cent  on  sales, 
12  per  cent  on  net  worth.  Another 
company  in  the  same  industry  will  earn 
9.4  per  cent  on  sales,  yet,  only  7  per 
cent  on  net  worth.  Consequently,  the 
profitableness  of  an  enterprise  is  not 
necessarily  indicated  by  the  percentage 
of  profit  on  sales,  although  in  the  ma¬ 
jority  of  cases,  this  is  the  yardstick 
used  by  a  large  number  of  printers, 
even  those  who  pride  themselves  on 
careful  analysis  of  operating  figures. 
To  discover  the  elements  or  the  factors 
that  produce  profits  and  translate 
profits  on  sales  into  profits  on  net 
worth,  it  is  necessary  to  check  over 
the  balance  sheet  or  financial  statement 
as  well  as  the  profit  and  loss  statement. 
The  facts  given  in  this  article  should 
aid  you  in  making  such  analysis. 


Protect  Your  Plant  with 

JUSTRITE 

SAFETY  PRODUCTS 

APPROVED  BY 

UNDERWRITERS'  LABORATORIES,  INC. 


JUSTRITE 
SAFETY  CANS 

The  safe  way  to  han¬ 
dle  benzine  and  other 
flammable  liquids. 
Sizes:  1  Pt.  to  1  Gal. 
(illustrated)  and  2,  3, 
5  Gal. 


SAFETY 

FILLING 

CANS 

NEW! 

For  pouring 
without  spill¬ 
ing  or  splash¬ 
ing.  Sizes:  5, 
10,  15  and 
20  Qt. 


OILY  WASTE 
CANS 

Reduce  hazards  of 
waste  and  rags.  Keep 
plants  neater  and 
safer. 

Sizes:  6,  8,  10,  14 
and  25  Gal. 


Justrite  Products  are  sold  by  leading 
printers'  supply  firms.  Ask  your  supplier 
today  or  write  for  catalog. 

JUSTRITE  MFG.  CO. 

2054  Southport  Ave.,  Chicago,  III. 
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Monotype  Questions 

( Continued  from  page  34) 

stock  is  a  point  that  you  will  have  to 
decide  for  yourself. 

Whether  metal  is  poured  or  ladled, 
you  must  stir  occasionally  to  prevent 
separation  of  the  ingredients. 

Monomelt  Notes 

With  Monomelt  feeders  (feeding 
metal  at  casting  temperature  directly 
into  the  pot)  the  cleaning  procedure  is 
the  same  as  with  remelting  furnaces; 
but  on  a  smaller  scale. 

Toning  metals  are  not  added  to  a 
batch  of  metal  immediately  after  clean¬ 
ing  (as  with  remelting  furnaces). 
Rather,  the  toning  pigs  are  introduced 
gradually,  say  one  or  two  pigs  to  a  pan 
of  “killed  out”  metal  as  it  is  fed 
through  the  Monomelt.  Of  course  the 
toning  metal  is  introduced  after  the 
killed  out  matter  has  been  cleaned  and 
skimmed. 

Separation  of  the  ingredients  (on  the 
Monomelt)  is  retarded  by  the  vibration 
of  the  caster  and,  with  the  human  ele¬ 
ment  removed,  clean  hot-metal  feeding 
is  an  entirely  automatic  process. 

If  Monotype  operators  personally 
handled  the  remelting  furnace  and  gave 
the  remelting  problem  the  same  metic¬ 
ulous  care  they  now  exercise  with 
Monomelt  feeders,  “cold”  bar  feeders 
(at  a  sacrifice  in  temperature  control) 
would  be  equal  to  the  Monomelt  system. 


Paper  Questions 

( Continued  from  page  52) 

We  were  not  satisfied  with  the  job  os 
it  looked  when  it  was  completed  and 
had  to  run  a  second  coating  of  varnish 
over  it  to  bring  out  the  gloss. 

On  previous  lots  we  have  never  had 
any  trouble  like  this;  the  fob  seemed 
to  varnish  O.K.  with  one  time  through. 

L.  T.y  Oshkosh,  Wis. 

If  you  had  sent  us  samples  of  the 
■  previous  successful  runs  of  this 
job  it  would  have  been  an  easy  matter 
to  compare  the  two  lots  and  tell  whether 
or  not  they  differed  to  any  great  extent 
in  their  receptivity  to  varnish. 

We  would  say  quite  definitely  that 
the  coating  of  the  sheets  you  sent  us 
was  not  properly  formulated  to  suffi¬ 
ciently  withstand  the  excessive  pene¬ 
tration  of  varnish.  It  is  comparatively 
slack  sized.  The  varnish  sinks  in  and 
leaves  nothing  on  the  surface.  About 
all  that  can  be  expected  of  one  coat  or 
layer  of  varnish  on  this  sheet  is  to  act 
as  a  sizing  base  and  fill  in  the  pores  of 
the  sheet,  in  order  that  any  subsequent 
layer  may  properly  lie  entirely  on  the 
surface  and  thus  prevent  the  finish  and 
sheen  that  most  customers  require. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


EXTRA  PROFITS  FOR  PRINTERS 

WHOLESALE  PRICES,  LARGE  volume,  repeat  orders 


Every  Manufacturer.  Wholesaler,  Retailer  buys  Sales  Books.  Autographic  Register 
Forms,  Rotary  Printed  Manifold  Books,  One-Time  Carbon  Forms,  Envelopes,  etc. 
Volume  amounts  to  millions  annually!  We  specialize  in  these  products  at  low  cost 
and  give  printers  wholesale  prices.  Make  more  profit  without  increasing  present 
sales  expense,  overhead.  We  sell  exclusively  to  hundreds  of  printers  who  are  en¬ 
thusiastic.  Write  for  details  now,  including  our  low  manufacturing  costs  for  enve¬ 
lopes  of  all  kinds. 

Consumers  Printing  fir  Paper  Co.,  Newport,  Ky.  c^c^Mti!"' 
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Typesetting  Questions 

(Continued  from  page  30) 

other,  like  new.  Plunger  and  well  are 
kept  free  by  its  occasional  use. 

Warning.  Failure  to  use  grinding 
compound  as  above  noted  may  result  in 
locking  the  plunger  into  the  well,  mak¬ 
ing  its  removal  impossible  without 
damage. 

Loose  plungers  and  wells  should  not 
be  constantly  scraped  or  cleaned — ^let 
them  build  up  to  each  other,  cleaning 
plunger  only  when  sidewall  friction  de¬ 
velops.  Treat  pots  and  plungers  as  in¬ 
dividuals. 

»  « 

Silk  Screen  Questions 

(Continued  from  page  62) 

then  the  only  possible  explanation  may 
lie  in  the  shrinkage  of  the  stock  upon 
which  you  do  your  printing. 

Freshly-mounted  cardboard  stock  re¬ 
quires  a  certain  length  of  time  for  “sea¬ 
soning.”  You  know  that  cardboard  as 
it  comes  from  the  mill,  freshly-lined, 
will  shrink  considerably  as  the  mois¬ 
ture  dries  out.  Unless  it  is  allowed  to 
mature  during  the  seasoning  process, 
this  shrinkage  will  play  havoc  with  the 
register. 

The  best  procedure  to  follow  is  to 
expose  the  individual  cards  in  open 
racks  overnight  or  even  longer,  time 
permitting,  to  give  the  air  a  chance  to 
dry  out  the  stock  before  the  first  color 
is  printed.  Naturally,  the  finer  the 
register  required,  in  multi-color  work, 
the  more  seasoned  the  card  should  be. 


“PRINTING  PAPERS" 

is  a  good  book  on  paper 


by  William  Bond  Wheelwright 
Order  from  GAM  Price  $2.50  per  copy 


/accuracy- 
precision  - 


The  most  precise  instru¬ 
ment  ever  made  for  lining 
up  and  registering  forms  is 


GEARED  LINE-UP  AND 
REGISTER  TABLE 

— built  to  outlast  a  lifetime  of 
constant  use.  Saves  1  /2  to  2/3  on 
register  and  line-up  time-and- 
labor  costs;  eliminates  costly  press- 
waits  and  press  shifts  through  the 
Craftsman  strike-sheet  method 
which  checks  line-up  errors  at  the 
stone.  Write  for  further  informa¬ 
tion  to 

CRAFTSMAN  LINE-UP 
TABLE  CORP. 

45  River  St.  Waltham,  Mass. 
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Kiss  Impressions  on 
Rough  Stock 

★  How  often  does  one  start  with  a  kiss 
impression  on  pebbly-surfaced  stock 
and  find  as  the  run  progresses  that  the 
impression  is  punching  through  more 
and  more.  The  cause  is  that  the  pack¬ 
ing  turned  into  a  mat  due  to  needing 
excessive  pressure  to  drive  the  type  and 
solids  into  the  paper. 

This  happened  to  me  on  a  30,000  run 
in  two  colors  and  seeing  that  I’d  have 
to  change  my  packing  after  each  500 
sheets  presented  a  troublesome  prob¬ 
lem.  I  overcame' that  difficulty  by  plac¬ 
ing  a  sheet  of  galvanized  tin  directly 
beneath  the  top  sheet  after  the  form 
was  made  ready  and  finished  the  run 
with  that  strived-for-kiss  impression. 
I  then  repeated  this  operation  with  my 
second  color. 

I  now  use  this  principle  on  all  un¬ 
even  surfaced  stock  such  as  the  above, 
rag-content  bonds,  and  others. 

M.  F.  Saunders 

Brooklyn^  N,  Y. 


Thermometer  Readings 

■A"  While  the  new  Pyrometers  (Mono¬ 
type,  linecaster  and  stereotype)  have 
figures  for  the  correct  casting  tempera¬ 
ture  range  prominently  displayed  in 
one  color  while  other  temperatures  are 
recorded  in  another  color  (or  colors), 
the  old-type  hanging  or  immersion  ther¬ 
mometers  are  not  so  graduated. 

After  determining  the  correct  cast¬ 
ing  temperature  for  the  kind  of  metal 
you  are  using,  noting  both  the  high 
and  the  low  limits;  paint  red  (hori¬ 
zontal)  lines  on  the  glass  of  the  old- 
type  instruments  in  your  plant.  If  the 
instrument  is  used  in  more  than  one 
place,  use  two  colors  for  the  different 
readings  you  wish  to  record. 

With  a  toothpick  and  a  piece  of 
cotton,  “wipe”  a  thin  sliver  of  the  paint 
off  the  glass  at  the  exact  point  where 
the  mercury  is  visible. 

Whether  the  thermometer  is  used  in 
the  Monotype,  remelting,  electrotype, 
Linotype  or  stereo  departments,  you 
will  find  the  “reference”  marks  quite 


WORLD’S  LARGEST  EXCLUSIVE  MANUFACTURERS  OF  KNIVES 


O.  K.  BLACKARROW— 

O.  K.  BLACKARROW  KNIVES  give  smoother,  more  efficient,  longer  runs.  A 
new  alloy  steel — heat  treated  by  a  special  process — produces  a  high  quality 
knife  of  great  strength,  uniformity,  long  life.  Precision  grinding  assures  exact 
tolerance  and  perfect  finish.  For  the  knives  with  the  longer  lives  that  give 
better  results  at  lower  costs,  specify  O.  K.  BLACKARROW  KNIVES  now! 


OHIO  KNIFE 


CINCINNATI 

OHIO-U.S.A. 
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handy  in  quickly  determining  whether 
or  not  the  metal  is  at  correct  casting  or 
pouring  temperature. 

Charles  Broad 
Chicago^  Illinois 

»  <« 

Uses  Emery  Cloth 

★  On  a  Kelly  Cylinder  Press,  and  pos¬ 
sibly  other  presses,  when  the  delivery 
tension  rolls  must  run  on  the  printing 
to  deliver  the  sheet,  due  to  the  printing 
running  close  to  the  edges  of  paper, 
the  metal  rolls  will  smear  the  printing. 

A  good  way  I  have  found  to  remedy 
this  is  to  wrap  a  piece  of  emery  cloth 
around  the  roUs,  using  padding  cement 
to  make  the  emery  cloth  stick  to  the 
rolls. 

A  rubber  band  around  the  roll  after 
the  emery  cloth  has  been  glued  on  will 
help  the  cloth  stick  until  the  cement 
dries,  and  should  then  be  removed. 

A  good  time  to  do  this  is  at  the  end 
of  the  day  and  the  cement  will  dry 
overnight. 

This  emery  cloth  will  last  for  several 
hundred  thousand  impressions. 

Emil  J.  RatZf  Pressman 
W oodbnry,  N.  J. 

»  « 

To  Prevent  Paper  Cuts 

★  When  feeding  a  job  press,  perhaps 
there  are  some  like  me  who  feed  from 
the  right  hand  corner  of  the  stock  and 
run  their  fingers  lightly  along  the  edge 
of  the  paper  to  assure  that  it  is  up  to 
the  gauge  pins,  especially  when  doing 
register  work.  This  sometimes  results 
in  small  paper  cuts  on  the  finger  which 
is  used  to  bring  the  paper  up  to  the 
gauges.  These  aggravating  paper  cuts 
can  be  easily  eliminated  by  placing  a 
small  piece  of  adhesive  or  scotch  tape 
on  the  finger  for  protection  where  it 
comes  in  contact  with  the  edge  of  the 
paper,  and  I  find  that  the  protective 
piece  of  tape  does  not  hinder  the  feed¬ 
ing  whatsoever. 

William  J.  Volkman 

MUford,  N.  H. 
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CONFIDENTIAL 

Moat  people  are  laey,  but  ai»o  amort. 
They'd  rather  took  at  pieturea  than  read 
eolumna  of  aolid  type  ( all  aurweya  ahowa 
pieturea  rank  higheat  in  reader  intereat) 
provided  you  uae  really  intereating  Spot 
iietca  Pieturea. 

PICTURES  while  they 
are  still  NEWS! 

CFI  SPOT  NEWS  PICTURE  MAT 
SERVICE  is  the  fastest  available 
to  weeklies.  Six  to  eight  pictures 
selected  from  leading  News  Picture 
Agencies  every  Monday  morning  so 
that  important  week-end  events  up 
to  Sunday  evening  are  covered.  1,  2 
and  3  column  mats  or  reproduction 
proofs  and  Caption  Copy  are  shipped 
Monday  night  by  first  class  or  air 
mail  for  immediate  release. 

Exclusive  rights  in  all  the  territory 
covered  by  your  paper,  not  just  your 
local  community. 

Special  introductory  offer  for  lim¬ 
ited  time  only — no  complicated  con¬ 
tract  to  sign.  Start  now,  stop  any 
time  on  30  days  written  notice. 

MAIL  COUPON  TODAY 


CFI,  Suite  1616 

360  N.  Michigan  Av.,  Chicago,  III. 

Start  your  News  Picture  Mat  service  (repro^ 
duction  proofs)  with  the  next  release  and 
continue  until  further  written  notice.  We 
agree  to  pay  $1.00  a  week  plus  postage, 
billed  monthly  and  send  you  1  copy  of  oar 
paper  regularly.  We  understand  we  will 
have  exclusive  rights  in  the  town  named  be¬ 
low  and  _ _ _ _ 

Name _ 

Paper _ 

Town _ 

State _ 

N.B.  all  shipmenta  by  firat  claaa  meal  unlaaa 
checked  here  AIR  MAIL  Q. 
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Bad  Debts 

( Continued  from  page  26) 

5.  Do  you  extend  credit  to  minors 
without  securing  a  responsible 
adult  guarantor? 

Yes  (  )  No  (  ) 

6.  Do  you  deliver  numerous  sample 
proofs  to  strange  customers  with¬ 
out  first  securing  a  deposit  equal 
to  your  cost  of  production? 

Yes  (  )  No  (  ) 

If  you  can  answer  the  first  three 
questions  with  a  “yes,”  you  are  fol¬ 
lowing  approved  credit  procedure. 
Many  printers  who  recognize  the  ne¬ 
cessity  for  an  initial  credit  report  on  a 
new  customer  fail  to  realize  that  it  is 
just  as  important  to  keep  that  credit 
report  up-to-date.  It  is  a  well  known 
fact  among  retail  merchants  that  the 
most  severe  bad  debt  losses  usually  are 
caused  by  old  “good”  customers  who 
suddenly  turn  “bad.” 

You  can  also  avoid  many  a  head¬ 
ache  and  credit  loss  by  insisting  upon 
written  contracts  listing  all  specifica¬ 
tions  in  detail.  More  than  one  printer 
has  lost  the  goodwill  and  future  busi¬ 
ness  of  important  customers  by  neglect¬ 
ing  to  get  job  specifications  down  in 
writing.  All  too  often  a  slight  misun¬ 
derstanding  as  to  the  grade  or  weight 
of  a  paper  stock  has  led  to  a  bitter 
altercation  between  printer  and  cus¬ 
tomer,  with  the  printer  the  ultimate 
loser.  The  wise  printer  will  always  see 
to  it  that  the  customer  knows  in  ad¬ 
vance  just  exactly  what  he  is  getting, 


and  will  have  the  customer  sign  a  writ¬ 
ten  order  leaving  no  detail  in  doubt. 

If  you  can  answer  the  last  three 
questions  with  a  “no,”  you  are  conduct¬ 
ing  your  business  along  approved  con¬ 
servative  lines. 

Sometimes  it  may  be  smart  policy 
for  the  printer  to  be  the  generous 
“angel”  for  a  community.  The  high 
school  and  college  students  of  today 
who  ask  for  your  cooperation  now, 
eventually  do  grow  up  to  be  the  busi¬ 
ness  and  professional  men  of  tomorrow. 
And  their  future  goodwill  is  an  asset 
to  be  reckoned  with. 

But  every  credit  man  knows  that  a 
customer  who  becomes  a  delinquent 
debtor  is  a  customer  lost.  And  thus, 
the  printer  owes  himself  the  duty  of 
not  extending  credit  to  minors  or  to 
fraternal  organizations  when  he  can 
reasonably  suspect  that  these  custom¬ 
ers  will  have  great  difficulty  in  meeting 
their  obligations. 


It  also  goes  without  saying  that  the 
printer  should  be  highly  suspicious  of 
any  stranger  who  approaches  him  with 
plans  for  elaborate  promotional  stunts 
wherein  the  printer  furnishes  the  paper 
and  the  work,  and  the  stranger  is  gener¬ 
ous  with  nothing  but  a  new  “brilliant 
idea.” 


Your  local  credit  bureau,  whether  it 
be  an  affiliate  of  your  association  of 
commerce,  or  whether  it  be  a  coopera¬ 
tive  service  of  your  local  fellow  print¬ 
ers,  is  your  best  mentor  and  counsel. 
Use  this  service  wisely,  and  you  will 
find  that  you  are  on  your  way  to  the 
solution  of  your  bad  debt  problem. 


WOOD  TYPE 


Accurate  in  height. 
Expertly  seasoned. 
Perfect  printing  surface. 
Write  for  Specimen  Book  IVo,  38 

HAMILTON  MANUFACTURING  CO.  TWO  RIVERS,  WISCONSIN 
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Creative  Printing 

(Continued  from  page  24) 

advertisers,  because  of  defense  orders, 
are  now  taking  advantage  of  the  let-up 
in  “merchandise”  copy  to  continue 
their  budget — but  are  forced  to  con¬ 
fine  their  story  to  “institutional”  or 
“goodwill”  copy.  The  first  in  line 
item  for  a  high  grade  presentation  of 
the  advertiser’s  history  of  his  plant, 
product  and  purpose  is  the  printed 
book  or  “master  book”  and  a  monthly 
follow-up  of  fine  quality — tuned  in  with 
a  trade  paper  campaign. 

An  extraordinary  opportunity  awaits 
the  alert  salesman  who  senses  the  value 
of  this  sound  method  to  help  keep  an 
advertiser’s  customers  reminded,  while 
that  firm  is  busy  on  defense  orders. 
Another  big  chance — the  biggest  in  a 
decade — is  the  need  for  the  monthly 
mail  “treatment”  campaign,  to  bring 
some  of  the  defense  “flowing  money” 
to  the  creative  printer. 

»  « 


“SMITH  8  CO 


“Don’t  fall  for  that  gag  about  using 
printing,  I  u)€U  in  business  and  I 
didn't.** 


ThrowAwaythat  Glue  Brush 

Save  the  wasted  glue,  keep  the  package  clean, 
speed  up  the  job,  either  for  casual  or  produc¬ 
tion  schedules  by  iising 

"LABELIT” 

Places  exactly  the  right  amount  of  glue  on  any 
kind  of  label.  If  you  label  by  hand,  printed 
nieces,  address  slips,  folder  seals,  bindings  for 
books  “Labelit”  will  do  it  fast,  clean  and  save 
money.  Will  handle  very  smallest  label  to  8 
inches  wide. 


PASTE  THIS  on  A  POSTCARD  AND  SEND 

I  ALSOP  ENGINEERING  CORP.  6  I 

60  Wright  St..  Milldaie,  Conn. 

I  Send  me  your  lO-day  free  trial  offer  on  i 
,  “Labelit.”  \ 


j  Name .  * 

I  Firm .  I 

I  Address .  I 


{  City . State. 
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A  Printer  in  London 

( Continued  from  page  16) 

Great  Fire  of  London,  on  the  last  Sun¬ 
day  of  1940,  firms  were  ordered  to  pro¬ 
vide  fire  watchers.  All  employees  from 
16  to  60,  be  they  messengers  or  manag¬ 
ing  directors,  are  compelled  to  serve, 
unless  also  engaged  on  other  specified 
public  duties.  It  bas  been  demon¬ 
strated,  time  and  again,  that  if  quickly 
tackled,  a  fire  bomb  can  do  little  harm. 
The  trouble  is  caused  if  it  is  allowed 
to  set  the  surrounding  woodwork 
alight. 

Pardon  a  final  personal  experience. 
My  firm  has  joined  with  about  half  a 
dozen  others  in  the  same  block,  and 
together  have  formed  eleven  squads  of 
eight  men  each,  for  fire  watching,  un¬ 
der  the  control  of  a  paid  man  and  hav¬ 
ing  the  assistance  of  the  usual  night 
watchman,  making  ten  all  told.  The 
squads  come  on  duty  at  six  in  the  eve¬ 
ning  and  remain  till  eight  the  next 
morning.  Camp  beds  and  blankets  are 
provided,  and  a  small  ex  gratia  sub¬ 
sistence  allowance  is  made.  The  paid 
man  is,  of  course,  on  duty  all  night,  but 
if  there  is  no  Alert,  members  of  the 
squad  sleep  in  their  clothes,  ready  to 
be  called  immediately.  During  recent 
weeks  I  have,  while  on  duty,  had  sev¬ 
eral  really  good  nights’  rests.  Should 
the  Alert  be  given,  the  paid  man  wakes 
us  up  and,  wearing  steel  helmets,  we 
take  up  strategical  positions  ready  for 
any  emergency. 

Up  to  the  time  of  writing — touch 
wood! — I  have  been  fortunate.  No  in¬ 
cidents  have  occurred  during  my  spells 
of  duty,  but  several  of  my  colleagues 


have  had  a  few  lively  nights.  They  all 
agree,  however,  on  the  ease  with  which 
the  fire  bomb  can  be  tackled  if  the 
thing  is  done  at  once.  Speed  is  the 
essence  of  that  contract;  it  is  a  rush 
job — probably  symptomatic  of  all  print¬ 
ing  offices. 

In  addition,  most  of  us  do  a  similar 
fire-watching  duty  around  our  own 
homes.  At  the  moment  this  is  volun¬ 
tary  and  unpaid,  but  it  permits  our 
neighbors,  and  ourselves,  to  sleep  with 
the  confidence  that  they  and  we  will 
be  called  if  necessary — there  is  always 
someone  on  the  look-out. 

During  the  months  that  have  passed, 
the  military  and  the  civil  defense  (Air 
Raid  Precautions  and  Auxiliary  Fire 
Service)  have  been  gradually  calling 
men  to  their  ranks.  First  went  the 
older  apprentices  and  the  younger  jour¬ 
neymen;  now  the  thirties  and  thirty- 
fives  are  being  reached.  With  the  trade 
roughly  in  the  same  position,  although 
perhaps  slightly  better  in  London — my 
firm’s  journal  returned  to  town  after 
six  months’  absence — the  question  of 
man  power  is  becoming  acute.  From 
the  couple  of  thousands,  the  London 
Society  of  Compositors  unemployed  has 
now  (May  10)  fallen  to  61;  operators 
for  typesetting  machines  are  down  to 
less  than  a  dozen,  and  altogether  the 
next  few  weeks  looks  like  providing  a 
nil  return.  In  the  provinces  also  the 
scarcity  is  particularly  severe,  espe¬ 
cially  in  those  areas  in  which  are  situ¬ 
ated  the  huge  munition  factories.  And 
Mr.  Bevin,  Minister  of  Labor,  says  he 
wants  more — and  still  more  labor;  and 
he  will  have  it,  even  if  it  means  the 
temporary  closing  down  of  half  of  the 


STEEL  RULE  DIES  /or  Printers  and  Lithographers 


m 


U)  IN  THE  HEART  OF  CONNECTICUT 

29  BRIDGE  ST.,  NAUGATUCK  «  CONN. « 
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normal  industry  of  the  country,  includ¬ 
ing  the  print  shops. 

Yet  with  all  the  inconveniences  and 
all  the  disturbed  nights  and  worrying 
days,  no  one  complains.  We  are  all  in 
it  and  we  are  all  determined  to  fight 
on  to  Victory,  no  matter  what  it  may 
coat  us.  Truly  it  is  a  case  of  “Give  us 
the  tools,  and  we  will  finish  the  job” — 
and,  believe  me,  we  will  finish  it. 


APPRECIATE  * 
-^AMERICA 


RIO  FOR  COCRROS 

BLOC  FOR  JUITICS 


Oscar  Vogl,  who  founded  the  Patriotic 
Poster  Service  has  joined  hands  with  Pro¬ 
fessor  Paul  Douglas  of  the  University  of 
Chicago  and  Professor  Robert  Ochs  of  the 
University  of  Illinois  »»  the  ""Appreciate 
America’"  activity.  Posters  like  the  above 
are  furnished  to  thousands  of  universities, 
colleges,  high  schools  and  grade  schools  and 
industrial  plants,  hotels.  Legion  Posts,  La¬ 
bor  Unions  on  a  non-proUtable  basis.  The: 
Posters  are  beautifully  engraved  in  red, 
white,  and  blue.  They  carry  the  Union 
Label. 


TYPE  YOU  DON’T  HAVE 
MAY  BE  THE 

8  Expensive 


Picking  stcmding  forms  for  sorts 
is  a  dangerous  and  expensive 
habit.  It  need  not  be  tolerated  in 
any  plant  where  M  &  L  Type 
Foundry  is  the  type  source. 

The  M  &  L  plan  permits  the 
economical  replacement  of  short 
cases.  A  few  type  characters, 
small  or  weight  fonts  may  be 
purchased  from  STCXIK.  You 
need  not  wait  for  special  cast¬ 
ings  or  other  delays. 

Adequate  type  supply  speeds 
composition.  IT  PAYS  FOR  IT¬ 
SELF  in  increased  production 
when  you  buy  it  the  M  &  L  way. 
Get  the  facts.  Mail  the  coupon 
below  —  NOW. 

M&LTYPE  FOUNDRY 

4001  RAVENSWOOD  AVE.,  CHICAQO,  ILL. 
TELEPHONE  LAKEVIEW  8201  TO  8207 


Please  send  FREE  M  &  L  Type  Face 
Catalog  and  Price  List  with  show¬ 
ings  oi  latest  M  &  L  Type  Families. 
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L.N.A.  Elects  Officers 


♦  Immediately  after  the  final  session  of  the 
36th  Annual  Convention  of  the  Lithog¬ 
raphers  National  Association,  held  at  White 
Sulphur  Springs,  W.  Va.,  May  27-30,  the 
first  meeting  of  the  new  Board  of  Directors 
was  held,  during  which  the  following  offi¬ 
cers  of  the  Association  were  elected  for 
1941-1942:  Maurice  Saunders,  Chairman 
of  the  Board ;  Milton  P.  Thwaite,  presi¬ 
dent;  Louis  Traung,  vice-president;  W. 
Floyd  Maxwell,  secretary ;  George  C.  Kin¬ 
dred,  treasurer;  and  Percival  D.  Oviatt, 
general  counsel. 

Lithographers  from  all  over  the  country 
attended  the  convention. 

At  the  opening  session,  H.  Kennedy  Mc¬ 
Cook,  Chief  of  Information  of  the  Priori¬ 
ties  Division  of  OPM,  warned  that  the  gi¬ 
gantic  Defense  Program  would  result  in 
individual  sacrifices  and  material  curt.*]!!- 
ment  in  production  of  non-essential  goods. 

Of  particular  interest  to  LNA  members 
were  McCook’s  comments  in  respect  to 
pulp  paper.  He  cited  probable  total  of 
1941  production  as  500,000  tons  greater 
than  in  1940,  with  existing  facilities.  He 
also  estimated  a  quarter  of  a  million  tons 
greater  capacity  this  year.  He  warned,  how¬ 
ever,  that  1941  consumption  would  absorb 
all  production  of  both  the  United  States 
and  Canada,  plus  available  stocks  on  hand 


1 

at  the  present  time.  He  also  warned  of 
backlogs  of  paper  orders  now  running  to 
25  days,  as  against  a  normal  of  7  or  8  days 
and  the  tendency  of  this  to  increase  about 
a  day  for  every  six  weeks.  “This  may  result 
in  some  tight  situations”  he  said.  But  Mc¬ 
Cook  also  said  that  production  ought  easily 
to  keep  up  with  consumption  generally  for 
the  rest  of  1941. 

In  his  talk  on  “Defense  and  Industry 
Regulation,”  John  H.  Doesburg,  General 
Counsel  of  R.  R.  Donnelley  &  Sons  Co,, 
Chicago,  called  attention  to  the  fact  that 
“capable  men  for  all  occupations  are  be¬ 
coming  more  and  more  scarce  as  the  pro¬ 
gram  continues.”  He  added  that  “The  em¬ 
ployer  of  necessity  must  concentrate  on 
keeping  his  presently  employed  skilled  men 
and  training  others  of  the  semi-skilled  to 
take  over  the  increased  activity  now  show¬ 
ing  itself  in  his  business.” 

In  his  talk  “The  Shape  of  Things  to 
Come,”  Dr.  Howard  T.  Hovde,  President 
of  The  America  Marketing  Association  ad¬ 
vised  advertisers  to  continue  advertising  “as 
insurance  against  loss  of  customers  who 
might  forget  you  during  a  period  in  which 
you  are  oversold” ;  to  seek  out  new  mar¬ 
kets,  new  products,  new  opportunities;  to 
follow  trends,  population  shifts,  and  chang¬ 
ing  areas  of  work;  to  encourage  their  per¬ 
sonnel  to  forward-looking  enterprises;  to 
modernize  employee  thinking  with  new  sales 
manuals;  to  bring  n  ailing  lists  up  to  date; 
and  to  lay  out  and  st..  t  long  range  research 
programs  to  check  markets,  media  and  cus¬ 
tomer  positions. 

Others  who  spoke  were  David  J.  Finn, 
Advertising  and  Sales  Promotion  Manager, 
R.C.A.  Manufacturing  Co.,  and  Edward  T. 
Sajous,  Executive  Secretary,  Point-of-Pur- 
chase  Advertising  Institute,  Inc. 


HIGH-SPEED  JOB  BLACK  INK 

N0.2141S  (BK10306AD) 

The  Black  Ink  that  you  have  No.  4.  It  is  about  10%  bulkier 

been  looking  for,  for  a  long  than  any  other  Black  Ink. 

time  for  many  reasons.  jfir  No.  5.  And  possibly  not  the 

No.  1.  It  sets  immediately  on  last  reason  is  the  price  of  it, 

paper.  which  is  75c  per  lb.  in  5  lb. 

No.  2.  It  does  not  dry  on  the  lots,  in  one  pound  cans,  deliv- 

press  within  a  week.  ered.  Check  accompanying  the 

No.  3.  It  does  not  skin  in  can.  ▼  order.  A  single  pound,  $1.00. 

TRIANGLE  rNK  &  COLOR  CO.,  Inc. 

Manufaeturera  of  Fine  Litho  and  Printing  Inka  for  All  Purpoaea 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 
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U  T  A  Conducts  Surveys 

#  More  reliable,  more  complete  and  more 
detailed  financial  and  operating  information 
will  be  available  to  the  printing  industry 
this  year  than  ever  before,  it  is  announced, 
because  of  the  unprecedented  cooperation 
which  is  being  given  to  this  year’s  com¬ 
pletely  revised  and  augmented  U  T  A’s 
Ratios  of  Printing  Management  by  printers 
and  local  association  secretaries.  As  against 
a  few  hundred  participating  firms  in  recent 
years,  seven  hundred  printers  have  signified 
their  willingness  to  cooperate  in  this  year’s 
studies. 

As  a  result  of  the  revision  of  the  forms, 
it  is  believed  that  the  industry  will  have  in¬ 
formation  heretofore  undisclosed.  The  most 
important  information  from  a  process  stand¬ 
point  will  be  the  indication  of  the  growth 
of  offset  printing  within  the  letterpress  in¬ 
dustry.  It  is  believed  that  the  results  of 
this  year’s  Ratios  reports  will  be  the  first 
authoritative  statistics  on  the  use  of  the  off¬ 
set  process  by  letterpress  printers.  The  re¬ 
sults  therefore  should  be  indicative  of  the 
degree  to  which  letterpress  printers  have 
equipped  themselves  to  produce  printing  by 
either  process.  The  forms  also  will  develop 
information  on  the  growth  of  gravure. 

One  of  the  outstanding  aspects  of  this 
year’s  studies  is  that  for  the  first  time  the 
capital  needs  and  credit  requirements  of  the 
industry  are  being  surveyed.  In  coopera¬ 
tion  with  the  National  Bureau  of  Economic 
Research,  the  U  T  A  is  conducting  a  sur¬ 
vey  of  the  credit  requirements  and  opera¬ 
tions  in  1940  including  a  measurement  of 
the  use  made  of  credit  and  banking  facili¬ 
ties  and  the  purposes  of  the  credit  opera¬ 
tions.  Since  this  is  the  first  time  such  a 
study  has  been  made  it  can  afford  a  base 
for  comparison  in  the  future.  Also  in  co¬ 
operation  with  the  National  Bureau  of  Eco¬ 
nomic  Research,  the  U  T  A  is  surveying  the 
capital  needs  of  the  printing  industry  as 
ascertainable  from  twenty  year  data  cover¬ 
ing  operating  results  in  relation  to  equip¬ 
ment  purchase,  depreciation  policy  and  divi¬ 
dend  policy.  The  data  will  be  studied  for 
cyclical  and  long  term  trends  in  capital 
availability  and  need.  Studies  of  this  sort 
have  been  made  in  other  industries  for  many 
years  past  and  have  contributed  to  the  effec¬ 
tive  gfTOwth  and  development  of  such  indus¬ 
tries.  The  National  Bureau  of  Economic 
Research  has  been  engaged  over  the  last 
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several  years  in  resurveying  other  basic  in¬ 
dustries  frcMn  a  standpoint  of  capital  avail¬ 
ability  and  need.  But  this  is  the  first  time 
the  printing  industry’s  capital  needs  have 
been  surveyed. 

Printers  receiving  this  year’s  forms  will 
notice  that  the  Balance  Sheet  and  Operat¬ 
ing  Statement  Reporting  Form  does  not 
have  the  product  breakdown  question  con¬ 
tained  in  the  old  Form  and  that  the  Credit 
and  Capital  Requirement  Form  calls  for 
stating  the  major  product  only  (e.g.  Labels, 
Book  Manufacturing,  Stationery  and  Forms 
etc.)  U  T  A  explains  these  circumstances 
as  follows :  so  far  as  credit  and  capital  re¬ 
quirements  are  concerned,  the  situation 
differs  materially  between  the  needs  of  the 
specialty  printer  and  the  general  printer. 
The  specialty  printer,  can  as  a  rule,  name 
one  group  of  printed  products  as  constitut¬ 
ing  his  major  production;  while  the  gen¬ 
eral  printer  by  definition,  can  not.  Thus 
from  the  answers  to  this  question  it  will  be 
possible  to  segregate  replies  on  the  basis 
of  product  group  credit  and  capital  require¬ 


ments  in  contrast  to  the  credit  and  capital 
requirements  of  general  printers.  Seasonal 
credit  requirements  will  be  developed  for 
various  product  group  printers  and  studied 
in  relation  to  the  seasonal  aspect  of  the 
printing  requirements  or  their  customer  in¬ 
dustries;  on  the  other  hand,  whatever  sea¬ 
sonal  aspects  in  the  credit  requirements  of 
the  general  printer  that  are  developed,  will 
have  to  be  studied  in  relation  to  more  com¬ 
plicated  factors,  such  as  the  net  seasonal 
effect  in  printing  demand  in  a  general  mar¬ 
ket  area. 

The  general  printer,  producing  a  wide 
variety  of  printed  products,  has  rarely  set 
up  his  books  to  yield  reliable  information 
on  a  product  breakdown  of  sales.  There¬ 
fore  the  product  information  previously  de¬ 
veloped  was  at  best  a  guess — and  not  nec¬ 
essarily  a  good  one.  It  is  obvious  on  every 
hand  that  the  fundamental  economic  devel¬ 
opments  in  the  industry  over  the  last  dec¬ 
ade  have  been  closely  related  to  the  change 
that  has  occurred  whereby  printing  as  a 
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service  has  given  way  to  printed  products 
as  marketable  commodities. 

Recognizing  the  inadequacy  of  the  prod¬ 
uct  data  generating  procedures  in  use  the 
U  T  A  has — revising  this  year’s  Reporting 
Forms — omitted  a  product  breakdown.  But 
a  major  emphasis  of  the  new  Management 
Control  Procedures,  being  processed  this 
year  by  the  U  T  A  for  its  members,  is  the 
development  of  means  for  the  effective  gen¬ 
eration  and  control  of  product  information. 
For  budgeted  costs  based  upon  predeter¬ 
mined  standards  (which  the  U  T  A  is 
formulating  for  its  members)  imply  a  rec¬ 
ognition  of  the  product  aspect  of  printing 
production.  When  procedures  for  develop¬ 
ing  reliable  information  on  product  break¬ 
down  are  widely  installed  throughout  the 
industry — at  present  a  grave  lack  in  print¬ 
ing  management  control — then  the  Report¬ 
ing  Forms  will  be  organized  for  product 
breakdown  information.  The  situation  being 
what  it  is,  the  U  T  A  believes  it  is  mislead¬ 
ing  to  publish  the  presently  available  prod¬ 
uct  information  of  the  printing  industry. 

»  « 

Developments  in  Coatings 
★  A  new  brochure,  “More  Than  Meets  the 
Eye,”  which  describes  recent  advances  in 
the  field  of  decorative  and  protective  coat¬ 
ings,  has  been  made  available  to  readers 
recently  by  Interchemical  Corporation,  75 
Varick  Street,  New  York  City. 

The  chemical  coatings  discussed  in  “More 
Than  Meets  the  Eye”  include  printing  and 
lithographic  inks,  gravure  inks,  industrial 
finishes,  metal  decorating  materials,  textile 
colors,  pigments  and  raw  materials,  coated 
fabrics,  and  various  office  and  artists’  sup¬ 
plies. 

It  is  pointed  out  that,  in  many  cases, 
these  coatings  are  related  in  character. 
Thus  fundamental  research  directed  to  prob¬ 
lems  involving  one  type  of  coating,  such 
as  printing  inks,  may  very  well  have  appli¬ 
cation  to  the  problems  involving  other  types 
of  coatingrs,  such  as  textile  colors  and  in¬ 
dustrial  finishes.  How  this  research  has 
produced  improved  materials  which  make 
possible  faster  production  and  improve  the 
appearance  and  durability  of  many  kinds  of 
products  is  covered  in  a  picture  story. 

The  vndespread  use  of  chemical  coatings 
in  connection  with  everyday  living  is 
stressed  in  the  brochure.  There  are  seven 
large  color  pages  indicating  a  few  of  the 
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thousands  of  articles  we  see  daily  which 
are  dependent  on  chemical  coatings  for  their 
utility  or  beauty.  Examples  are  printed 
newspapers,  books,  magazines,  printed  con¬ 
tainers  and  wrappers,  decorated  cans,  dress 
goods,  shirts,  electric  appliances,  stoves, 
washing  machines,  and  office  supplies  like 
carbon  paper  and  typewriter  ribbons. 

A  special  appeal  is  made  to  manufac¬ 
turers  who  are  dissatisfied  with  the  pro¬ 
duction  speed  they  are  obtaining  at  present 
or  with  the  appearance  or  durability  of  their 
products.  It  is  suggested  that  research  has 
produced  new  methods  and  new  materials 
which  contribute  materially  to  attaining 
these  advantages. 

»  « 

Surplus  Government  Printing 

★  Prompted  by  a  desire  on  the  part  of 
many  printers  for  information  relative  to 
surplus  Government  printing  in  connec¬ 
tion  with  National  Defense,  Public  Printer 
A.  E.  Giegengack,  Washington,  D.  C.,  has 
prepared  a  sixteen-page  booklet  of  answers 
to  the  questions  usually  asked. 

A  few  of  the  questions  and  answers  taken 
at  random  are  as  follows : 

Q.  We  understand  the  Government  Print¬ 
ing  Office  is  letting  out  printing  to  commer¬ 
cial  firms.  Is  that  so?  How  can  we  be 
listed  to  receive  some  of  these  orders? 

A.  Yes.  You  should  fill  out  a  question¬ 
naire  in  order  that  the  Government  Printing 
Office  might  have  essential  information  in 
regard  to  your  equipment.  (U.  S.  Code, 
title  44,  sec.  111a.) 

Q.  Where  may  these  questionnaires  be 
obtained  ? 

A.  Copies  may  be  obtained  direct  from 


the  Government  Printing  Office,  or  from 
local  master  printers’  associations. 

Q.  In  order  to  get  Government  printing, 
is  it  necessary  to  operate  a  union  shop? 

A.  No.  However,  the  Eight-hour  Law 
of  1912  as  amended  applies  to  all  contracts 
entered  into  by  the  Government  Printing 
Office  for  printing  work,  and  the  Walsh- 
Healey  Act  applies  to  all  contracts  in  ex¬ 
cess  of  $10,000. 

Copies  of  the  booklet  will  be  made  avail¬ 
able  through  the  United  States  Govern¬ 
ment  Printing  Office,  trade  association 
executives,  and  other  channels. 

»  « 

Helps  Employees  in  Defense  Work 

★  Sidney  Hollaender,  president  of  Ever 
Ready  Label  Corporation,  New  York  City, 
recently  announced  to  his  employees  that 
he  would  pay  20%  toward  the  purchase  of 
Defense  Bonds,  and  finance  the  balance  on 
a  30-payment  plan. 

In  the  announcement  Mr.  Hollaender 
said,  “At  this  moment  we’re  permitted  to 
be  reasonably  comfortable ;  we’re  spared 
all  the  horrors  that  our  fellow  men  are 
suffering  elsewhere.  Here  is  an  opportunity 
and  a  challenge  to  everyone  of  us.  Remem¬ 
ber,  your  citizenship  and  your  life  are  at 
stake.  We,  in  America,  have  been  far  too 
smug  for  our  own  good.  Let’s  feel  the 
pinch  in  one  hand,  and  the  satisfaction  of 
a  great  service  in  the  other.  Get  the  habit, 
even  in  addition  to  your  purchase  of  De¬ 
fense  Bonds,  of  saving  and  buying  Defense 
Stamps  too.  Any  additional  contribution 
to  the  cause  will  make  me  feel  happier  in 
the  knowledge  that  folks  here  are  conscious 
of  a  duty.’’ 
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New  Ingot-Casting  Device 

★  The  Nolan  Machinery  Corporation  of 
Rome,  New  York,  manufacturer  of  the 
Super  Caster,  has  made  available  a  new 
Ingot-Casting  device  for  use  with  its  ma¬ 
chine. 

Accessory  consists  of  a  swinging  steel 
table  which  holds  two  regular  9-pig  molds 
or  3-lino-feeder  molds. 

It  is  announced  that  through  the  use  of 
this  new  device  a  remelting  furnace  is 
eliminated  as  the  Super  (faster  pot  has  a 
capacity  of  300  pounds  of  metal.  The  at¬ 
tachment  does  not  interfere  in  any  way 
with  the  normal  operation  of  the  casting 
box.  The  table  may  be  swung  to  one  side 
and  used  as  a  shelf  for  mats  and  bearer 
bars  or  can  be  removed  from  the  machine 
completely. 
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Cary  Passes  On 

♦  Melbert  Brinckerhoff  Cary,  Jr.,  president 
of  the  American  Institute  of  Graphic  Arts, 
and  widely  recog^nized  as  an  outstanding 
authority  on  typogrraphy,  died  May  27. 

Cary  was  one  of  the  speakers  in  January, 
1940,  at  the  observance  at  Columbia  Uni¬ 
versity  of  the  500th  anniversary  of  the  in¬ 
vention  of  printing.  In  March  of  this  year 
he  was  chosen  as  one  of  the  three  judges 
of  the  11th  annual  exhibition  of  newspaper 
typography,  held  in  Philadelphia  by  N.  W. 
Ayer  &  Son. 

In  his  capacity  as  president  of  the  Amer¬ 
ican  Institute  of  Graphic  Arts,  Cary  re¬ 
cently  presented  the  Institute’s  medal  to 
Carl  P.  Rollins,  printer  to  Yale  University 
for  the  last  20  years. 

Graduated  from  Yale  University  in  1916, 
Cary  was  among  the  first  to  enlist  when  the 
United  States  entered  the  World  War.  He 
served  overseas  with  the  Yankee  Division. 
In  1923  he  married  Miss  Mary  Harkness 
Flagler. 

Because  of  his  interest  in  printing  and 
typography,  Cary  compiled  the  “Bibliog¬ 
raphy  of  the  Village  Press,’’  which  he 
printed  at  his  Press  of  the  Woolly  Whale, 
415  Lexington  Ave.,  New  York.  The  book 
was  printed  in  honor  of  the  career  of  Fred¬ 
eric  W.  and  Bertha  Goudy  and  was  set  in 
Goudy’s  Tory  and  Village  No.  2  types. 
Cary  also  acquired  the  historic  press  which 
belonged  to  William  Morris. 

Besides  his  prominence  as  an  authority 
on  typography,  Cary  was  also  known  as  the 
owner  of  one  of  the  world’s  largest  collec¬ 
tions  of  playing  cards.  His  collection,  which 
dated  from  the  17th  Century,  was  placed  on 
exhibit  in  March  of  last  year  at  the  Lotos 
Club  in  New  York.  It  contained  1,500 
decks.  The  most  valuable  item  in  the  ex¬ 


hibit  was  15  panels  of  Persian  cards,  part 
of  a  set  of  27  panels,  which  tell  the  his¬ 
tory  of  all  the  Shah’s  of  Persia  since  1780 
This  set  is  the  only  complete  one  known. 

»  « 

Organize  Williams  Press,  Inc. 

★  Merger  of  the  J.  B.  Lyon  Co.  with  Wil. 
liams  Printing  Co.  to  form  Williams  Press, 
Inc.,  of  Albany,  N.  Y.,  was  announced  re¬ 
cently. 

Since  both  companies  specialize  in  the 
magazine  printing  field,  it  was  explained, 
the  merger  would  enable  each  to  supple¬ 
ment  the  facilities  of  the  other. 

The  J.  B.  Lyon  Co.  started  its  opera¬ 
tions  in  Albany  in  1876  as  a  small  law-book 
binder.  The  business  was  developed  until 
the  company  became  recognized  as  one  of 
the  largest  factors  in  that  field,  and  for 
many  years  it  was  reputed  to  operate  one 
of  the  largest  full-cloth  binderies  in  the 
industry.  In  late  years  its  work  has  been 
largely  publication  and  general  commercial 
printing. 

Data  filed  with  the  secretary  of  state  at 
Albany  showed  that  the  stockholders  of 
the  new  firm,  Williams  Press,  Inc.,  have 
assigned  their  stock  to  three  trustees,  en¬ 
trusted  with  the  task  of  carrying  forward 
the  reorganization.  Trustees  selected  were: 
James  H.  McGraw,  Jr.,  president  of  the 
Mc-Graw-Hill  Publishing  Co.,  Inc.,  of 
New  York  City;  Dr.  Frank  P.  Graves 
of  Albany,  former  state  education  commis¬ 
sioner,  and  Ben  Wiles,  Syracuse. 

Williams  Press,  Inc.,  it  was  stated,  would 
start  its  operations  in  Albany  with  a 
$2,000,000  annual  payroll. 

The  new  firm,  according  to  announce¬ 
ment,  will  specialize  in  the  printing  of 
magazines,  catalogs  and  directories. 
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High  Gloss  Coated  Paper  ' 

★  The  Champion  Paper  and  Fibre  Com¬ 
pany,  Hamilton,  Ohio,  has  recently  an¬ 
nounced  “Champion  Kromekote,”  the  re¬ 
sult  of  eight  years  of  careful  research  and 
experiment  by  the  company’s  technicians 
in  perfecting  a  revolutionary  and  practical 
method  of  putting  a  higher  gloss  on  coated 
papers.  The  name  “Champion  Kromekote’’ 
is  a  registered  trademark  for  this  cast 
coated  high  finish  paper. 

Champion  Kromekote  is  said  to  be  an 
excellent  printing  paper.  Contrary  to  the 
first  reaction  on  seeing  this  unusually  high 
finish  paper.  Champion  Kromekote  is  an¬ 
nounce  as  being  unusually  receptive  to 
ink.  In  order  to  retain  the  high  gloss  of 
the  paper,  it  is  recommended  that  either 
a  transparent  or  semi-transparent  ink  be 
used.  The  use  of  such  ink  permits  the 
gloss  of  the  paper  to  shine  through  the 
ink,  thereby  not  detracting  from  the  ap¬ 
pearance  of  the  paper. 

Since  the  introduction  of  Champion 
Kromekote,  several  ink  companies  have  col¬ 
laborated  in  the  development  of  printing 
inks  especially  suited  for  this  paper,  and 
now  merchandise  this  type  of  ink. 

The  company  calls  attenticm  to  the  fact 
that  Champion  Kromekote  is  finding  exten¬ 
sive  use  in  the  packaging  and  labeling  in¬ 
dustries.  Many  beautiful  and  unusual  box 
wraps  have  been  developed  using  Champion 
Kromekote.  At  the  same  time,  labels  of 
different  types  have  been  printed  both  by 
offset  and  letterpress. 

Champion  Kromekote  is  available  as 
Champion  Kromekote  Box  Wrap  in  white 
and  nine  colors ;  Champion  Kromekote  La¬ 
bel,  white  and  nine  colors,  in  size  20x26 — 
30  lb. ;  Champion  Kromekote  Litho,  white 
only,  25x38,  28x44 — Basis  50  lb.  and  60 
lb.;  Champion  Kromekote  Postcard,  white 
only,  22^x28^  .012;  and  Champion 

Kromekote  Cover,  white  only,  20x26,  23x35 

-.010. 

»  a 
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ATF^s  Annual  Report 

A  net  profit  of  $301,283  for  the  fiscal 
year  ended  March  31,  1941,  is  announced 
by  Thomas  Roy  Jones,  president  of  Ameri¬ 
can  Type  Founders,  Inc.  This  is  equiva¬ 
lent  to  53  cents  per  share  of  the  company’s 
outstanding  stock.  It  compares  with  $89,- 
591,  or  16  cents  a  share,  for  the  previous 
fiscal  year. 

ATF’s  net  sales  for  the  year  amounted  to 
$8,065,039  as  compared  with  $7,608,478 
last  year. 

“The  printing  equipment  business  has 
been  showing  a  marked  improvement,”  Mr. 
Jones  states  in  presenting  his  report  to  the 
company’s  stockholders.  “This  was  particu¬ 
larly  noticeable  during  the  final  quarter  of 
the  fiscal  year  and  continues.” 

Following  recent  practise,  the  company’s 
annual  report  to  stockholders  is  accom¬ 
panied  this  year  by  a  supplementary  report 
entitled  “Your  Company  and  Defense” 
which  describes  in  detail  the  active  part 
which  the  company  has  been  called  upon  to 
take  in  the  defense  program.  By  way  of 
introduction  to  this  story,  however,  Mr. 
Jones  states : 

“I  wish  to  assure  the  company’s  stock¬ 
holder  that  the  company’s  management  is 
fully  cognizant  of  the  implications  of  the 
present  situation.  The  defense  effort,  stu¬ 
pendous  as  it  may  be,  is  inevitably  a  tem¬ 
porary  one.  In  the  emergency  of  the  pres¬ 
ent,  sight  is  not  being  lost  of  the  future. 
The  company  is  continuing  its  regular  re¬ 
search  and  development  program.  The 
ATF  sales  force  is  being  maintained  at  full 
strength.  .  .  .” 

“While  these  are  not  days  in  which  com¬ 
pany  management  can  be  primarily  con¬ 
cerned  with  selfish  interests,  I  wish  you  to 


know  that  to  the  best  of  its  ability  your 
company  is  not  only  cooperating  fully  in 
national  defense,  but  is  likewise  carrying 
forward  its  own  program  of  preparedness.” 

ATF  is  now  working  on  defense  contracts 
both  for  the  United  States  and  for  the  Brit¬ 
ish  Government,  and  in  addition  is  engaged 
in  the  manufacture  of  machine  tools  essen¬ 
tial  to  defense  work. 

»  « 

Production  Men  Elect  Officers 

★  At  a  recent  meeting  of  the  Association 
of  Publication  Production  Managers  in 
New  York,  the  following  officers  were 
elected:  T.  E.  Dalton,  Hearst  Magazines, 
Inc.,  president;  G.  W.  Pringle,  Dell  Pub¬ 
lishing  Company,  treasurer,  and  T.  C.  Mc¬ 
Bride,  Street  &  Smith  Publications,  Inc., 
secretary.  They  replace  Kent  Rhodes,  For¬ 
tune;  M.  J.  Hueston,  Curtis  Publishing 
Company  and  R.  T.  Douglas,  Robbins  Pub¬ 
lishing  Company.  John  W.  Stebbins,  The 
New  Yorker,  heads  the  prog^ram  committee, 
R.  T.  Douglas  is  membership  chairman. 

At  the  May  meeting,  Clayton  Westland 
of  McCall’s  explained  their  plan  for  print¬ 
ing  the  magazine  on  their  new  five-color, 
high-speed,  all-purpose  equipment.  These 
presses  produce  all  of  the  four-,  three-  and 
two-color  as  well  as  black-and-white  pages 
in  one  operation. 

The  Association  of  Publication  Produc¬ 
tion  Managers  was  organized  two  years  ago 
for  the  purpose  of  exchanging  views  and 
experiences  in  the  production  and  manufac¬ 
ture  of  magazine  publications.  The  prob¬ 
lems  of  planning  and  scheduling  are  studied, 
a«  well  as  new  developments  in  the  proc¬ 
esses,  materials  and  mechanical  equipment 
used  to  produce  magazine  editions. 


C&G  SAWLINER 

HAS  EVERYTHING 

72  Pica^  Gauge  adjustable  to  points; 
safe,  positive  Workholder;  V-Belt;  Ball 
Bearing  Mandrel ;  Miter  Gauge  and 
Miter  Vise  and  Trimsteel  Saw  Blade. 
Cabinet  Model  $25.00  extra. 

Write  for  Details 

Milwaukee  Saw  Trimmer  Corp. 
612  E.  Clybourn  St.  Milwaukee,  Wis. 
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Organize  Trade  Board 

♦  Riding  the  boom  of  trade  co-operation 
created  by  the  SOOth  Anniversary  of  Print¬ 
ing,  printers,  paper  dealers,  engravers, 
rulers,  electrotypers,  printers’  suppliers,  and 
trade  composition  houses  of  Hartford, 
Conn.,  have  organized  The  Advertising  and 
Printing  Crafts  Trade  Board. 

The  Board  is  the  newest  division  of  the 
Hartford  Chamber  of  Commerce  and  has 
been  established  primarily  to  promote  Hart¬ 
ford  as  a  graphic  arts  and  advertising  cen¬ 
ter.  It  will  also  meet  regularly  to  discuss 
common  problems,  develop  trade  customs 
that  should  be  advantageous  to  both  them¬ 
selves  and  their  customers  and  further  better 
relations  within  the  trade. 

The  new  Trade  Board  has  lost  no  time 
io  getting  started,  for  it  has  already  inaugru- 
rated  its  educational  program  with  an  in¬ 
tensive,  advanced  course  for  lithogp*aph 
journeymen.  An  original  enrollment  of 
fifty  in  this  course  has  already  grown  to 
eighty,  and  similar  courses  in  letterpress, 
composition,  and  litho-photography  are  in 
preparation. 

The  new  organization  replaces  the  Hart¬ 
ford  Employing  Printers  Association  which 
formerly  had  restricted  almost  identical 
principles  to  the  printing  trade. 

J.  M.  K.  Davis,  of  the  Case,  Lockwood 
&  Brainard  Co.,  heads  the  executive  com¬ 
mittee  composed  of  William  H.  Rourke,  of 
Rourke-Eno;  William  H.  Bulkeley  of  Kel¬ 
logg  and  Bulkeley ;  Matthew  E.  Dowd,  of 
Dowd,  Wyllie  and  Olson;  H.  Ernest  Hop¬ 
kins,  of  McNie  and  Hopkins ;  and  J.  Peder 
Andersen,  of  Printers’  Service.  Hugh 
Brown,  former  secretary  of  the  Employing 
Printers  Association,  is  secretary. 


Arabol  Elects  New  Officers 

Directors  of  the  Arabol  Manufacturing 
Company,  one  of  the  oldest  manufacturers 
of  adhesives,  have  recently  elected  Edward 
H.  Robinson  as  vice-president  in  charge  of 
sales  for  the  entire  organization. 

The  election  of  R.  P.  Bieler,  formerly 
manager  of  the  western  division  of  the 
company,  as  vice  president  in  charge  of  the 
same  division,  was  also  announced^ 

The  company  has  executive  offices  at  110 
East  42nd  Street,  New  York  City,  with 
factories  in  Brooklyn,  Chicago,  and  San 
Francisco,  and  branch  offices  in  Boston, 
Philadelphia,  Seattle,  Toronto  and  Mon¬ 
treal,  Canada. 

»  « 

Tri-State  Meeting 

•k  Officers  elected  at  the  annual  meeting  of 
the  Tri-State  Printers  Association,  held 
May  24  in  Omaha  are  as  follows:  Presi¬ 
dent,  Harvey  E.  Milliken;  Chairman  of  the 
Board,  Chas.  H.  Armstrong;  Vice-presi¬ 
dents,  Bern  Semtner,  Herbert  A.  Carr,  and 
Kendrick  Ott,  and  Secretary-Treasurer, 
Harry  R.  Horner. 

The  registration  was  110  from  a  number 
of  Midwestern  States.  The  next  meeting 
will  be  held  at  Wichita,  Kansas,  in  May, 
1942. 

j»  « 

Announces  Removal 

★  The  Monotype  Company  of  California  re¬ 
cently  announced  its  removal  from  156 
Second  Street,  San  Francisco  to  the  Sharon 
Building,  55  New  Montgomery  Street, 
San  Francisco. 


THERE  IS  A  REASON 

When  thousands  of  printers  agree  on  the  same 
thing — there  is  only  one  answer — it  is  good  for 
those  printers.  These  printers  heartily  endorse  the 
FRANKLIN  PRINTING  CATALOG.  Use  it  as  a  guide 
to  value  all  of  their  work. 

Write  for  detail*  of  demonstration  offer 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY.  UTAH 
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Revised  ^‘Halftone  Processes’’ 

★  A  revised  and  enlarged  Second  Edition 
of  “Halftone  Processes,”  by  A.  J.  Lockrey, 
has  been  published  by  The  J.  J.  Tepper 
Corporation,  30  Rockefeller  Plaza,  New 
York  City. 

In  this  book,  the  various  photomechanical 
graphic  arts  processes  are  explained  in  sim* 
pie  language,  and  in  the  terms  of  ordinary 
photographic  equipment. 

The  Table  of  Contents  includes  Explana¬ 
tion  and  Theory  of  Halftone  Reproduction ; 
Making  a  Halftone  Negative;  Making  a 
Direct  Halftone  Positive  in  the  Enlarger ; 
Wet  Plate  Collodion  Process ;  Etching 
Copper  and  Zinc  Plates;  Three  and  Four- 
color  Halftones ;  Collotype ;  Photo  Silk- 
screen  Processes ;  Photo-Offset  and  Lithog¬ 
raphy;  Photog^ravure ;  and  Bromo-Lithog- 
raphy. 

The  book  contains  64  pages  6"x9" ;  is 
illustrated;  and  has  a  lacquered  hard  card 
cover.  It  sells  at  $1.00  a  copy. 

j»  « 

Stereotype  Manual 

★  An  excellent  booklet  entitled  “Stereotype 
Mat-Rolling  and  Casting”  has  been  pre¬ 
pared  by  Joseph  F.  Sorace  and  published 
by  the  Department  of  Publishing  and 
Printing,  Rochester  Athenaeum  and  Me¬ 
chanics  Institute,  Rochester,  N.  Y. 

The  booklet,  which  is  one  of  a  series  of 
instructional  manuals  used  in  the  classes  at 
the  Institute,  contains  34  pages  of  very 
helpful  information  on  all  the  steps  in  the 
mat-rolling  and  casting  of  stereotypes.  It 
is  replete  with  do*s  and  dont’s  often  over¬ 
looked  or  ignored  by  those  who  have  trou¬ 
ble  in  stereotype  production. 


Printing  Students  Visit  Plants 

*■  The  senior  class  of  the  Department  of 
Printing  of  Carnegie  Institute  of  Technol¬ 
ogy  made  an  inspection  tour  of  several 
printing  plants  in  Chicago  recently.  Plant* 
visited  were  those  of  Chicago  Rotoprint 
Company,  W.  F.  Hall  Company,  Cuneo 
Press,  Ludlow  Typograph  Company,  United 
Autographic  Register  Company,  the  Lake¬ 
side  Press,  and  Rand-McNally  Company. 
On  the  trip  visits  were  also  made  to  Crow- 
ell-Collier  Publishing  Company,  Springfield, 
Ohio;  The  Champion  Paper  &  Fibre  Com¬ 
pany,  Hamilton,  Ohio ;  and  the  Rapid 
Electrotype  Company,  Cincinnati. 

Carnegie  Department  of  Printing  Alumni 
located  in  the  Chicago  district  arranged 
a  dinner  meeting  for  the  students  making 
the  trip,  and  the  Miehle  Printing  Press  and 
Manufacturing  Company  entertained  the 
gnroup  at  a  luncheon.  The  tour  was  made 
under  the  direction  of  Glen  U.  Cleeton, 
head  of  the  Department  of  Printing. 

»  « 

N.Y.E.P.A.  Elects  Officers 

★  Benjamin  Pakula,  secretary -treasurer  of 
Bryant  Press,  Inc.,  was  elected  president 
of  the  New  York  Employing  Printers  Asso¬ 
ciation  at  its  anual  meeting  May  26,  suc¬ 
ceeding  William  F.  Riecker  of  Lenz  & 
Riecker,  Inc. 

Also  named  were :  Vice-presidents,  Hoyt 
B.  Evans  of  Eastern  Printing  Corp.  and 
Stanley  P.  Stanley  of  McKenzie  Service, 
Inc. ;  Secretary,  John  Erhardt  of  Ban- 
Erbardt  Press,  Inc.,  and  Treasurer,  H. 
Wayne  Oakley  of  Pandick  Press,  Inc. 
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Monotype  Company  Issues  Report 

*  In  its  48th  Annual  Report,  Lanston 
Monotype  Machine  Company  states :  “For 
the  fiscal  year  ended  February  28,  1941, 
operations  of  the  parent  Company  and  its 
wholly  owned  domestic  subsidiary.  Mono* 
type  Company  of  California,  after  provision 
for  taxes  of  $98,498.64  and  depreciation  and 
amortization  of  $184,537.98,  resulted  in 
net  earnings  of  $64,175.69,  or  $1.24  per 
share.  Dividends  of  $1.50  per  share  were 
declared  and  paid,  26  cents  per  share  having 
been  paid  from  surplus.  Our  wholly  for¬ 
eign  subsidiaries.  Monotype  Company  of 
Canada  Limited  and  Companhia  Lanston  do 
Brasil,  S.  A.,  operated  at  a  net  profit  of 
$6,512.87 — a  loss  of  $3,166.98  for  Canada 
and  a  profit  of  $9,679.85  for  Brazil.  Bra¬ 
zilian  business  is  showing  a  satisfactory 
increase.  At  present  there  are  no  exchange 
restrictions.” 

The  report  also  points  out  that  on  Febru¬ 
ary  28,  1941  “the  Company  made  payment 
of  its  one-hundredth  consecutive  quarterly 
dividend.  A  total  of  $9,788,408.90  has  been 
paid  to  Stockholders.  Also  8,33'5  shares  of 
the  Company  stock  have  been  purchased  in 
the  open  market  and  are  held  in  the  treas¬ 
ury,  leaving  outstanding  at  the  end  of  the 
fiscal  year  51,665  shares  of  par  value  of 
one  hundred  dollars.” 

During  the  year,  Lanston  Monotype  Ma¬ 
chine  Company  received  $171,000.00  in 
U.  S.  Defense  contracts  for  the  manufac¬ 
ture  of  special  cameras. 

j»  « 

Join  ATF  Offset  Division 

*  Two  additions  to  the  sales  force  of  the 
American  Type  Founders  Offset  Division 
are  announced  by  Vice-president  Frederick 
B.  Heitkamp. 


William  H.  Clawson,  who  has  been  con¬ 
nected  for  more  than  ten  years  with  the 
McKinley  Lithograph  and  Supply  Com¬ 
pany  of  Cincinnati,  joined  the  ATF  organi¬ 
zation  as  a  salesman  for  the  ATF  Cincin¬ 
nati  Branch. 

Frank  G.  Baum,  until  recently  associated 
with  the  Cincinnati  printing  ink  firm  of 
Schwarm  &  Jacobson,  has  been  assigned 
to  the  ATF  Cleveland  Branch  where  he 
will  have  a  variety  of  duties,  including 
specialty  selling  of  camera  and  platemaking 
equipment  and  instructional  work  in  offset 
operation. 

“The  steadily  increasing  demand  for  off¬ 
set  camera,  platemaking  and  press  equip¬ 
ment  has  made  it  necessary  for  ATF  to 
add  to  its  offset  staff,”  states  Mr.  Heit¬ 
kamp.  “Our  experience  is  that  in  the 
graphic  arts  today  those  responsible  for 
production  are  more  and  more  realizing  the 
tremendous  advantages  of  the  combination 
plant  which  is  equipped  to  give  the  customer 
the  job  best  suited  to  his  needs  produced  by 
the  process  which  is  most  satisfactory  and 
economical.  In  other  words,  what  the  cus¬ 
tomer  is  interested  in  is  the  final  result  and 
not  the  means  by  which  that  result  is  ac¬ 
complished.” 

]»  a 

Changes  Name 

★  At  a  recent  meeting  of  the  Board  of 
Directors  of  the  Chicago  Graphic  Arts 
Federation,  Inc.,  the  name  of  the  organiza¬ 
tion  was  changed  by  amendment  to  Graphic 
Arts  Association  of  Illinois,  Inc. 

One  reason  for  the  change  was  that  the 
territory  covered  by  the  org^anization  was 
enlarged  in  1937  to  include  the  entire  State 
of  Illinois. 
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ability  he  might  have  been  a  wealthy  man. 
Instead,  he  was  content  with  the  bare 
necessities  of  life  and  preferred  to  share 
anything  beyond  those  necessities  with 
others  less  fortunate  than  himself. 

Mr.  August  Dome,  who  has  been  asso- 
dated  with  the  Carr’s  during  the  past  20 
years,  and  Mr.  Frank  Teagle,  Jr.  who  has 
been  with  them  from  three  to  four  years, 
had  relieved  Horace  Carr  of  the  anxiety  of 
business  during  the  last  three  or  four  years 
of  his  life. 

»  « 

I  PI  Personnel  Notes 

■k  Dwight  L.  Monaco  has  joined  the  sales 
organization  of  the  International  Printing 
Ink  Division  of  Interchemical  Corporation 
and  is  with  the  New  York  office. 

Before  joining  IPI,  Mr.  Monaco  was 
manager  of  the  printing  division  of  the 
Kalamazoo  Vegetable  Parchment  Co.  Prior 
to  this  association,  he  was  connected  with 
various  advertising  and  publishing  firms 
including  the  McGraw-Hill  Publishing  Co., 
Gardner  Advertising  Company,  Motor  Age, 
and  the  Chicago  Daily  News. 

Frank  Wright,  who  is  in  charge  of  the 
manufacture  and  development  of  litho¬ 
graphic  and  tin  printing  inks  for  the  East¬ 
ern  Division  of  IPI,  has  transferred  his 
headquarters  from  the  New  York  branch 
to  I  Pi’s  Brooklyn  factory. 

»  « 

Doyle  Joins  Vandercook 

★  Jack  Doyle  has  recently  joined  the  East¬ 
ern  sales  force  of  Vandercook  &  Sons,  Chi¬ 
cago.  He  will  serve  Vandercook  Proof 
Press  users  and  prospects  in  the  metro¬ 
politan  New  York  area. 

Mr.  Doyle  has  had  extensive  experience 
in  the  New  York  graphic  arts  field.  This  in¬ 
cludes  several  years  of  sales  promotion 
work  for  offset  spray  equipment  and  as 
sales  representative  for  MoCutcheon  Bros. 
&  Quality,  Inc.,  ink  manufacturers  of 
Philadelphia. 


Master  Craftsman  Passes  On 

★  With  the  death  of  Horace  Carr  recently, 
Cleveland  and  the  Middle  West  lost  an 
excellent  craftsman  and  master  typographer. 

Carr  was  born  on  a  farm  near  Erie,  Penn¬ 
sylvania,  and  at  an  early  age  became  inter¬ 
ested  in  printing.  Lacking  the  advantages 
of  a  formal  education,  he  educated  himself 
through  wide  reading.  Books  and  fine  prints 
were  his  fondest  possessions.  At  the  time 
of  his  death  he  possessed  one  of  the  most 
complete  private  collection  of  dictionaries 
in  the  world.  Bibliographers  and  lexicogn'a- 
phers  frequently  referred  to  his  collection 
for  definitions  of  old  or  rarely  used  words. 

Carr  came  to  Cleveland  in  1889  and  four 
years  later  established  his  own  business,  the 
Printing  Press.  In  his  plant  in  the  Caxton 
Building,  he  emulated  the  works  of  the 
masters  and  earned  an  international  reputa¬ 
tion  as  an  artist  and  typographer. 

Horace  Carr  lived  a  frugal  and  plain  life. 
Had  he  chosen  to  capitalize  on  his  fame  and 
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The  Encyclopedia  of  Ideas 

Beyond  Comparison  as  a  Practical  Idea  Stimulator 

Two  years  of  creative  effort  have  gone  into  the  production  of  this  truly 
remarkable  book.  It  is  a  whole  library  of  practical  material  for  the  ad¬ 
vertising  man,  printer,  typesetter,  layout  man,  artist,  and  advertising 
or  printing  student,  contained  in  one  volume  for  ready  reference. 

The  book  is  entirely  made  up  of  basic  material  to  act  as  a  stimulant 
to  the  creation  of  ideas.  Even  a  casual  glance  through  its  many  pages 
cannot  help  but  to  ignite  a  spark  that  will  flame  into  an  idea  for  a  cus¬ 
tomer.  No  person  owning  a  copy  will  be  able  to  look  through  it  once 
and  put  it  away  on  a  shelf.  It  will  always  be  kept  within  arm's  reach  for 
ready  reference. 


It  is  not  a  book  of  words  but  of  practical,  helpful  material,  prefaced 
only  by  a  few  pages  pointing  out  fundamentals  that  must  be  reckoned 
with  in  the  production  of  advertising  material.  From  there  on  the  pages 
are  devoted  to  actual  examples.  A  partial  list  of  the  many  sections  is 
as  follows: 


Layout  Fundamentals 
Type  and  Rules  in  Layout 
Business  Stationery 
Return  Cards  That  Really  Return 


Envelopes  that  Sell  the  Enclosure 
Style  Pages  for  House  Organs 
The  Commonplace  in  an  Uncommon 
Way 


Page  Size  11  x  17  Inches — PRICE  $20.00 

25%  Discount  Allowed  Schools 


Over  1,400  Ideas  and  Illustrations 
288  Colorful  Pages 
BeautifuHy  and  Durably  Bound 

Entirely  Printed  in  Two  Colors 

• 

Weighs  Approximately 
Eight  Pounds 


MAIL  THIS  COUPON  NOW 

GRAPHIC  ARTS  PUB.  CO. 

608  S.  Dearborn  St.,  Chicago,  III. 

Please  send  me  a  copy  of 

THE  ENCYCLOPEDIA  OF  IDEAS 
□  Check  is  attached.  □  Send  C.O.D. 

I  agree  to  pay  all  shipping  charges. 
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The  Ills  of  Obsolescence 

•k  “Many  careful  observers  in  the  Graphic 
Arts  believe  that  the  commonest  ill  from 
which  the  industry  suffers  today  is  a  dis¬ 
position  to  retain  old  and  obsolete  equip¬ 
ment  that  is  not  only  inadequate  for  present- 
day  production,  but  also  swells  operating 
expenses;  it  is  their  opinion  that  many  a 
printer  or  lithographer  could  cut  his  equip¬ 
ment  twenty-five  to  fifty  per  cent,  and  at 
the  same  time  materially  increase  his  prof¬ 
its.  Clinging  to  antiquated  equipment 
means  that  the  plant  must  rent  more  space 
than  is  necessary,  stand  insurance,  depre¬ 
ciation,  and  other  costs  on  machinery 
which  is  incapable  of  competing  profitably 
with  the  modern  equipment  that,  occupying 
half  as  much  space,  would  produce  far 
superior  work  in  far  less  time,  with  a 
lower  overhead  cost  and  a  greater  margin 
of  profit.  Price  structure  set  to  keep  obso¬ 
lete  equipment  busy  often  reduces  profit 
on  the  part  of  the  plant  that  does  have 
modern  equipment. 

“It  is  another  common  error  for  printers 
to  insist  upon  trading  in  equipment  that 
has  been  fully  depreciated  for  prices  which 
compel  its  resale,  setting  up  in  competition 
with  themselves  a  low  investment  plant 
which  is  a  detriment  to  the  business  as  a 
whole,  and  often  against  the  very  firm 
from  whom  the  second-hand  equipment 
came.” 

R.  V.  Mitchell 

’"Harris  Impressions” 

n  «c 

Index  to  Printing  Literature 

The  first  installment  of  an  important 
“Index  to  Graphic  Arts  Periodical  Litera¬ 
ture”  appeared  as  a  supplement  to  the 
April  issue  of  the  “Share  Your  Knowledge 
Review,”  the  publication  of  the  Interna¬ 
tional  Association  of  Printing  House  Crafts¬ 
men.  This  index,  prepared  at  great  expen¬ 
diture  of  time  and  effort  by  R.  Randolph 
Karch,  as  chairman  of  the  Craftsmen’s 
Research  Commission,  enables  one  to  locate 
in  an  instant  every  article  or  note  on  any 
aspect  of  printing  and  the  related  arts, 
which  has  appeared  in  any  American 
graphic  arts  periodical  during  recent  years. 

The  Index  is  published  and  thus  made 
available  to  all  Craftsmen  by  the  Educa¬ 
tional  Commission  of  the  International  As¬ 


sociation  of  Printing  House  Craftsmen,  of 
which  Douglas  C.  McMurtrie  is  chairman. 

It  is  being  printed  in  installments,  in  the 
form  of  separately  printed  and  bound  sup¬ 
plements  to  the  “Share  Your  Knowledge 
Review.”  The  parts  can  thus  be  easily  as¬ 
sembled  as  issued  and  bound  up  in  per¬ 
manent  form  when  all  have  appeared.  Pub- 
lication  of  the  Index  through  1940  will  be 
completed  during  the  calendar  year  of 
1941  and  the  entries  covering  the  1941  jour¬ 
nals  will  be  printed  early  in  1942. 

Each  article  or  note  is  referred  to  by 
an  abbreviated  code  which  indicates  publi¬ 
cation,  month,  year,  and  page  numbw.  A 
typical  reference  reads  thus :  GAM-7-3S-22. 

It  soon  becomes  easy  to  interpret  this  as 
indicating  “Graphic  Arts  Monthly,”  July 
(7th  month),  1935  (35),  page  22.  Refer¬ 
ences  to  other  journals  are  equally  simple 
to  interpret. 

The  files  of  “Graphic  Arts  Monthly”  are 
indexed  back  through  January,  1935. 

»  « 

Early  Maya  Printing 

★  Well  over  2000  years  ago,  in  Central 
America,  there  flourished  an  ancient  race 
known  as  the  Maya  people,  and  at  that  time 
so  many  years  ago  they  had  already  mas¬ 
tered  the  art  of  printing  by  using  clay 
blocks  to  print  crude  pictures  and  letters  on 
cloth  which  they  wove  by  hand. 

The  Middle  American  Research  Institute 
of  Tulane  University  of  New  Orleans, 
which  has  conducted  extensive  investiga¬ 
tions  into  the  Maya  peoples,  has  on  display 
in  its  museum  rooms,  examples  of  this  early 
art  of  printing. 

Aside  from  their  knowledge  of  printing 
the  Maya  are  recognized  for  their  distinc¬ 
tive  architecture,  the  outstanding  feature 
of  which  was  the  use  of  the  corbelled  arch. 

They  also  left  an  art  which  in  some 
measures  is  unsurpassed  in  world  history, 
for  the  Maya  were  without  peer  among 
early  people  of  the  earth  in  the  drawing  of 
figures  in  perspective,  and  were  truly  great 
sculptors. 

This  knowledge  of  art  is  clearly  evident 
in  the  hundreds  of  clay  printing  blocks 
which  have  been  uncovered  by  the  expedi¬ 
tions  sent  into  the  field  by  the  Middle 
American  Research  Museum,  all  of  which 
pieces  are  preserved  for  generations  to  come 
in  the  museum. 
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QlaAA^^ed  Adue/UiUMJCf 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  on 
a  one  time  order;  $1.00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING 


“DUMMIES  THAT  TALK”  by  Louis  E. 
Delson.  This  book  is  a  catalog  and  con¬ 
struction  guide  of  the  mechanics  of  Delson 
Patent  Formats.  The  24  samples  are  in¬ 
tended  to  show  new  and  tested  formats  that 
can  be  used  in  the  building  of  effective 
Selling  thru  Advertising  campaigns  by  the 
printer,  advertiser  or  advertising  agency. 
Send  $1  with  your  letterhead  to  Selling 
Thru  Advertising  CLINIC,  19  S.  Wells 
St.,  Chicago,  publishers  of  this  10x13  gold 
embossed,  cellophane  laminated,  flat  bound 
24*page  portfolio  of  tipped  on  dummies.  It 
will  be  promptly  mailed  post  paid. 


Increase  Your  Sales  40% 

You  can  do  it  with  “Door  Openers.”  Amaz¬ 
ing  NEW  Method.  No  question  about  re¬ 
sults.  Small  cost.  Send  25c  for  sample  and 
complete  plan.  Address  “Door  Openers,” 
Box  146,  Sta.  C.,  Toledo,  Ohio. 


ADVERTISING  ART  FANS 
Attractive  six  color  subjects.  Closing  out 
over  200.000  at  lowest  prices.  WEISS 
CALENDAR  COMPANY,  3692-96  East 
Forest,  Detroit,  Michigan. 


CREATIVE  Printing  Salesmen  Wanted  for 
each  trading  area  in  U.  S.  and  Canada. 
Selling  Thru  Advertising  Clinic,  19  South 
Wells  St.,  Chicago,  Ill. 


INVESTIGATE  —  Mail  Order  Selling. 
Dime  brings  copy  of  MAIL  TRADE  MAG. 
(Stevens  Point,  Wis.)  A  National  60  Page 
Monthly  for  the  Mail  Order  Trade. 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  2222,  Chicago. 


I 


MORE  PROFIT 

ON  YOUR  BINDERY  JOBS 


$TAPi»$ 

B  \  increase  THE  SCOPE 

\  Of  your  WORK 

1  12"  reach  pcniiilit 

I  Hide  scopeof work. 
/  Instantly  inler- 
L  changeable  sad* 

\  iisf  V  dleback  and  flat 

tables  furnished 
with  machine. 

In  Daily  Us$  by  TkaastuJs  of  Friaftrt  mid  PvWsAors 

4  STAPLE  SIZES  WITHOUT  {  1/4"  Vu" 

MECHANICAL  CHANGE  I  LEG  UNGTHS 


MECHANICAL  CHANGE 


LEG  UNGTHS 


1663  HADDON  AVE 


ACME  STAPLE  CO  .  CAMDEN.  N.l 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  Conditioning  and  Humidity  Control” 

B.  OFFEN  &  COMPANY 

608  South  Dearborn  St.  Chicago,  Illinois 


ANNOUNCEMENTS 


HEADQUARTERS  for  MOURNING  STA¬ 
TIONERY,  Paneled  cards.  Wedding  Invita¬ 
tion,  Informals,  Featherweights  &  Vellum 
cards.  Religious  &  Sympathy  cards,  Xmas 
fancy  blanks.  M.S.House,363  Canal  St.,N.Y. 


TAUBER-TUBE 


TAUBER-TUBE  TAUI 

Colorful  plastic  tube  bind-  BINE 
ing  —  8  colors  —  9  binding  ..  ^  ^ 

8t.vles  —  Diameter  sizes 
3/16".  Va".  5/16",  binding 

1"^  from  V4. 
Free  Licenses 

•  200  HUDSON  STREET 


TAUBER  ROYAL 
BINDING  RING 

Inexpensive  new  plastic  ring. 
Red.  white  and  blue.  Special 
binding  styles.  Dia.  sizes 
from  % "  to  1". 


NEW  YORK  CITY 
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BINDING  SCREWS 

ALUMINUM  and  BRASS 

All  sizes  in  stock  for  prompt  shipment. 
Lowest  prices.  (Price  list  on  request.) 

R.  S.  RUGGLES  &  CO.,  Inc. 

6  Varick  Street  New  York,  N.  Y. 


HALFTONE  C\m 

es-es-loo  liiv^  \i 

LINE  CUTS^ 

On«  MM 


ENCRAVINO 

WHEATON.  I 


ANNOUNCEMENTS,  BLANK  STOCK 
AND  THERMOGRAPHY 


BLANK  STOCK  —  Weddings,  Panelled, 
Round  Corner,  Featherweights  and  Vellum 
Business  Cards  at  lowest  prices.  Thermo- 
graphed  Invitations  including  stock,  $2.50 
PER  100  SETS.  Free  Samples.  United 
Process  Corp.,  43  W.  27  St.,  New  York. 


ART  ADVERTISING  BLOTTERS 


STEP  UP  your  Blotter  sales  with  GOES 
ART  ADVERTISING  BLOTTERS.  17 
gorgeous  girl  subjects  NOW  ready.  Write 
TODAY  Tor  NEW  Blotter  Supplement. 
GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicago 
53B  Park  Place,  New  York 


ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuts  blocked  min .  . . 

Halftones  blocked  2"x3" —  Q|1^ 

65.  85  screen .  W  W 

Coast  to  Coast  Daily  Mail  Order  Sendee 
ARTISTIC  PHOTO  ENGRAVING  CO. 
40  West  22nd  St.  New  York.  N.  Y. 


AmcRicnn 
PHOTO  -  cncR  AVI  no  CO. 

1304-06  RACE  ST.  PHILi.  RA. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


TOQ  DETAILS  lONC  ZINC  CUT 
LETTERING  *  ILLUSTRATION 


LEDARE 

417  SOUTH 
OlAStOSH  ST 
C  M  IC*«  O 


BARGAINS  FOR  PRINTERS! 


$10,000  stock  of  Advertising  Goods  to  be  sold  at 
twenty-five  cents  on  the  dollar! 
1.000.000  Litho  Pictures,  2x3",  20  designs. 
1.000.000  Fancy  Cards,  colors,  7x8 14  ". 

800.000  Round  Comer  Cards,  2x3  %  ",  India. 
500.000  Litho  Picture  Tip-Ons,  many  sizes. 
300.000  Attractive  Mailing  Carts,  3 14  x6  H  " 
200,000  Monthly  Mailing  Polders,  12  designs' 
250.000  Calendar  Backs,  several  sizes. 

200.000  Religious  Tip-Ons.  4x6"  Asst  designs. 
200,000  Football  Players,  Blotters  &  Cards. 

Many  other  Close-out  Bargains. 

Write  for  Free  BuUetin  and  Xmas  Catalog! 
FANTUS.  440  North  Wells  St..  CHICAGO 


BINDERS— LOOSE  LEAF 


NEW  FLEXIBLE  Post  Binder.  Compact 
Current  or  Permanent.  Write  today  I  j.  K. 
Loose  Leaf  Bindery  Co.,  6(38  South  Dear- 
born  St.,  Chicago. _ 


BINDERS  CEMENT 


Hove  You  Tried  AMSOL 

A  Colorless  Flexible  Cement  for 
Padding  -  Tipping  -  Binding 
Applies  Cold  -  Dries  Quickly 
No  Thinning  Necessary 

Griffin.  Caapliell,  Hayes,  Walsh,  Inc. 


50  East  21st  8t. 
New  York  City 


536  South  Clark  8t. 
Chicago 


'OMHiTi  An  Sckhcb 


BOOKS 


$1  BOOKLET  "How  to  Re-grain  Litho¬ 
graphing  Plates  Correctly”  for  only  SO 
cents.  Monarch  Precision  Machinery  Build¬ 
ers,  Washington  at  Sharp,  Spokane,  Wash. 


Etchiiigs*Halftones  8r£95£ 


VVrife  for  lllij^lratr;<i  Price  List 

N  E-A  ENGRAVING  SERVICE 

P  O  Box  163  •  Indionapoln,  Indiono 
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BUY  SMITH'S  "SAFETY"  FOUNTAIN  BRUSH 

Actually  savea  tiz  oi>erationa  OTcr  old  method.  Flow  controlled  by  prenliif 
index  linger  on  plunger.  Brass  Fountain  indestructible.  Brush  can  be  replaced 
when  worn.  Carried  in  Stock  by  American  Type  Founders  Sales  Oorp.,  and 
Reputable  Supply,  Ink  and  Paper  Houses  Only. 

Price  $6.00  Complete.  Sares  Labor.  Time,  Waste  —  Non-BxplosiTe 
Hannfaetuzed  by  Francis  X.  Smith  Company,  952  E.  93rd  St.,  Brooklyn,  N.  V. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitchine  Wire,  Service  and  Sup- 
pUes.  Henry  L.  Weber  Co.,  710  Vy^.  Jack- 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  CuttiM  £<iuip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  CARDS 


45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.#  409  Lafayette  St.# 
New  York#  N.  Y. 


SELL  3-COLOR  BUSINESS  CARDS 
for  1 -color  price.  One  run.  Big  demand 
builds  quick  business.  Samples  3c. 
COLORPRESS,  2025  Temple,  Detroit 


BUSINESS  CARDS  AND  SOCIAL 
ANNOUNCEMENTS  (Raised  Printing) 


100  Wedding  Invitations _ $2.75 

1000  Business  Cards _ $2.00 

New  Type  used  for  every  job.  Finest  qual¬ 
ity  Stock  used.  Complete  line  of  Thermo- 
graphed  Business  and  Social  Announce¬ 
ments.  Samples  free.  American  Business 
Card  Co.,  142  W.  24th  St.#  New  York  City. 


n  1  n  A  COMPLETE  FONT  OF  1 
J  THESE  MONOGRAMS  FREE 

I  ^  ]  Send  for  Circular  with  all  details 

M  y  Business  Cards  35c.  per  1000 
1  r  Wedding  Invs.  35c.  per  cab.&  up 
Bar.  Cards  $2.25  per  IM  sets  &  up 
BIRTH  ANNOUNCEMENTS-MOURNING 
CARDS  -  ORDINATION  INVITATIONS 
XMAS  CARDS.  ETC.  .  FINEST  LINE  OB 

V  HEBREW  NEW  YEAR  CARDS 
Brenner  Paper  Products,  Inc. 

26-32  West  17th  St.,  New  York.  U.  S.  A. 
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BUSINESS  &  SOCIAL 
THERMOGRAPHY 


100  "LIN  WEAVE  WEDDING  INVITA¬ 
TIONS"  $3.00.  Finest  Quality  Raised  Print¬ 
ing.  Permanent  Finish.  Same  day  mail 
service.  1000  Thermographed  business 
cards  $2.25  complete.  Satisfaction  guar¬ 
anteed.  Business  sample  booklet  free. 
E\/CD|  ACT  Process  Printing  Co. 
Cy  CIVLMd  I  27W.24thSt..N.Y.C. 


BUSINESS  OPPORTUNITIES 


SELL  YOUR  PLANT! 

Have  cash  buyers  interested  in  good  plants. 
Strictly  confidential  —  LIQUIDATIONS 
OUR  SPECIALTY,  ANYWHERE. 
PRINTCRAFT  REPRESENTATIVES 
.  305  Broadway,  New  York,  N.  Y. 


MAIL  ORDER  business  is  printers'  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


MONOTYPE  COMPOSITION  PLANT 
for  sale.  Large  New  England  city.  Terms: 
'Cash  and  mortgage.  Real  opportunity  to 
get  into  a  going  business.  Box  1128, 
G.A.M.,  608  S.  Dearborn  St.,  Chicago. 


FOR  SALE  —  Publishing  and  Printing 
Plant  in  midwest.  Good  location  and  equip¬ 
ment.  About  $7,000  will  handle.  Box  1136, 
G.A.M..  608  S.  Dearborn  St.,  Chicago. 


50-YEAR-OLD  Printing  Business.  Mod¬ 
ern  plant,  fine  prestige,  money  maker. 
Michigan  city  of  70,000._  H.  A.  Tyler, 
broker,  Kalamazoo,  Michigan. 


SMALL  JOB  PLANT  for  sale  by  widow, 

I  established  22  years,  doing  nice  business. 

1  Mrs.  Arthur  Hart,  Billings,  Mont. _ 

SMALL  JOB  SHOP  in  dry  cKmate  of 
S.W.  Box  1129,  GAM,  608  S.  Dearborn. 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  cheek  for  $2.27  to 
GRAPHIC  ARTS  MONTHLY 


CALENDAR  PLATES 


J«r  Md  Brush  FREE  wHh  your  first  ordor 
S  S  Artist  Rabbcr  Comtat.  Nationafly 
snad,  3  gradas:  Light,  Madium,  Haavy.  $2.75. 
par  gaL  postpaid.  For  Friskats  usa  S  S  Spa* 
cid  Friskat  CanMat.  $3.50  par  gaL 


^  RUBBER  CEMENT  CO. 

/  MJg  No  Halsted  St.  CHICAGO.  I LL. 


CALENDARS 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen¬ 
dar  Co.,  3696  E.  Forest  Av.,  Detroit,  Mich. 


CALENDAR  HEADQUARTERS  FOR 
Printers,  150  designs  as  low  as  $2.35  per 
100  with  pads  attached.  Samples  $1.50. 
Ergang  Co.,  322  Spruce  St.,  Philadelphia. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinde  St.,  Chgo. 


CALENDAR  PADS 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment,  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McClcery 
Co.,  Manufacturers,  Washington,  Iowa. 


Zinc  CTCHincs 
ond  HRLFTOnCS 

”"95^ 


NEW  CATALOG 


HHI  READY  TO  PRINT 

CALENDAR  PLATES 


I 


318  designs — new  modern  treatments— old 
favorites.  Yearly — single  months — 3  at  a 
glance — 18  months — 2  years  at  a  glance.  The 
most  complete  selection  of  practical  easy 
to  read  calendars.  Almanac  plates  ready  to 
print — accurate  —  authentic  —  informatiT^ 
Send  25^  for  the  37th  catalog  we  haTei^ 
sued  in  over  75  years  of  service  to  printers. 
Credit  will  be  given  on  your  first  order, 

Sene/  hr  catalog  today  I 


THE  FRANKLIN  COMPANY 

822  W.  Van  Buren  St.,  Chicago,  Illinois 


CAMS  REMILLED 


Cams  Remilled — C&P  Parts — Steel  Chases 
Manufacturers  of  “Ever  Ready”  Paper 
Cutter — Dealers  in  printing  machinery. 

EVER  READY  MACHINISTS,  INC. 
137  W.  19th  St.  W Atkins  9-7142  New  York 


CARBON  PAPER 


\A/ U  have  a  Car- 

yy  n  ^  I  •  bon  Paper  problem? 

Let  IMPERIAL  give  you  the  answer.  One 
of  America’s  foremost  manufacturers  of 
carbons  for  every  commercial  use. 

CARBON  PAPERS  A  uf  TYPES 

Pencil  Carbon,  One  Time  Carbon 
Striped  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 
IMPERIAL  guarantees  better  quality,  long- 
lasting  economy.  Expert  technicians  will 
be  glad  to  advise  you  on  your  problems. 
Samples  and  prices  without  obligation. 
PEERLESS-KEY  IMPERIAL  MFC.  CO. 
Factory:  401  Mulberry  St.,  Newark,  N.  J. 
Branches:  321  Broadway,  New  York  City 
179  W.  Washington  Blvd.,  Chicago,  III. 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  'Carbon  'Co.,  Inc. 

96  Anderson  Ave.,  Rochester,  N.  Y. 
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CHRISTMAS  CARDS 


"DISTINCTION  PLUS"  50  for  $rs,  one 
gauge,  30c  box.  Selling  helps  galore.  Sam¬ 
ple  Free!  Also  America's  finest  $1  boxed 
assortments.  Evers,  5156G  Simonson,  Elm¬ 
hurst,  N.  Y. 


2  DIFFERENT  ASSORTMENTS 
50  for  $1.00  Line — 25c  box.  Closing  out 
25,000  Boxes.  Last  Call.  Act  Promptly. 
A.  B.  Plateless  Co.,  243  Canal  St.,  N.  Y.  C. , 


COMMENCEMENT  INVITATIONS 


COMMENCEMENT  and  Wedding  Invita¬ 
tions  at  low  prices.  Name  cards,  $1.00  per 
thousand  and  up.  Sanmles  on  request.  U.  S. 
Announcement  Card  Co.,  Inc.,  116  W.  14th 
St.,  New  York  City. _ 


COMMERCIAL  STOCK  CUTS 


STOCK  CUTS  for  inexpensive  illustra. 
Our  FREE  catalog  contains  thousands.  Ad¬ 
vertisers  and  Printers  get  your  copy  today. 
Brouillet  Synd.,  30  E.  Sup.,  Duluth,  Minn. 


"A  Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  on  your  letterhead  for  catalog.  HUX 
CUTS,  Dept.  3,  11  W.  42nd  St.,  New  York. 


CEMENT-PRESS  &  FOLDER  TAPE 


OVERLAPPING  Printing  Press  and  Folder 
Tapes  cemented,  ready  to  run,  in  two 
minutes  with  May's  Rapid  Tape  Cement. 
Eliminates  sewing.  Unaffected  by  heat  or 
moisture.  Send  $1.00  for  large  tube.  May 
Chemical  Works,  902  Larrabee  St.,  Chicago. 


CONTINUOUS  FORMS— 
SALESBOOKS 


MAKE  EXTRA  PROFITS  selUng  Rotary 
Printed  Manifold  &  Salesbooks,  Register 
Forms;  Exclusive  deal  for  Printers.  E.  R. 
Salesbook  Co.,  Inc.,  398  Jackson  Ave., 
Bronx,  New  York. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 
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Largest  and  most  complete  line  of 
HEBREW  NEW  YEAR  CARDS  for  Printing. 
Blank  Cards,  Folders  and  Greeting  Cards. 

HEBREW  PUBLISHING  COMPANY 
77-79  Delancey  St. _ New  York  City 


CARD  CASES 


SELL  PRINTING.  Build  business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  Calif. 


INCREASE  printing  orders  with  our  long 
wearing  leatherette  card  cases.  As  low  as 
234c.  Send  for  price  list.  Craft  Card  Case 
Co.,  64  W.  30th  St.,  New  York,  N.  Y. 


VARIOUS^  STYLES;  different  qualities, 
different  prices;  some  as  low  as  $3.50  thou¬ 
sand.  Simmons,  325  East  Fifth  Street, 
New  York,  N.  Y. 


CARD  CONTAINERS 


CELLULOID  or  paper;  any  size;  printed 
or  plain.  C.  S.  Mercer  Co.,  Plainfield,  Ind. 


cuTS^cSr 

LOW  POSTPAID 


coeimn  rrt  mid  cvt  sumci 


I^^^^^O^HALFTONES  ||  | 

P.O.  BOX  524  7  V  INDIANAPOLIS, IND.  ■■  f 

SUPERIOR  SERVICE  ll 


Tpmmtu  Etchings 


OR  Halftones 

mmTumei  m-lmm  mio 


NATIONWIDE  ENGRAVERS 


TYLER .TEXAS 


CARDS  (HEBREW  NEW  YEAR) 


The  Reliable  3  Disk  Cam  wickersham 

Over  14,000fl00  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-psu«llel 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached  and  another  reglet  or  slug  Is  required, 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


G.  HELM  US  &  SON,  Inc.  Lar^re  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUTS 


LITTLE  BLACK 
fir  WHITE  CUTS 

(Inexpensive)  helpful, 
add  zip  and  verve  to 
text  for  small  ads.  cir¬ 
culars.  blotters,  house 
organs,  booklets,  an¬ 
nouncements,  etc.  Send 
TODAY  for  FREE 
PROOFS.  B«W  (B) 
CUTS.  232  N.  High 
8t.,  Columbus.  Ohio. 


CUTS  (TYPE  CAST) 


Type  Cast  Cuts 

A  full  line — for  Automo¬ 
biles.  Oil  Products.  Fed¬ 
eral  Agencies  and  many 
others.  Special  designs 
made  to  order.  Write  for 
proof  sheets. 

Sterling  Type  Foundry,  Vermontville,  Mich. 


CUTTING  DIES 


MR.  PRINTER  - —  you  sell  Printing  Im- 

{ressions.  There  is  more  profit  in  Cut-Out 
mpressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. _ ' 

MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  ^ess.  Phone 
or  mail  sample  for  estimate.  Kay  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 

STEEL  RULE  DIES  that  are  accurate, 
dependable.^  75c  up.  Quick  Service.  Free 
die-cutting  instructions  with  dies.  Riteway, 
1617  E.  42nd  St.,  Kansas  City,  Mo. 

STEEL  RULE  DIES  $1  up,  for  Labels, 
cutouts,  gaskets,  paper  boxes,  etc. 

LYLE  HAGEL,  171  Stanley,  Peoria,  Ill. 


DIES  (STEEL  RULE)  DIE  CUTTING 
for  printers  and  display  manufacturers,  etc. 
for  75c  up.  We  are  also  equipped  with  an 
art  dept,  to  handle  preliminary  and  finished 
art  for  displays,  etc.  Over  night  service. 
D.  G.  STEEL  RULE  DIE  MFG.  CO., 
114  W.  27th  St.,  New  York. 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. _ 

DISPLAY  SIGN  EASELS,  all  sizes.  Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  Easel  Co.,  324  E.  3rd,  Cincinnati. 


ENGRAVED  &  PROCESS  WEDDINGS 

FREE  BRIDE'S  BOOK 

of  Wedding  Memories  with  wedding  order.  A 
beautiful  leatherette  bound  and  richly  embossed 
book  6%x8  inches,  with  36  illustrated  pages 
containing  all  information  of  wedding  ceremony 
and  all  attendant  activities.  A  book  the  bride 
will  cherish  as  long  as  she  lives.  Write  for  full 
information  of  this  offer  and  how  you  can  ob¬ 
tain  an  actual  book  FREE  too. 

ACE  ENGRAVING  A  EMBOSSING  CO. 
422  South  Dearborn  St.  Chicago,  III. 


ENGRAVED— WEDDINGS,  ETC. 


FREE  SAMPLE  OFFER 

New  attractive  sample  port-folios  now  ready 
—complete  line  GENUINE  ENGRAVED 
or  EMBOSSO — PROCESS  wedding  sam¬ 
ples — ^also  enclosures,  formal  and  informal 
cards  —  lowest  prices  —  liberal  discount — 
Samples  FREE  to  established  printers. 
WRITE  on  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  EW-6,  4130 
Belmont  Ave.,  Chicago,  Ill. 
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JOB  PRESS 
EQBIPMENT 


Radius-SHp-Proof 
imiLllIIfnll  Gauge  Pins 


One  Doz. 


Morgan 


EXPANSION 


I 


"COWAN"  1 

Perforating  ^  ^  _ 

Gripper  ^  \  m 

Only  12  Point  Space  Required! 

Print  and  Perforate  at  same  time.  No  plungers  to 
deposit  ink  on  tympan.  Will  not  sever  draw  sheet. 
Will  not  cut  rollers.  No  additional  make-ready. 
Grooved  Impression  Bar  is  locked  in  form.  Perfect 
register.  No  dust  to  fill  draw  sheet.  No  stopping  to 
change  packing. 


ROLLER  TRUCKS 

Maintain  the  same  diameter  as  your 
rollers — in  all  kinds  of  weather — under 
ail  pressroom  conditions.  Prevent  rollers 
from  sliding  over  ink  plate  and  form. 
Will  also  keep  type,  rules,  and  cuts 
from  sinking  into  soft  rollers. 

- 1 - b  Pat.  2035164 


Please  state  type  of  press  to  be  fitted 
when  making  Inquiry 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

Park  W.  Cowan 

P.  O.  Box  216  Hollywood,  Calif. 


ENVELOPE  PRINTING  PRESS  (Auto) 

LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — lOM  to  18M  per  hour.  Be¬ 
ing  used  by  U.S.  Govt.  prtg.  office.  Post 
Mtg.  Works,  671  Diversey  Pkwy.,  Chicago. 


_ ENVELOPES _ 

10c  IN  STAMPS  brings  32  pp.  MONEY 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 

FOR  SALEl — 10x15  Stereo  Casting  Box 
almost  new,  $30.  Atlas  Tag  Company, 
Neenah,  Wisconsin. _ 

8x12  GORDON  PEDESTAL  Speed  Con¬ 
trol  and  Motor.  Turner  &  Porter,  Inc., 
1233  Main  St.,  Buffalo,  N.  Y. 


AMSCO  CHASES 

Electric- Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 

31-31  48th  Ave./Long  Island  City,N.Y. 

Sold  by  All  Dealers 


EQUIPMENT  FOR  SALE 

Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 
USED  PRINTING  Machinery  for  com¬ 
posing  room  and  bindery.  Many  like  new, 
completely  rebuilt.  Terms,  tra'de.  What 
do  you  need?  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  New  York. 

PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprigh^rain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 
FOR  SALE — 28"  Rosco  punch  with  13 
heads.  Excellent  condition.  The  Ledger, 
Gaffney,  S.  C. 


Challenge  Drill,  A.C.  motor,  3  Punching 
Machines,  current  model  2614"  C  &  P 
Craftsman  Cutter,  Kluge  Craftsman,  3 
Model  B  Kelly  Presses.  Non-rebuilt  or  re¬ 
built  to  factory  standards  and  guaranteed 
AS  NEW. 

TYPE  &  PRESS  OF  ILLINOIS 

220  South  Jefferson  CHICAGO 
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DESIRABLE  EQUIPMENT  ^^^and^guaranteed'*’^ 


1 — Miehle  Vertical 
1 — Miller  Simplex 
3 — Model  B  Kelly  Presses 
14 — 8  X  12 — 10  X  15 — 12  X 
18  0  &  P  Presses 
Model  B.  Clereland  Folder 


Hand  Lever  and  Power 
Paper  Cutters 

2 — 14  %  X  22  C  &  P  Auto. 
Units. 

4 — Smythe  Sewing  Mchns. 

8 — Portland  Punch.  Mchns. 


1 — No.  2  Kelly  Press 
10 — No.  2-3-4-5-7  Boston 
Stitchers 

1 —  10  X  15  C  &  P  Rice 
Unit 

2 —  12  X  18  Kluge  Units 


Large  stock  printers’,  bookbinders’  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  MACHINERY  CORPORATION  •  135  West  20th  Street,  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 


Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1041,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


M-24  PRESS 

and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


THOROUGHLY  REBUILT  Kelly  B; 
automatic  feeder  and  blower,  oversized  cyl¬ 
inder,  auxiliary  distributor  and  extension 
delivery ;  new  press  guar.  Pinnow  &  Craig 
Ptg.  Mchy.  Co.,  298  Broadway,  New  York. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $78.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


Linotype  -  Intertype  Machines 
Bought  -  Sold  -  Rebuilt 
Linotype  Repair  Service  Co. 
27  W.  24th  St.,  New  York,  N.  Y. 


FULL  AUTOMATIC  Clamp  Power  Cut¬ 
ters,  32",  38",  40"  with  electrical  equip¬ 
ment — fully  guaranteed — ^J.  Gus  Liebenow, 
608  S.  Dearborn  St.,  Chicago,  Ill. 


Model  V45  Miehle  Vertical 
12x18  Craftsman  Kluge 
Late  Style  Model  8  Linotype 
Miller  Universal  Saw  Trimmer 

THE  M.  L.  ABRAMS  CO. 

1 639  Superior  Ave.,  Cleveland,  O. 


EQUIPMENT  FOR  SALE 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  40  West  15  St.,  New  York. 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  parts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


Router 

Simplest  in  operation — quick  to  lock  up- 
precision  equal  to  big  machines.  $28.50.  Pio¬ 
neer  Mfg.  Co.,  1232  Jackson  St.,  Toledo,  0. 


1 — 12x18  STEREOTYPE  Equipment  Co. 
Casting  Box,  practically  new,  complete, 
ready  to  operate,  $90.  Box  1126,  Graphic 
Arts  Monthly,  Chicago. 


FOR  SALE 

2/0  Miehle  Automatic  Press, 
late  serial  number. 

Kelly  Presses — No.  2 — Style  B. 
Miller  Presses  —  Simplex  and 
Major. 

No.  4  Miehle  Swingback  Unit. 
Miehle  Vertical  and  Kluge. 
40»-44''-64''  Seybold  Cutters. 
Cleveland  Folders  Models  B-E-0. 
Brackett  Safety  Trimmer. 
Linotypes — Models  5  -  8  -  14. 
Model  C  Intertypes. 

3  Model  14  Linotypes — serial  num¬ 
ber  over  44,000. 

Northern  Machine  Works 

Marshall  &  Jefferson  Streets 
Philadelphia,  Pa. 


1/ 
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HOOD 

FALCO 


FOR  DELIVERY  direct  from  floor  where  now  operating: 
1 — 3/0  62"  Two-color  Miehle  with  Berry  automatic  lift. 
(Could  substitute  Dexter  or  Cross  Feeder.)  Also  2 — 5/0 
Special  Miehles — 68",  with  feeders  and  extension  deliv¬ 
eries.  These  units  located  in  Chicago,  III. 

Also  These  Machines  and.  Others  Are  Ready  for  You 


CYLINDER  PRESSES 

6/0  Two'color  Miehles — Bed  Size  52  x  70. 

be  equipped  with  Dexter  Suction  Feeder 
>id  Extension  Delivery  if  desired. 

5/0  Two-color  Miehles — Bed  Size  51  x  65. 
Extension  Deliveries  and  Feeders. 

1/0  Two-color  Miehle — Bed  Size  43  x  56. 
Extension  Delivery — with  Dexter  Suction  Pile 
Fe^r  if  desired. 

5/0  Single-color  Miehles  46  x  65.  Extension 
Delivery — with  or  without  Dexter  Pile  Feeder. 

2/0  Single-color  Miehles  43  x  56.  Feeders 
and  Extension  Deliveries. 

No.  1  Miehle — Bed  Size  39  x  53.  Complete 
with  Suction  Feeder  and  Extension  Delivery. 

No.  2  Miehles — Bed  Size  35  x  50. 

No.  3  Miehles — Bed  Size  33  x  46.  Equipped 
with  Suction  Pile  Feeder  and  Extension  Delivery. 

4/4R  Miehles — Late  Serial  Numbers.  Dexter 
Feeder  and  Extension  Delivery — Bed  Size  30  x 
41— Also  Handfed. 

4/3R  Miehles — Units  and  Handfed.  27  x  41 
Sheet. 

Pony  Miehle  automatic  high  speed  unit. 
Dext.  Swing  Feeder,  sheet  22  x  34. 

Pony  Miehle — Units  and  Handfed.  22  x  34. 

4/3  Babcock — Late  Style  Press.  With  prac¬ 
tically  new  Dexter  IF  Feeder  and  Extension  De¬ 
livery — Bed  Size  28  X  41. 

No.  12  Babcock — Bed  Size  47  x  66. 

No.  10  Babcock — Bed  Size  41  x  55. 

4/3  Babcock — Bed  Size  28  x  41 . 

No.  7  Babcock  Cutters  and  Greasers — Bed 
Size  36  X  52. 

6.  U.  Premier — Bed  Size  43  x  52.  With 
Dexter  Feeder  and  Extension  Delivery. 


HIGH  SPEED  AUTOMATICS 

Miller  Two-color — Bed  Size  281/2  x  38.  Sheet 
Size  25  X  37  V2 — Completely  Rebuilt. 

Chandler  &  Price  14V^  x  22  Craftsman  Auto¬ 
matic  units.  Feeds  onion  skin  to  thick  board. 

Miller  Simplex — Bed  Size  20  x  26.  Completely 
modernized  with  latest  type  overhead  tape  de¬ 
livery  and  heavy  cylinder. 

Miehle  Horizontal — Late  Type.  Completely 
Rebuilt.  22  x  28  Sheet. 

Miehle  Vertical — Model  36.  Several  always  in 
stock.  131/2  X  20. 

Kelly  No.  2 — Sheet  size  24  x  35.  Complete 
with  Reloading  Device  and  Auxiliary  Roller. 

12x18C&P  Kluge  Unit. 

1 3  X  20  Miller  Highspeed  Swing  Feeder. 

Kelly  Model  B — 17  x  22.  Expertly  Rebuilt — 
always  in  stock. 

JOBBERS 

Model  "J"  Laureate.  14  x  22  John  Thomson. 
12  X  18  Chandler  &  Price  New  Series.  Miller 
Feeders.  10  x  15  Chandler  &  Price.  Kluge  or 
Miller  Feeders. 

TYPESETTING  MACHINERY,  ETC. 

One  "C"  Intertype.  Two  "B"  Intertypes.  Two 
"8"  Linotypes.  Monomelts.  All  Completely  Re¬ 
built. 

20"  Brackett  Trimmer.  Model  B-4. 

44"  Seybold  Dayton  Automatic  Clamp  Cutter. 

2  Fuchs  &  Lang  Bronzers.  Sizes  40  and  54 — 
One  with  Hollingsworth  Conveyor. 

Folders.  Saws.  Perforators.  Punches.  Patent 
Base  and  Hooks. 


HOOD-FALCO  CORPORATION 


New  York  Office:  225  VARICK  ST. 
Tel.  Walker  5-1554 


Chicago  Office:  343  SO.  DEARBORN  ST. 
Tel.  Harrison  5643 


Twenty  years  of  experience  in  supplying  fine  rebuilt  machinery  to  Printers,  Boxmakers 
Md  Typesetters.  Our  guarantee  is  your  absolute  assurance  of  Perfect  Performance 

and  Maximum  Production. 


50"  C&P  Auto.  Clamp  Cutter. 

34"  Diamond  Power  Cutter. 

Kluge  12x18  C&P  Unit. 

Cleveland  Folder  25x38,  Cont.  Feeder. 
Miehle  Horizontal,  Straight  Line  Del. 
22x34  Miehle  Automatic  Unit. 

Miehle  Pony;  Miehle  No.  4,  2R. 

Kelly  B  Special;  Kelly  A  13x20. 
Intertype,  2  Magazines,  $575.00. 

• 

ABC  MACHINERY  WORKS 

566  West  Randolph  St.  Chicago,  111. 


EQUIPMENT  FOR  SALE 

METAL  FEEDERS  for  Linotype  or  Inter* 
type,  all  kinds,  to  feed  hot  metal  or  long 
ingot  bars.  The  new  Reid  Hot  Metal  Feeder 
$95  will  swing  out  of  way  to  clean  well  or 
remove  plunger,  all  weight  goes  on  column, 
loosen  one  set  screw  and  can  lift  Reid 
Feeder  off  machine.  We  have  all  kinds  of 
Metal  Feeders,  buy — sell — trade,  write  us 
your  needs.  William  Reid  Co.,  2271  Cly- 
bourn,  Chicago. _ 

USED  hand  and  pow.  presses.  Cutters, 
pony  fonts,  ink,  paper,  cuts,  slugs,  spaces, 
comp,  equipment.  Bulletins.  We  buy  shops. 
Bradshaw,  3214-G  Huron,  Chicago. _ 

NEW  AND  USED  Equipment — Many  ex¬ 
clusive  items.  You  can’t  buy  right  till  you 
get  our  free  catalog  and  list.  Missouri- 
Central  Type  Foundry,  Wichita,  Kans. 

LINOTYPES,  1  Model  8  and  1  Model  5, 
reconditioned  and  guaranteed.  New  and 
used  parts  and  supplies.  G.  S.  Loring  & 
Co.-,  470  Atlantic  Ave.,  Boston,  Mass. 


FOR  BETTER  VALUES 

World's  Largest  Stock  of  Used  and 
Rebuilt  Linotype  and  Intertype  Ma¬ 
chines. 

Large  Supply  of  Typesetting  Parts 
carried  in  stock. 

Complete  Line  of  Composing  Room 
Equipment. 

Complete  Plantu  Outfitted 
Exporta  Our  Specialty 
Appraisers  and  Liquidators 


LINOTYPE  SUPPLY  COMPANY 

Established  1914 

335  Canal  St.  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  pr(A- 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 
COMPLETELY  REBUILT  and  guaran¬ 
teed.  All  sizes  iob  presses.  Miller  units, 
Kluge  unit,  Kelly  presses.  Verticals,  John 
Thomson  presses,  paper  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  1S4 
W.  26th  St.,  New  York  City. 

FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  "See  Ryan  before 
buyin’.”  E.  G.  Ryan,  729  S.  Dearborn,  Chgo. 
SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  “Really  Rebuilt’’— 
LOW  Prices — Terms,  Johnson  Ptg.  Equip- 
ment  Co.,  Dept.  E,  Kalamazoo,  Mich. 
MODEL  B  Cleveland  Folder  with  Cleve- 


Rebuilt  Machinery 

Guaranteed  Equal  to  New 

2  Miehle  Horizontals,  22x28. 

2  12x18  Kluge  Unita. 

1  Model  K  Cleveland  Folder. 

2  Model  O  Cleveland  Folders. 

1  Model  189A  Dexter  Jobber,  39x52 
with  Cross  Feeder,  parallel  16  and 
parallel  32. 

Large  Stock  Linotypes,  Intertypes, 
Monotypes,  Cutters,  Cylinders,  etc. 

Payne  &  Walsh  Corp. 

82  Beekman  St.,  New  York,  N.  Y. 


land  pile  feeder,  double  letterhead  and  all 
attachments.  Thoroughly  rebuilt.  Late  ser¬ 
ies.  Others.  Box  1109,  GAM,  Chicago. 


FOR  SALE  —  Goss  Comet  and  Duplex 
Model  E.  Flatbed  Newspaper  Presses. 

JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street  New  York  Gty 


WESEL  Process  Camera  20"  with  metal 
stand,  Macbeth  lights,  etc.,  excellent  condi¬ 
tion.  Lincoln  Engravers,  Inc.,  Ft.  Wayne, 
Indiana. 


Economical!  Fast  service! 
Buy  any  amount  any  width 
from  6  pt.  thru  24  picas: 

6  pt.  Reglet  $1.63  per  50  yd.  bundle 
12  pt.  Reglet  $1.75  per  50  yd.  bundle 
24  pt.  Reglet  $1.50  per  25  yd.  bundle 
36  pt.  Reglet  $0.75  per  10  yd.  bundle 
AMERICAN  WOOD  TYPE  MFO, 
618  8.  Dearborn,  Ohgo.  270  Lafayette, 


CO.  . 
N.  Y.  0. 
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HEIDELBERGS —  QAI  F 

ew  and  Factory  Rebuilt,  with  I  Iv  k  Li 


New  and  Factory  Rebuilt,  with 
new  press  guarantee.  Also  other 
makes,  thoroughly  rebuilt.  Mod¬ 
erate  prices.  Easy  terms. 

Htidciberg  Printing  Machinery  Corp. 
228  East  45th  St.  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


for  SAL£^10,000  L.B.H.  Stokes  & 
Smith  single  color  rotary.  Good  running 
condition — 2  sets  roller  stocks — electric 
throwoff,  14x19  sheet.  Automatic.  Just  the 
thing  for  rubber  plates.  Priced  low.  E.  S. 
Hope,  Westerly,  R.  I. _ 


NO.  5  MIEHLEf  4  form  rollers  22x34 
with  electrical  equipment  $300  cash.  36" 
Sheridan  Cutter,  automatic  clamp,  good 
condition,  $350  cash.  Fraser  Label  Co., 
732  Federal  St.,  Chicago. 


SEYEOLD  CUTTER,  65"  Century  Model, 
Mill  Type  with  Power  Back  Gauge  and 
electrical  equipment,  fully  rebuilt  and 
g^ranteed.  J.  Gus  Liebenow,  608  S. 
Dearborn  St.,  Chicago. 


LINOTYPE  MAGAZINES— 3  full  size, 
3  lower  split,  3  Margach  metal  feeders,  1 
gas  pot,  10  fonts  Mats.  Box  1132,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


THOMPSONS  —  and  —  MONOTYPES 
Molds,  Mats,  Casters^  Keyboards. 
Everything  in  Typesetting  Equipment. 
Bert  Frank,  1119  S.  St.  Louis  Av.,  Chicago 


USED  HAND  PRESSES,  t^e  cuts,  orna¬ 
ments,  cases,  ink,  cards,  equipment.  Cata¬ 
log  10c.  List  free.  Model  Press,  York,  Pa. 


Improved  Quality  —  Greater 
Output.  Four  Color  Cottrell 
Presses  —  35  x  46".  Speed 
5000  sheets  per  hour. 

Miehle  Units — (all  sizes). 

Kellys  B— ]-— 2. 

Harris  Offset — (various  sizes). 
Seybold  and  Oswego  Cutters. 
Linotypes — I  ntertypes. 

Hamilton  R.  Marsh  Co. 

Philadelphia 


2— No.  3  Miehles,  C.E.D. 

1 —  5/0  two-color  Miehle, 

1 1 000  serial.  Cross  continu¬ 
ous  feeder,  C.E.D. 

2 —  5/0  single  color  Miehles, 
12000  serial,  C.E.D. 

2 — 1/0  two-color  Miehles, 

1 1 000  serial.  Cross  feeders, 
C.E.D. 

2 — 4/0  Miehles,  14000  serial 
and  1 3000  serial;  Dexter 
suction  pile  feeders,  C.E.D. 

1 — No.  2  Miehle,  16000  serial, 
Dexter  suction  pile  feeder. 

1 — Miller  Major  Simplex  press, 
single  color. 

1 — Miehle  horizontal  press, 
latest  type. 

1 — Late  type  A.T.F.  Kelly, 
17x22. 

1  — Model  O  Cleveland  Folder. 

1 — Model  C  Intertype,  8300 
serial,  with  1  extra  magazine 
and  4  fonts  Vogue  mats. 

1  — 32"  Seybold  automatic  clamp 
Cutter. 

1 — Seybold  Dayton  3-knife 
Trimmer. 

1 —  44  X  54  U.P.M.  Vacuum 
Bronze r,  complete  with 
Rouse  Conveyor. 

2 —  Miehle  Extension  Deliveries; 
one  for  5/0  single  -  color 
Miehle,  one  for  No.  1  Miehle. 

1 — Blatchford  Base,  size  35x50. 

1 — Rouse  Paper  Lift. 

• 

THE  VANCE  R.  HOOD  CO. 

225  Varick  St., N.Y.C.  Walker  5-5083 
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BETTER 

BUY 


gjiM 


NOWI 


00  MIEHLE  CYLINDER  PRESS 

Takes  sheet  41  With  spiral 

gears,  220  volts,  60  cycle,  3  phase, 
A.C.  Motor.  REBUILT _ $3350 

Four  color  press,  27“  wide,  cutoff  or 
rewind,  use  Analine  Ink  for  cello¬ 
phane,  etc.  12“  to  22“  cylinders. 
Price  _ $5000 

20“  Levy  Camera  with  stand  and  16“ 
Cooke  Lens.  Price _ $350.00 

12x18  C.  &  P.  PRESS,  NEW  SERIES, 
with  Miller  Feeder  &  Motor..$385.00 

DUPLEX  FLAT  BED  PRESS 

For  2-4-6-8-10-12  pages.  Prints 
Tabloid  5  column,  with  18  Vi"  cut¬ 
off  _ $3000 

yptn  b^Hakue 

200  Davis  St.  •  DOuglasOSOO  •  SanFrancIsco 


EQUIPMENT  FOR  SALE 


MIEHLE  VERTICAL— Special  Register 
Feedboard;  A-1  condition  throughout;  new 
cylinder  frame  and  bearings ;  new  Roller 
Mounts.  Box  1131,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


BETTER  ROLLERS 

All  Season  and  Regular.  Motor  City  Roller 
Co.,  737  Beaubien  St.,  Detroit.  Country¬ 
wide  Service.  Wm.  L.  Lewis. 


ONE  25x38  MODEL  B  Cleveland  Folder 
with  220  V.  AC  Motor — good  running  or¬ 
der— $325  cash.  DEPOSIT  COURIER, 
Deposit,  New  York. 


MULTICOLOR  PRESS— very  good  con¬ 
dition.  Schweikle,  334  Market  St.,  South 
Williamsport,  Penna. 


Everything  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Worb 

609  W.  Lake  St.  Chicago 

Telephone  Monroe  1814 


TURNER  BARGAINS 

No.  4  Miehle  automatic  unit. 

3/0  Miehle  two  color  auto.  unit. 

No.  2  Kelly  auto.  unit. 

B  Kelly  Special  auto.  unit. 

Pony  Premier  auto.  unit. 

Miehle  Horizontal. 

7/0  Miehle  auto.  unit. 

Miller  High-Speed  auto.  unit. 

Linotypes,  Model  5,  L,  14,  25,  26. 
Ludlow  caster  and  mats. 

No.  317  Vandercook  power  proof  press. 
Write  for  details  at  once  I 


t  irtk  t  raiM  tn.  •  aEVEiANO,  o.  •  ofnon 


EQUIPMENT  FOR  SALE 


GALLEY  CABINET  SPECIAL 

100  Cap.  all  steel  with  100  854x13  rustproof 
galleys,  100  galley  locks  (value  $65)  only 
$54.50. 

TOMPKINS  Equipment  Co. 

I  vrinr  ixi  1^^  ^^5  5  Dearborn,  Chicago 


26x40  SINGLE  COLOR  WHITLOCKS, 
with  Dexter  Pile  Feeders  and  Motor  Equip¬ 
ment.  Serial  Numbers  3-E  2487  and  3-E 
2094.  Excellent  condition.  Box  1130, 
G.A.M.,  608  S.  Dearborn  St.,  Chicago. 


OFFSET  EQUIPMENT  —  Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  S8L  28x 
42 ;  .  Levy  Gallery  Camera  24x24,  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  145  Nassau  St.,  N.  Y.  C. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  0. 


B  KELLY,  Heidelbergs,  Babcock,  Baum 
folder,  Lino-Intertypes,  Monomelts,  Mag¬ 
azines,  Liners.  Linotype  &  Printers  Repair 
&  Supply  Co.,  270  Lafayette  St.,  N.  Y.  C. 


NON-OFFSET  SPRAY  EQUIPMENT 
Efficient  economical  to  operate,  moderately 
priced.  G.  M.  Manufacturing  Co.,  216  N. 
Clinton  St.,  Chicago. 


There'S  a  Market 
in  your  community  for  our  Stodi 
Posters  14x22  We  manufacture  them, 
m  fact  nothing  but  I  We  supply  them  in 
striking  colors  Out  of  stock  t^  return* 
no  waiting.  We  have  them  for  Dance, 
July  .Theatre, Football,  beskclball.  etc. 


BOWER  SHOW  PRINT*cif%,  FOWLER  INC 
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largest  selection  of 

USED  LINOTYPE  AND 

intertype  parts  for 

ALL  MODELS 

Levers,  Cams,  Gas  and  Electric  Pots, 
Frames,  Magazines,  Vises,  Distribu¬ 
tors,  Knife  Blocks,  Assemblies,  Key¬ 
boards,  Castings. 

Write  Vs  Your  Needs 

LINOTYPE  SUPPLY  COMPANY 

Established  1914 

335  Canal  St.  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


ONE  KIDDER  Rotary  Printing  Press  and 
Slitter,  width  of  slitting  equipment  is  30", 
width  of  printing  web  26",  ten  sets  of  cut¬ 
ting  knives,  machine  h5rdly  used.  One  color 

?rcss.  We  advise  your  personal  inspection, 
'ioneer  Paper  Corporation,  2045  85th  St., 
North  Bergen,  N.  j. 


NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements. 
Quality  Built.  Box  1133,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


MeNOTYPE  MATS— $7.50  per  font  up. 
LINOTYPE  MATS— 12  pt.  up  to  30  pt. 
including  Gothic  and  Karnak  display  mats. 

CLEVELAND  SHOPPING  NEWS, 
5309  Hamilton  Ave.  Cleveland,  Ohio 


2  FROHN  Feeders  for  Ruling  Machines. 
1  SMYTH  No.  1  Case  Making  Machine. 

R.  O.  MAIN  BINDERY 
34  Hubert  Street  New  York,  N.  Y. 


SEYBOLD  CUTTER  40"  6Z  Model  fully 
rebuilt  and  guaranteed  with  electrical  equip¬ 
ment.  T.  Gus  Liebenow,  608  S.  Dearborn 
St.,  Chicago. 


LEE  CYLINDER,  25x38.  Sell  or  trade. 
Pamer  Printing  Co.,  62  E.  Cuyahoga  Falls 
Avenue,  Akron,  Ohio. 


STOLP-GORE  COMPANY 

Repairing  •  Rebuilding  •  Dealers 
Bookbinders'  and  Printers'  Machinery 

Designers  and  Builders  of 

0  Roll  Feed  Attachment  for  Embossers. 

•  Scoring  and  Glueing  Attachment  for 

Juengst  Cover  Machine. 

•  Rotary  Automatic  Board  Feeder. 

710  W.  Jackson  Blvd.,  Mon.  3154,  Chicago 


MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 


Spring  Tongue  Gnnge  Pins 

Reg.  U.  S.  Pat.  Office 


$1.80  doz.,  with  extra  Tongues 


DOUBLE  GRIP  GAUGE 


Vise  Grip— $1.75  set  of  3,  with  extra 
Tongues 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 
Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


FANS 

ADVERTISING  ART  FANS 
Attractive  six  color  subjects.  Closing  out 
over  200,000  at  lowest  prices.  WEISS 
CALENDAR  COMPANY,  3692-96  East 
Forest,  Detroit,  Michigan. 


FLEXIBLE  AND  PERMANENT 

_ COMPOUNDS _ 

100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.,  Inc., 
251  William  Street,  New  York. 


FOLDING  MACHINES 
FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago^ _ 


A4  on  SALE  — USED 
llZ"OU  GRAPHOTYPES 

Bought,  Sold  and  Exchanged 

Reconditioned  and  Fully  Guaranteed 


NATIONAL  ADDRESS  PLATE  CORP. 
900  W.  Van  Buren  St.,  Chicago 
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FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our_  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade,  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St., 
New  York,  N.  Y. 


_  GAUGE  PINS 


^  “FOUR  POINT” 


Sample  Free 


3  for  50c 
12-$1.65 


CHAS.  L.  STILES  CO. 

64  Hanford  Street  Columbus,  Ohio 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  will  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
Co.,  20  West  22nd  St.,  New  York  City. 


GRINDING  SERVICE 


PAPER  KNIVES  expertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St.  Chicago,  Ill. 


GREETING  CARDS 


YEAR  ’round  money-makers  I  Sell  big  line 
Everyday  Greeting  Cards,  $1  Stationery. 
Get  samples.  New  England  Art  Publishers, 
Dept.  D-200,  North  Abington,  Mass. 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job,  Bond.  Half¬ 
tone.  Utility  and  Magazine  2  Art 

Black — 5  lbs.  for . ..pA.vv 

(50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  8t.  Chicago,  III. 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Qeveland,  0. 


GUMMED  TAPE— PRINTED 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


IMPRINTING 


Every  PRINTER  should  have  our  PROF¬ 
ITABLE  IMPRINTING  INFORMA¬ 
TION.  Send  Post  Card  for  BROADSIDE 
regards  ENGRAVED  PERSONAL 
CHRISTMAS  CARDS  and  BUSINESS 
GREETINGS.  Also  Engraved  Calendars. 
KING  ENGRVG.  CO.,  234  S.  4th,  Phila. 


INK  DIVIDER 


FImker  Fountain  Divider 

_  Permit.s  extra  colors,  no 

extra  impressions:  also 
A  saves  ink.  using  only  part 
y'  /  /A  of  fountain  needed.  Fool 
proof — Leak  proof.  Best 
Divider  on  market. 


Circular 

THE  FLINKER  INK  DIVIDER  COMPANY 
P.  O.  Box  868  Cincinnati,  Ohio 


CPCC  Make  inexpensive  quality 
halftones,  line  cuts,  with 
famous  TASOPE'  Photo-Engraving 
Equipment.  Complete  low-cost  plants, 
instructions,  chemicals  and  supplies. 
Full  particulars  and  big  64-page  cata¬ 
log  freel 

TASOPE',  Dept.  526,  Aurora,  Mo. 


102 


The  Graphic  Arts  Monthly — June,  1941 


“2.9  Years  of  Practical  Experienced^ 


YES!  WE  SELL  LATE  MODEL 

LINOTYPES  — INTERTYPES 

We  Stock  Practically"  Every  Item  for  Composition  Plants 
REASONABLE  TERMS— SATISFACTION  GUARANTEED 


LINOTYPE  MAINTENANCE  COMPANY 


237  Lafayeffe  St.,  New  York 


CAnal  6-0242 


INK  SAVER 


PROFIT  WISE  PRINTERS  can  prevent 
ink  skin  losses.  Send  for  lb.  trial  can 
NIKSON  with  sprayer  $1.50.  A  tested  and 
guaranteed  product.  BUCKEYE,  131  East 
23rd  St.,  New  York  City. 


SEALSPRAY  prevents  “Ink  Skinning.” 
Saves  money.  Send  for  trial  order  of  1  lb. 
&  sprayer,  $1.75.  Write  on  your  stationery. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance. 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  ”G." 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City  ^ 


LABELS 


LIBERAL  DISCOUNTS  to  printers  on 
all  kinds  of  label  work.  Design  free.  45 
years  of  experience. 

EDACEP  LABEL  COMPANY 

■  732  S.  Federal,  Chicago 


Serving  the  Trade  for  over  50  years 

PRINTED  I  B  R  F  f  C  ENGRAVED 
EMBOSSED  L  It  D  la  Is  □  METAL 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


LETTERHEAD  DESIGNERS 


LETTERHEAD  [UTS 

Ti]*  LKDAni  •  PVTIMOUTM  BL»C  *  CHICAGO J 


SAW -TRIMMERS 

ROUTERS-cuBvfo  and  fiat  *  JIG  SAWS- MORTI  SER5 

STEEL  RULE  DIES 

J.A.RICHARDS 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Honolulu, 
California.  Washington,  Florida,  every¬ 
where,  attend.  Free  catalog.  Address — 

Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machines; 
14’s;  Intertypes.  Established  1906.  Print¬ 
er’s  course  $100.  Operators  supplied. 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MECHANICAL  OVERLAY  PROCESS 


TME  SAWMAKII 
KALAA^AXO( 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

Price  $1.00 

The  Graphic  Arts  Publishing  Co. 

008  So.  Dearborn  St.  Chicago,  III. 
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ATTENTION!  -  PRINTERS! 

Buy  your  Announcement  Cards  and  Folders  at  $7.00  per  hundred  pounds.  Assorted  sizes,  colon 
and  finishes,  plain  and  paneled,  all  in  original  packages.  Standard  items  such  as  Paradise 
Vellum,  Interwoven  Vellum  and  Cover,  Initial  Vellum,  Old  Hampshire  Vellum,  etc.  Sizeable 
Quantities  in  each  kind. 

Also,  a  large  assortment  of  fancy  envelopes,  not  matching  the  above,  but  good  items  for  aw 
special  purpose,  $6.00  per  hundred  pounds.  F.O.B.  Palmyra,  Pa.  Cash  must  accompany  order. 

THE  SCHNEIDER  PRINTING  COMPANY,  PALMYRA,  PENNSYLVANIA 


MENU  COVERS 


CASH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list. 
Selection  of  Binding  Materials,  Priced  as 
low  as  $2.64  doz.  Buy  direct  from  mfr. 
Act  today.  Sanitary  Menu  Cover  Company, 
910  W.  Van  Buren  St.,  Chicago,  Illinois. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City. 


NUMBERING  MACHINES 


PRESS  &  HAND  NUMBERING  MACHINES 

Bought  -  Sold  -  Rented  -  Repaired  -  Parts 

Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  CO. 

100  West  21st  St.  New  York  City 


We  repair,  rent,  buy,  sell,  trade. 
NUMBERING  MACHINE  SERVICE  CO. 
610  South  Dearborn  St.,  Chicago,  III. 


OLD  FASHIONED  TYPE 


OLD- FASHION  TYPOGRAPHY- 
200  faces.  Repro.  pfs.  Bklet.  250 
“Modern  Usesof  AntlqueTypes” 
We  want  to  buy  more  old  fonts. 
F.  N.  Phillips,  305  E.  45,  N.Y.  City 


PERFORATING  EQUIPMENT 


ROTARY  PERFORATOR — Many  types 
of  perforations,  including  snap-out.  Effi¬ 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS.  Vacuum 
frames,  lenses,  cameras,  cold-top  enamel, 
acid  proof  process  irk.  Write  for  bargain' 
list,  stating  wants.  Can  save  you  up  t 
50%  Largest  screen  kock  in  I’.  S, 
MOORE  LABORATORIES 
I  4.S.LS  Woodward  Ave.  Detroit,  .Midi. 


WHIRLERS,  Vacuum  frames.  Layout  Ta¬ 
bles,  Photo-Composers,  Improved  features 
make  our  equipment  worth  investigating. 
Write  for  literature.  WEMCO,  2329  Troj 
Street,  Dayton,  Ohio. 


MAKE  your  own  offset  plates.  Save  money. 
Send  for  circulars.  Cameras,  Printing 
Frames,  Whirl ers  and  Accessories. 
LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicago,  Ill. 


PRESS  AND  FOLDER  TAPE 


Red  Line  Press  Tape 

36  Yard  Rolls 

Per  Roll  Per  Roll 

%  Inch  . $1.10  1  Inch  . $1.S0 

Inch .  1.10  1J4  Inch  .  1.80 

Va  Inch  .  1.25  \y2  Inch  .  2.15 

All  sizes  from  to  4  inches  in  stock  ready 
for  immediate  delivery.  F.O.B.  Chicago. 
ECONOMY  PRINTERS  PRODUCTS 
COMPANY 

609  S.  LaSalle  St.  Chicago 


PLANOGRAPHY 

PRESSROOM  EQUIPMENT 

LETTERPRESS  PRINTERS! 

You  no  longer  require  offset  presses  to  han¬ 
dle  BLACK  and  WHITE  offset  and.  piano- 
graph  jobs!  Our  special  arrangement  to 
printers  now  enables  you  to  take  this  work 
on  a  profitable  basis. 

New  Price  Schedule  No.  64  tells  the 
whole  story.  Write  for  it, 

RAPID  COPY  SERVICE  CO. 

123  N.  Wacker  Drive  Chicago,  Illinois 

PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil -proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS- BLANKET  CO. 

1 58  North  Wells  Street  Chicago,  III. 
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(Serve  your  customers ;  increase  your  profits. 
Deal  direct  with  plant  established  50  years. 
We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  agency  today. 

Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


PRESSROOM  EQUIPMENT 


PRESSMEN  HERE'S  GOOD  NEWS! 
SAVE  TIME  and  INK  by  doing  away  with 
oiled  paper  on  press  fountains.  WRITE  for 
Special  Introductory  Offer  and  literature 
“How  to  control  the  gravity  of  Ink” 
INK-SANS  SKIN  COMPANY 
2062  FERRY  STREET  .  .  EASTON,  PA. 


restaurant  and  cafe  checks 


10,000  Stock  Restaurant  Checks,  $1.50 
Punch  Tickets  and  Roll  Tickets 
Attractively  Priced 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


NEW  —  RUBBER  PLATE  BASE 

Don’t  Mount  Plates  on  Wood  or  Metal 

USE  HAZ-EL-ITE 

Warp-Proof  —  Level  —  Permanent 
Cut  It  on  Your  Saw 
Sizes:  or  IS'^xlS'' — .805  Thick 

Write  for  Sample  and  Prices. 

LOCKWOOD-HAZEL  CO. 

Atchison,  Kansas 


H.H.H.  ELECTRIC  or  STEAM  HY¬ 
DRAULIC  VULCANIZERS  and  our 
proven  methods  insure  precision  rubber 
printing  plates.  H.  H.  Heinrich,  Inc.,  200 
Varick  St.,  New  York. 


SALESBOOKS 


ATTENTION  PRINTERS! 

100  salesbooks  with  your  own  imprint  $3.40 


You  can  meet  any 
competition.  Com- 

Plete  line.  Write, 
ree  samples. 


Harrison  Salesbook,  Inc. 

290  Broadway  Boston,  Mass. 


200  STOCK  SALESBOOKS  $3.50  I 

AMERICAN  TICKET  CO.  I 

515  Greene  Ave.  Brooklyn,  N.  Y.  I 
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$13  and  $15 

Buy  several  at  these  low  prices! 

Forward,  backward  or  skip. 

Order  from: 

NUMBERING  MACHINE  SERVICE  CO. 

618  S.  Dearborn  St.,  Chicago 
AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Lafayette  St.,  New  York  City 
NATIONAL  NUMBERING  MACHINES 
1  Beekman  St.,  New  York  City 


SAW  SHARPENING 


"Business  Is  Good  When  Things  Are  Dull" 

Saws  and  Knives^  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

520  N.  Cicero  Ave.,  Chicago 

STAPLES 


STANDARD  54”  at  competitive  prices. 
For  Boston  54"  3  bx.  $1.50;  10  bx.  $4.75. 
Bargains  on  Acme  and  Special  Staples. 
Economy  Supply,  15818  Bringard,  Detroit. 


GUARANTEED  to  work  perfect  in  all  ma¬ 
chines.  Standard  54 "»  10  boxes  (50M) 
$3.40;  25  boxes  $7.50.  Cash  prepaid. 
Guthmann,  600  W.  Jackson  Blvd.,  Chicago. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


STEREOTYPES— MATRICES 


MATRICES,  Stereotypes.  10c  for  circular. 
Rochester  Stereotyping,  154  Andrews, 
Rochester,  New  York. 


UIODD 


New  wood  type  faces  like  Fu- 
tura.  Umbra,  Neuland,  Sty¬ 
mie.  Kaufman,  Trafton  and 
Gothics.  Buy  a  word,  line  or 
font.  Large  stock  ali  sizes.  Catalog. 

AMERICAN  WOOD  TYPE  MFQ.  CO. 

272  Lafayette,  N.  Y.C.  618  8.  Dearborn,  Chgo. 


TAGS 


TAGS — Plain  or  printed.  Buy  Direct  from 
the  Manufacturer  and  increase  your  profits. 
Write  ATLAS  TAG  CO.,  Neenah,  Wis. 


THERMOGRAPHY  SUPPLIES 


STOKES’  COMPOUND  produces  beauti- 
ful  Raised  Printing  with  regular  type.  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver, 
$1.00.  Stokes  Co.,  Hudson,  Ohio. 


THERMOMETERS 


STEP  UP  your  specialties  with  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
plain  or  mounted.  50  years.  HARTLEY 
GOVE’S  SONS,  Hart  St.,  Vineland,  N.  J. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Each  of  your  press¬ 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
35c  each,  3  for  $1.00  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 


PRINTERS)^ 

Meet  or  Beat  Competition  /j^V 
With  Our  Line  of  /gP// 
1  A  A  DUPLICATE  $  A  OSC?/ 

I  U  U  8ALE8BOOK8 

Imprinted  with  your  name  on  every  sheet. 

U  Day  Delivery  8ervlce.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  8T..  COLUMBU8,  OHIO 


TYPE 


WE  U8E  REG.  FOUNDRY  TYPE  METAL 

4  FTS.  20 A  Ea.  6  pt.  COPP.  PL..  1-2-3-4.  t2.00 
4  FTS.  10 A  Ea.  12  nt.  COPP.  PL.  GOTH.. $2.50 
8EPARATE  IDENTIFIOATION  NICKS 
OVER  100  TYPE  PACES 
6  PT..  COMPLETE  FONT.  25A-50a.  $1.25 
8  PT..  COMPLETE  FONT.  25A-50a,  $1.15 
10  PT..  COMPLETE  FONT.  25A-50a.  $2.H 
12  PT..  COMPLETE  FONT.  25A-50a.  ^.50 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  ON  REQUEST 
RULEX  TYPE  CO. 

549  8.  Welle  8L  Chicago,  III, 


fktjj  known  as 

&W44U^  iSOla  KAUFMAN  BOLD) 

1  Ft.  18  Pt.  7A-21a  $3.80)  30  DAY  Spedol 
1  Ft.  24  Pt.  6A-16a  $4.10)  AT  ONLY  $6.00 
Other  sizes  available.  SendforCat. 
HAASE  TYPE  FDRY.,  1147  N.  HaUted  SL.  Chieata.  IHmIi 


TYPE  by  the  Font,  Line,  Sorts,  or  individual 
characters.  ATF,  Baltimore  and  Acme  facet. 
"Where  All  Display  Faces  Are  Available" 

^  ^  ^  FOUNDRY 
^  ^  I”  "  161  W.  Harrison  St.,  Chicago. 


LINOTYPE  FONTS  (various  faces  avail¬ 
able)  and  Ludlow  Cooper  fonts.  Our  excess 
and  discontinued  fonts  in  good  condition. 
Send  for  catalog.  Fonts  may  be  returned 
in  30  days  if  not  satisfactory.  $40  per  font 
FOB  The  Evening  Star  Newspaper  Co., 
Room  224,  Washington,  D.  C. 


29c 


A  FONT!  NEW  Guaranteed 
Typel  Presses  I  Catalog,  lists, 
6c  stamps !  National  Type  Co., 
Dept.  E,  Jackson,  Michigan. 


608  S.  Dearborn  St.,  Chicago 


GUARANTEED  Type,  leads,  slugs,  rule, 
quads  and  spaces.  Mfd.  by  us.  Send  for 
complete  specimen  price  list  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 

TYPE  (FOUNDRY) 

YOU  CAN  BUY  a  line  of  Genuine  Amer¬ 
ican  Type  Founders  Display  for  SO  cents. 
Ask  for  Descriptive  Folder.  Oakdale  Type, 
Germantown  and  Allegheny,  Phila.,  Pa. 
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WANTED  FOR  CASH 

large — MEDIUM  PRINTING  PLANTS 


WILL  PURCHASE  ANYWHERE 
PAY  HIGHEST  PRICES 
NEED  MACHINERY  FOR  EXPORT 


INTERSTATE  COMPANY 

237  LAFAYETTE  ST.  NEW  YORK 


WANTED— EQUIPMENT 


laureate  press,  14x22,  Model  J, 
wanted.  State  serial  number,  price  and  con¬ 
dition  of  press.  The  Chilcote  Company, 
2140  Superior  Ave.,  Cleveland,  Ohio. 


GOOD  LATE  MODEL  automatic  raised 
printing  machine.  Mention  current,  age, 
^ed,  condition  and  price.  Harpers,  283 
ust  Spring  Street,  Columbus,  Ohio. 


WANTED — One  Claybourn  4  color  Rotary 
Press.  Give  details  as  to  age,  condition  and 
price.  Bridgeport  Engravers’  Supply  Co., 
1969  E.  119th  St.,  Cleveland,  Ohio. 


WANTED  TO  BUY  Ticket  Press  to  print 
2  colors  on  face  and  one  color  backer.  The 
B.  F.  Harrison  Co.,  New  London,  Ohio. 


WANTED — One  Good  Used  Miehle  Cut¬ 
ting  and  Creasing  Press.  Address  Box 
1135,  G.A.M.,  608  S.  Dearborn,  Chicago. 


60"  POWER  Paper  Cutter  for  Cash.  Box 
1134,  G.A.M.,  608  S.  Dearborn,  Chicago. 


WIRE 


Antomotic  Addressogroph 

Model  A4 — Style  B  Plate,  Ribbon  Print. 
D.C.  Motors.  Mechanical  Condition 
Okay.  Best  offer  F.O.B.  Chicago. 

Write  Box  1124,  Graphic  Arts  Monthly 
608  S.  Dearborn  St.  Chicago,  III. 


SPECIFY 

PRENTISS 

STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Ask  for  Your 

Stitching  Wire 

Calculator 

SAVE  MONEY 

ON  ELECTRIC  MOTORS 

30% 


Electric  motors  for  every 
printing  press  requirement— 
adlustable,  variable  and  con¬ 
stant  speed  types,  1/6  to  10 
H.P.  at  prices  that  save  you 
plenty.  All  Moreco  rebuilt 
motors  guaranteed  to  per¬ 
form  like  new.  Don’t  buy 
any  electrical  equipment  un¬ 
til  you  get  our  price. 

THE  MOTOR  REPAIR  A  MFQ.  CO. 

1548  Hamilton  Ave.  Cleveland,  Ohio 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WOOD  TYPE 


BUY  WOOD  TYPE  direct  from  mfgr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
Co.,  2854 — 56  D  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Manag^ent,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 

BOOKS  of  all  publishers,  on  all  methods 
of  printing,  en^aving,  photography,  art, 
advertising,  selling,  etc.  Discounts.  Cur¬ 
rent  copies  of  trade,  technical^  and  class 
magazines.  Lists  free.  Commercial  Engrav¬ 
ing  Publishing  Co.,  34  D  North  Ritter  Ave., 
Indianapolis,  Indiana. 


PRINTERS — Star  Make-Up  Rules,  with 
pica  and  agate  scales  are  more  popular  than 
ever;  25c  or  5  for  $1.  Two  sizes,  12-  and 
13-ems.  Edw.  Reider,  Pleasant  Hill,  Mo. 


JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia. 


TIPS  ON  PRESSWORK  .  .  .  $1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now.  Send  check  or  money  order. 
GRAPHIC  ARTS  PUBLISHING  CO.,  608  So.  Dearborn  St.,  Chicago,  III. 
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TO  DISPLAY  ADVERTISERS 


Acme  Staple  Co .  89 

Alsop  Engineering:  Corp .  71 

American  Numbering  Machine  Co .  43 

American  Roller  Co .  81 

American  Type  Founders .  46 

Anderson,  C.  F.,  &  Co .  94 

Automatic  Saw  Sharpening  Co .  48 

Baltimore  Type  .  79 

Barnes-Crosby  Company  .  80 

Baum,  Russell  Ernest . Back  Cover 

Bayes  Manufacturing  Co.,  Inc .  78 

B^kett  Paper  Co.,  The . 9 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  31 

Blatchford,  E.  W.,  Co .  43 

Bolton,  John  W.,  &  Sons,  Inc .  58 

Brackett,  The,  Stripping  Machine  Co _  53 

Challenge  Machinery  Co.,  The .  5 

Chalmers  Chemical  Co .  41 

Champion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  23 

Coes,  Loring,  Company .  60 

Commercial,  The,  Paste  Company _  46 

Compo  Rule  Co .  36 

Consumers  Printing  &  Paper  Co .  66 

Cooperative  Features .  69 

Coughlin  Mfg.  Company .  86 

Craftsman  Line-Up  Table  Corp .  67 

Cromwell  Paper  Co . .Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The 

. Inside  Front  Cover 

Devere  Company .  44 

Driscoll,  Martin,  &  Co .  46 

Ever  Ready  Label  Corp .  32 

Goes  Lithographing  Company .  53 

Gummed,  The,  Products  Company .  38 

Hamilton  Manufacturing  Co . 37,  70 

Hammermill  Paper  Co .  25 

Hammond  Machinery  Builders,  Inc .  29 

Harris-Seybold-Potter  Company  .  45 

Hood-Falco  Corporation .  97 

Hood,  Vance  R .  99 

Huber,  J.  M.,  Inc . 2,  3 

Ideal  Roller  &  Mfg.  Co .  19 

Jacques,  John,  &  Son .  85 

Janes,  Rodney  B.,  &  Company _  39 

Justrite  Mfg.  Co .  65 

Kelly,  E.  J.,  Company .  27 

Kimble  Electric  Company .  7 

Lassco  Products,  Inc . 48 

Linotype  Maintenance  Co . .103,  Insert 

Linotype  Supply  Co . 98,  101 

Ludlow  Typograph  Company . 56,  57 

M  &  L  Type  Foundry . . .  73 

Matrix  Contrast  Corporation .  28 


Mid-States  Gummed  Paper  Co . 4g 

Milwaukee  Saw  Trimmer  Corp . .  j2 

Mohr  Lino-Saw  Co . 30 

Montgomery  &  Bacon . 28 


Morgan  Expansion  Roller  Truck  Co. _ 95 

Morgans  &  Wilcox  Mfg.  Co . .  54 

Munising,  The,  Paper  Co . . .  63 

National  Numbering  Machine  Co . ._105 

Naugatuck  Steel  Rule  Die  Co . . J  72 

Naz-Dar  Co . . .  62 

Nelson,  C.  B.,  &  Co . . . .  81 

New  Era  Manufacturing  Co . .  33 

Nolan  Machinery  Corporation . . 51 

Nu-Era  Photo-Engp-avers,  Inc . Insert 

Nygren-Dahly  Company . 59 

Ohio,  The,  Knife  Co . 68 

Ortleb  Machinery  Co . 61 

Paasche  Airbrush  Co . 49 

Paper  Manufacturers  Co . Insert 

Paramount  Products  Co . . ...  39 

Payne  &  Walsh  Corporation . .  98 

Pitt,  J.  W.,  Inc . 60 

Plastic  Binding  Corp . .  76  ' 

Porte  Publishing  Company . —  83 

Printing  Machinery  Company,  The...38,40 

Redington,  F.  B.,  Company . 42 

Riegel  Paper  Corporation . —  84 

Roberts  Numbering  Machine  Co . . 51 

Rosback,  F.  P.,  Company . 11 

Rouse,  H.  B.,  &  Company . —  17 

Royal  Metal  Mfg.  Co . 58 

Sampson  &  Ollier  Electrotype  Co . SO 

Scott  Linotyping  Co . Insert 

Seybold  Division . —  IS 

Shane-Beever  Co . Insert 

Simonds- Worden- White  Company - S2 

Sleight  Metallic  Ink  Co . 3S 

Stereotype  Equipment  Co . 44 

Stripfounders  . . . .  38 

Tarrant,  Jack,  School  of  Estimating —  60 

Tompkins  Printing  Equipment  Co . Insert 

Transportation  Building  . .  44 

Triangle  Ink  &  Color  Co.,  Inc . 74 

Type  &  Press  of  Illinois . —  81 

United  American  Metals  Corp’n . 34 

Universal  Mono-Tabular  Corp . 36 

Vandercook  &  Sons . 1 

Vavra-Frey  Ink  Co. _ _ — 

Vemer,  B.,  &  Company - 41 

Wells  &  Co . .....Insert 

Western  States  Envelope  Co . -  75 

Wild  &  Stevens . , . Insert 

Wood,  Nathan  &  Virkus  Co.,  Inc . .  77 
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CROMWELL  TYMPAN 

protects  your  presswork 


Since  fire  of  mysterious 
origin  almost  destroyed 
the  cruiser  Quincy,  our 
Navy's  shipyards  are  re¬ 
doubling  protection 
against  SABOTAGE. 


- - -  -  -  -  -  - ^ 

Sabotage  In  your  pressroom?  Unlikely  perhaps, 
yet  weak,  inferior  tympan  or  inadequate  draw- 
sheets  can  wreak  the  same  havoc  with  your  best 
presswork,  destroy  your  profits. 

Cromwell  Special  Prepared  Tympan  provides 
reliable  protection  against  this  treacherous,  un¬ 
seen  enemy.  Calipered  uniformity,  high  tensile 
strength,  proof  against  oil,  moisture  and  atmos¬ 
pheric  conditions — these  unconditionally  guar¬ 
anteed  Cromwell  features  save  you  valuable 
time  and  money  otherwise  wasted  in  unneces¬ 
sary  makeready  mishaps. 

Cromwell  Tympan  may  be  purchased  in  rolls 
or  sheets,  accurately  cut  to  fit  any  high  speed 
press.  Order  today  from  your  local  distributor. 


WANTED 

Every  printer  wants  to 
end  costly,  unnecessary, 
makeready  trouble.  Write 
today  for  a  free  sample 
of  Cromwell  Tympan. 


THE  CROMWELL  PAPER  COMPANY 


4801-39  SOUTH  WHIPPLE  STREET 


CHICAGO,  ILLINOIS 


